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Let it be impressed upon your Minds, let it be instilled into your Children, that the Liperty oF THE Press is the Palladium of all the Civil, 
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Birmingham Buyers... 


On Red Mountain, overlooking Birmingham is located the city’s mo t exclusive residential 
section. Here are the homes of her “Captains of Industry.” Business, Professional and Com- 
mercial leaders who control the spending of millions of dollars annually. . 
Homes in this section range in value from $20,000 to $200,009. It is a section of “Two and 
Three Car Families”—the hub of all class circulation in Birmingham. 
A recent survey proves that the Birmingham News and Age-Herald de- 
livered 2,495 papers daily to 2,011 homes in this district—the third papez 
delivered only 341. 
‘Convey your message to Buying Birmingham through 


THE BIRMINGHAM NEWS 
and AGE-HERALD 
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AGE-HERALD 


The South’s Greatest Newspaper 
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National Re préesentatives 
KELLY-SMIT H COMPANY 
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— growing with 


Baltimore 


The Sunpapers go home” is 
more than a slogan—it is a fact. 
Of the increase in Sunpaper cir- 
culation for May, 1928, over 
May, 1927, £1.9 per cent. repre- 
sents additior 7] papers delivered 
by Sunpaper carriers direct to 

omes in Baltimore. 


JOHN B. WOODWARD 
Bowery Bank Bldg. 
110 E. 42na St., New York 
GUY S. OSBORN 
360 N. Michigan Ave., Chicago 
A. D. GRANT 
Constitution Bldg., Atlanta 
C. GEORGE KROGNESS 
First National Bank Bldg 
San Francisco 
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BALTIMORE GAINS 


BUILDING 


Total Value Bidg. Permit: - 


May, 1928 $17,533,200 
May, 1927.... 14,973,492 


Gain $ 2,559,708 


(Increase of 17.1% 


EVENING 


CIRCULATION 
Sunpapers, Daily (M.& E.) 


May, 1928... 291,148 
May, 1927... .254,452 


36,696 


(Increase of 14.4%) 
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NEWSPAPER 


THAT CARRIES YOUR ADVERTISING 


SHOULD BE AS GOOD 
AS YOUR OWN FINE PRODUCT 


OU manufacturers who have 
travelled the long road to suc- 
cess; who have built a fine product 
by hard work and unceasing care— 


—who have sold your product on 
its quality alone; without cut-price 
sales, premiums or special deals. 


Apply your own exacting standards 
of making and selling when you 
choose newspapers for your adver- 
tising. 


In Philadelphia thirty-three years 
ago a newspaper “manufacturer” 
set out to make a fine newspaper. 
A paper built with care, wijh accu- 
racy. Without resort to sensational 
writing or bold display. 


113,973 


A paper that would sell on its merit 
alone; without premiums, con- 
tests, or any forms of award. 


The better homes in this great city 
turned to The Evening Bulletin. 


In ten years a quarter-million cir- 
culation was reached. Increasing 
steadily as the faith in this new 
kind of newspaper gradually spread. 


Until—after almost a third of a 
century of building, The Bulletin 
accomplished what a former Pres- 
ident of the United States called— 
*“One of the Distinguished Achieve- 


ments of American Journalism.” 
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Not only coverage, but Quality coverage 





1698 1903 1908 1913 1918 1923 1927 
T J 
549,148 


More than half a million daily 
circulation! By far the largest in 
its city. One of the greatest in 
America. Without a single induce- 
ment except the offering of a fine 
newspaper. + 


Here is a newspaper that meets 
your own rigid standards of manu- 
facturing . . . and selling. A 
newspaper built for the advertising 
of a quality product. 


Your advertising dollar buys more 
than mere circulation or coverage. 
It buys the confidence of Philadel- 
phians,—a confidence won just as 
your own fine product has won it 
—by merit over the road of years. 






Over half a million circulation in this market of 
600,000 homes. A coverage built up the long, 
hard way— over thirty-three years without 
a premium, a contest, or any artificial stimulus. 


Che Chening Bulletin 


City Hall Square 
PHILADELPHIA 












Where results are checked! 


In the exclusive shopping 
district on Chestnut Street 


Leadership among leaders 
In the rich, exclusive sub- 
urbs: Bryn Mawr, Cynwyd, 
the Old York Road section— 
where leaders in business 
have their homes,—as well as 
in Philadelphia,—nearly 
everybody reads The Bulletin. 


ise. 
ularly in The Bulletin. And 
they check the resulis in 
sales, day after day. 


Detroit Office: 321 Lafayette Boulevard 
San Francisco Office: 681 Market Street 


Copyright, 1928, Bulletin Co. 


New York Office: 247 Park Avenue 
Chicago Office: 333 N. Michigan Ave. 
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NEWSPAPER crusade, which be- 

cause it dragged for seven years 
through law court technicalities lacks 
somewhat in glamor, ended in blazing suc- 
cess this week for the Chicago Tribune 
which exposed a conspiracy to defraud 
the city and obtained a court’s verdict 
June 20 ordering Mayor William Hale 
Thompson and nine other city officials to 
return more than $1,700,000 to the tax- 
payers of Chicago. 

The suit was filed by the daily as a 
taxpayer on June 24, 1921, charging that 
$1,732,279 had been ‘paid out of the city 
treasury in real estate expert fees in a 
conspiracy to defraud the city. Judge 
Hugo M. Friend of the Circuit Court de- 
cided this week that a conspiracy was 
formed and carried out, and ruled that 
the defendants are liable for restitution 
of the sum named. 

The conspiracy which the newspaper 
brought to light was hatched in 1918 dur- 
ing a campaign for a “City Beautiful.” 
In making plans to beautify Chicago, ex- 
perts were to be engaged for the purpose 
of appraising property. Mayor Thomp- 
son, then in power, was campaigning for 
re-election. The City Council and the 
finance committee adopted resolutions 
authorizing employment of the experts at 
asalary of one per cent of the property 
appraised and $50 a day each. The Tri- 
bune contended, and testimony was intro- 
duced to show that a percentage of the 
experts’ fees was turned over to the 

ompson political organization for use 
in the political campaign then being 
waged. 

The City Council set aside $235,000 to 
pay the experts, but three received $577,- 
426 each from other funds, and the news- 
Paper insisted that their services were not 
Worth more than $15,000 each 

Judge Friend, who made the decision 
after four months of deliberation over 
tvidence and arguments said in his opin- 
ion : 


“The essential facts are clearly estab- 
lished. The Thompson group in its quest 
for control of the city, county and state 
ofices required vast sums to maintain its 
Organization and for campaign purposes. 
® meet these expenses which became 
‘onstantly pressing obligations, a plan 
Was conceived and carried out through 
Which nearly $3,000,000 constituting trust 
ds of the city, was paid to five experts, 
who contributed large portions of their 
es to help defray these political obli- 
lations. More than $2,500,000 was paid 
oh real estate and building experts il- 

lly. 


In the final paragraphs of his opinion, 
said: “The court’s findings as to the 
txistence and accomplishment of the con- 
piracy, for the two-fold Purpose of 
ing two political activities of the 
Thompson organization and for the 





Mivate benefit of members of the con- 
, lead to the conclusion that all 
Payments made to Lyons, Waller, and 
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Marigold (the experts concerned), ag- 
gregating $1,732,279.23 were utterly illegal 
and void, and ‘that restitution must be 
made for this amount, under a decree of 
this court finding each defendants jointly 
liable therefore. 

“From this joint liability there should 
be deducted the amounts repaid the city 
by Lyons and Marigold. Solicitor for 
the complainant will prepare a decree in 


Merigold out of his $577,426 turned 
over about $128,000 to Arnold H. Branti- 
ghan, real estate operator. 

The Court decision continues : 

“Through various steps, public funds 
were diverted from the City Treasury and 
by devious means applied for political 
debts of the Thompson organization, Cof- 
fin, Nichols and Brantighan were used as 
conduits for passing portions of these 





accordance with the views herein ex- funds to their ultimate destination. As a 
“The community is greatly 





Col. R. R. McCormick. 





indebted to the Tribune.”— 
Sidney S. Gorham, president of 
the Chicago Bar Association, 
commenting on the court vic- 
tory of the daily paper of which 
Col. R. R. McCormiek is presi- 


dent. 
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pressed, and present the same to the court 
at their early convenience.” 

The defendants held jointly liable for 
the sum, including two who have made 
restitution and one who has died, are 
as follows: 

William Hale Thompson, Mayor; 
George F. Harding, County Treasurer; 
Michael J. Faherty, President of the 
Board of Local Improvements; Edward 
C. Waller, Jr., Ernest H. Lyons and Ar- 
thur S. Merigold, former real estate ea- 
perts, the last two of whom have made 
restitutions; Percival B. Coffin, Public 
Administrator; Charles M. Nichols, now 
dead; Arnold S. Brattigan and Frank J. 
Koch, former real estate experts. 

The real estate expert fees followed 
public approval of bond issues totaling 
28,000,000 for the opening, widening and 
improving of certain avenues and streets 
on Nov. 4, 1919. The experts were em- 
ployed to value the land to be taken for 
streets and estimate damages to property 
resulting from the improvement. 

Lyons, out of his $571,000, according to 
the decision, gave about $70,000 to P. B. 
Coffin, passed on the case to the Thomp- 
son-Lundin machine. 


result of these events certain of the de- 
fendants and political adherents of 
Thompson were personally enriched and 
the heavy obligations for political pur- 
poses, incurred by Thompson, Harding 
and their associates, absorbed huge sums. 

“These results could not have been ob- 
tained without the concerted action of 
Thompson, Harding and Faherty with 
the other defendants. Concert of action 
is stamped on every fact and circum- 
stance in evidence. Step by step these 
defendants moved forward toward the 
ultimate goal. One act complemented 
the other in the plan which resulted in 
the diversion of public funds. 

“Thompson and Harding by their an- 
swers deny the charges of conspiracy, but 
no evidence was offered to support their 
denials.” 

Two of the defendants in the suit, Er- 
nest H. Lyons and Arthur S. Merigold, 
made restitution towards the close of the 
Tribune’s presentation of evidence. 
Lyons returned all he was financially 
able to restore, giving up cash, real es- 
tate and claims with a total face value 
of $432,053. Merigold relinquished cer- 
tificates with a face value of $215,304. 
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Chicago Tribune Saved City $1,700,000 
by Exposing Political Conspiracy 


Seven Year Legal Battle Fought and Financed by Daily Results in Court Victory—Oscar E. Hewitt, 
Veteran Reporter Handled Story Which Started in 1921 


In the opinion of the Tribune lawyers, 
Weymouth Kirkland, Howard Ellis and 
William Wilson, who conducted the 
legal proceedings for seven years, only 
$138,912 is deductive from the $1,732,- 
279.23, as announced at the outset of the 
suit. The Tribune acted only on behalf 
of the public and donated the legal ex- 
penses it has borne; the entire judgment 
will go into the city treasury. Mayor 
Thompson said he would appeal. 

Oscar E. Hewitt, veteran Tribune re- 
porter, has been on the assignment of the 
Tribune suit since before it was filed in 
1921. Hewitt was informed by an Alder- 
man that Mayor Thompson’s politically 
picked experts had been paid $1,500,000 
from a street paving and widening bond 
issue. That started Hewitt on the assign- 
ment. 

“It was on Jan. 29, 1921,” he recalled, 
after Judge Friend’s decision, “I took 
Wallace’s figures into the office, but the 
bosses wouldn’t believe them. It seemed 
like just too much money for any one 
to try to get away with. I asked the 
boss what proof he'd require before he'd 
use the story. He told me and I went 
back to Alderman Wallace and we started 
to work.” 

Hewitt with the aid of Alderman Wal- 
lace, finally satisfied his executives. Rec- 
ords of Mayor Thompson’s political ex- 
penditures, files of the various City Hall 
offices, and books of the Federal Income 
Tax Department in Chicago and Wash- 
ington were perused. They furnished 
much of the evidence on which the 
Thompson crowd was found guilty. Hew- 
itt has spent almost a third of his twenty- 
five years newspaper experience on the 
case, but he refused to talk about his ac- 
complishment. 


“The verdict should discourage the 
stealing of public money,” said Attorney 
Kirkland, chief counsel for the Tribune 


in its suit. “I don’t suppose any news- 
paper in the world ever did anything like 
this and followed it up so tenaciously. It 
was really a great victory in behalf of 
honesty in municipal government.’ 

Attorney Sidney S. Gorham, president 
of the Chicago Bar Association, saw 
great benefits to the city as a result ‘of the 
decision. “I am delighted,” he said, “and 
extend congratulations to Mr. Kirkland 
and the community is greatly indebted to 
the Tribune.” 

The actual hearing of the lawsuit lasted 
from March 2, 1926 to March 8, 1928, ex- 
cepting vacation periods and odd mo- 
ments, when Judge Friend could give his 
attention to other litigation. The actual 
time consumed in court work was eight 
months. The transcript of the records in 
the case contained more than 20,000 pages, 
or 3,000,000 words. Attorney Kirkland 
talked for four weeks. His associates, 
Attorneys Ellis and Wilson, talked for 
three weeks each in closing arvuments 
and Ellis talked for three weeks in open- 
ing arguments. The defense lawyers used 
up three months in addressing the court. 
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ADOPT THREE CENT PRICE JUNE 18 





Increasing Production Costs and Higher Quality Stressed as 
Causes in Announcements to Public—Make-up 
Changes in Cleveland 





Alt three of the Cleveland, O., English 
language daily newspapers, the Plat 
Dealer, the Press and the News, on Mon- 
day, June 18, went from two to three 
cents a copy. Coincident with the price 
rise in Cleveland the two Akron dailies, 
the Beacon-Journal and the Times-Press 
also went to a three cent basis. 

The first public announcement of the 
advance in Cleveland came through a 
formal notice on the first page of the 
Plain Dealer Saturday, June 16, and 
similar notices appeared” on the front 
pages of the Press and News that eve- 
ning. 

No further statement was made by the 
publishers. The»three-cent price is in 
line with advances made in Pittsburgh, 
Detroit and other large cities during the 
past few months and the increasing cost 
of production is generally understood to 
be one of the prime reasons for advanc- 
ing the sales price. 

Sunday editions of the Plain Dealer 
and News, June 17, reflected curtailments 
in newsprint. The Plain Dealer has been 
publishing a 16-page-tabloid feature sec- 
tion and also a 16-page magazine section 
which carried a complete novel every 
Sunday. The two sections have been 
merged into a “Fiction and Magazine 
Section” of 24 pages. The number of 
pages of comics, which several months 
ago, was increased, has been cut to 8 
pages. é 

Cleveland papers had been selling for 
two cents a copy for several years follow- 
ing the World War. Effective May 1, 
1928, a new three year agreement was 
signed by the publishers with the ty- 
pographical union, an advance of about 
$1.25 a week for night workers and 
around $1.20 for day workers being 
granted, other conditions remaining prac- 
tically on a par with those existing under 
the former three year contract. p 

The News, Sunday, June 17, carried 
the following announcement of its change 
in make-up and curtailment: 

“Readers of the News, beginning with 
to-day’s editions, will find several changes 
in the make-up of the paper, which will 
make the newspaper more compact and 
easier to read. 

“The comics, for instance, will be found 
in two sections—one section four full 
size pages, and another section, folded 
into the first, of eight tabloid pages. 

“The Sunday Magazine and the Special 
Feature Sections are combined in one 
section, beginning to-day, and all the 
special features printed heretofore in the 
two feature magazine sections will now 
be found in one section.” . 

Cleveland newspapers advanced their 
price from two to three cents per copy 
in August, 1920, at a time when price 
peaks for living. and other commoditics 
were at high tide. A year later the price 
was reduced to the two cents level, where 
it remained until the present advance to 
three cents. 

Cleveland publishers have made no 
public statements regarding the reaction 
of the public to the advance in price. 
The week-day and Sunday issues of the 
Plain Dealer and News now cost 28 
cents a week instead of 22 cents. 

In Akron the Beacon-Journal manage- 
ment announced that the step was taken 
“owing to increased production costs 
which have resulted from the desire of 
the Beacon-Journal to give the people of 
Akron and surrounding territory a con- 
stantly improved newspaper.” 

C. L. Knight is publisher of the 
Beacon-Journal. 

The Akron Times-Press, one of the 
Scripps-Howard group, as is the Cleve- 
land Press, said in part: 

“No detailed explanation is necessary 
for discerning readers who long have 
realized that the old price of two cents 
per copy failed to meet increased costs 
of production. 


“The Times-Press has materially im- 
proved its standards during the past few 
years. The working force has been 
greatly expanded. New and costly wire 
services have been installed. Features of 
great value have been added. 

“Sound economic principles and the 
freedom of the press require that adver- 
tising be regarded as a by-product and 
a reader subscription as a real product. 
It would be unsound as well as unfair to 
expect receipts from this by-product to 
make up losses incurred in serving our 
readers. 

“A generous portion of the increased 
charges will be turned over to the boy 
who delivers your paper.” 

Other Ohio newspapers are said to be 
considering similar price increases. 


COMPLIMENTS ADOLPH OCHS 





Advertising Club of N. Y. Calls Pub- 
lisher Brilliant Beacon Light in Field 


In honor of the 50th anniversary of 
Adolph S. Ochs as a newspaper publisher, 
the Advertising Club of New York has 
prepared a message of congratulations 
which has been sent to the owner of the 
New York Times over the signatures of 
the club officials. The testimonial, re- 
ferring to Mr. Ochs as “a brilliant beacon 
light,” reads as follows: 

“There are beacon lights along the field 
of advertising which have led the pro- 
fession steadily upward along the path 
of high ideals and aspirations. For 50 
years of fine usefulness, splendid inspira- 
tion and high example, Adolph S. Ochs 
has shone a brilliant beacon light to lead 
us onward and upward. 

“With all our hearts we tender him our 
congratulations upon his completion of 
50 years of continuous service and 
achievement in the field of journalism. 
And with our congratulations is coupled 
the prayer of all our members that this 
light which has guided us so long may 
continue to shine in glory.” 

Signers were: Gilbert T. Hodges, 
New York Sun, club president; F. G. 
Jones, Lee J. Eastman, and James W. 
Brown, vice-presidents; H. R. Swartz, 
treasurer; J. R. Bolton, secretary; and 
the following directors: Frederic .W. 
Hume, H. H. Charles, C. C. Green, 
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EDITOR & PUBLISHER 
CALENDAR 


June 23-30 Summer Advertis- 
ing Golf. Assn, tournament, 
Cooperstown, N. Y. 

June 22-24—Vermont Press 
Assn., and New Hampshire Weekly 
Press Assn., joint meeting, Lake 
Morey Club, Fairlee, Vt. 

June 25—California Press Assn., 
summer meeting, Crater Lake, 


re. 

July 1—50th Anniversary cele- 
bration of Adolph S. Ochs’ owner- 
ship of Chattanooga Times, Chat- 
tanooga, Tenn. 

July 8-12—International Adver- 
tising Association, annual conven- 
tion, Masonic Temple, Detroit, 
Mich. 

July 8-12—International Associa- 
tion of Newspaper Advertising 
Executives, Detroit. 

July 9-10—New York State As- 
sociated Dailies, summer outing 
Batavia, N. Y. 

July 13-14—West Texas Press 
Assn., meeting, Big. Spring, Tex. 

July 13-14—New York State 
Press Assn., summer outing, Cort- 
land, N. Y 


July 13—Northeast Missouri 
Press Assn., summer meeting, 
Troy, Mo. 











Colver Gordon, Grover Whalen, Charles 
E. Murphy, G. Lynn Sumner, and John 
N. Boyle. 


PRESS CONGRESS MEETING 


The North American regional con- 
ference of the Press Congress of the 
World has been called for Mexico City 
next Nov. 20 to 23, Dean Walter Wil- 
liams, honorary president, has announced. 
The delegation frém the United States 
will leave St. Louis Nov. 11. 


WINS DECORATION PRIZE 


The Kansas City Star won first award 
of $100 for the best building decorations 
during the Republican convention. The 
Star used a decorative scheme for its 
exterior in which flower baskets and 
flower boxes predominated. 





NEW TENNESSEE DAILY 


The Elizabethton (Tenn.) Star, an 
evening paper, has started publication. 
Frank H. Leavitt is’ publisher and owner. 
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LUCKY STRIKES BACK | 
NEWSPAPER SPACE 


American Tobacco Company Resumeg 
Big Schedule—Herbert Tareyton 
Enters Price War with Drive in 

Five Big Cities 





American Tobacco Company this weel 
became first of the so-called “Big Three’ 
tobacco manufacturers to resume adver 
tising in the newspapers cancelled as 
























to jobbers. Lucky Strike advertisement 
began appearing in newspapers June 19 
after two months’ absence. 

Special representatives who have can 
vassed R. J. Reynolds Tobacco Company, 
and Liggett and Myers, makers 9 
Chesterfield, reported to Epiror & Pry 
LISHER this week that there was 
definite signs yet of these two compani 
resuming, but they were confident ¢ 
the American Tobacco Company cam 
paign, which, while in fewer papers 
formerly, is concentrated and prepar 
by Lord & Thomas and Logan, may 
as a lever and push the other two 
the advertising band wagon again. 

Frank Harwood, advertising manag 
of the American Tobacco Company, de 
clined to discuss the i 
advertising. 


weeks, split into 1,200 lines twice a week 
considered a very heavy schedule. 
Harwood would not confirm the repo 
that 430 newspapers had been cut off 
original list. ‘It was said that the cu 
were made in the smaller cities, with 
Lucky Strike copy being kept in 
paper of each town, the paper with 
largest circulation‘ according to Audi 
Bureau of Circulations statements. 

Meanwhile, Old Gold, through Lenn 
& Mitchell, New York  advertisin 
agency, is keeping up its heavy adverti 
ing barrage, with the copy still featur 
ing the “blindfold test” idea. 

This week Herbert Tareyton, 
product of the Union Tobacco Company 
511 Fifth avenue, New York, entered t 


hurrah. The copy announced a reductiod 
in price of 10 cents, and read “Cigarett 
War? Tareyton settles the war-talk a 
Saves you money by reducing the prict 
a dime.” 

Clifford Rhode, space buyer of th 
Federal Advertising Agency handling the 
account, said that the Tareyton copy ij 
now appearing in newspapers in five of 
the biggest cities. 





STAG “CLUB NIGHT” PLANNED 


N. Y. Newspaper Club Starts New 
Series of Entertainments 


_The first of a series of stag “Club 
Nights” was held at the New York 
Newspaper Club, June 23. Entertain- 
ment was provided by Broadway stars 
among whom were Joe Cook and 
members of the “Rain or Shine” Com- 
pany, Dr. Rockwell and a_ bevy of 
“Greenwich Village Follies” girls. 
Arrangements were made by Emmet 
Crozier, Ray Bolton, Charles Bayer and 
Christy Bohnsack. The entertainments 
will be conducted every other week dur- 
ing the summer and every week there- 
alter. 


AWARDED HONORARY DEGREE 


Edward Price Bell, dean of the foreign 
staff of the Chicago Daily News, received 
the honorary degree of doctor of laws 
from Northwestern University June 18, i0 
appreciation of his “service toward inter- 
national good will as London corte 
spondent of the Chicago Daily News.” 


FOWLER HONORED 


Employes of the Glens Falls (N. Y.) 
Post Company, publishers of the Post 
Star and Times, tendered a testimonial 
dinner recently to J. Irving Fowler, te 
tiring as general manager and treasufef 
of the company. A gold watch wa 
given Mr. Fowler as a token of esteem 
for his service since 1906, 
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HEARST SUES PAPER GROUP FOR $24,000,000 


Suit Against Canadian Newsprint Company for Alleged Breach of Contract Shows Publisher Was to 
Have Received $3.25 Rebate—Adjustments to Other Publishers May Total $2,000,000 


By PHILIP SCHUYLER 


Qu of the turmoil that is the present 
newsprint situation the suit brought 
by William Randolph Hearst and the 
Newspaper and Magazine Paper Corpora- 
tion for $24,740,000 damages against the 
Canadian Newsprint Company, now de- 
funct, and the nine newsprint manufac- 
turers for which it was the selling 
organization, stood this week as the out- 
standing development. 

Other newspapers published in cities in 
opposition to Hearst expected adjust- 
ments from the same Canadian Newsprint 
Company which would total _ approxi- 
mately $2,000,000. They have claimed 
that Hearst obtained an unfair advantage 
over them during the four months his 
papers were receiving newsprint from the 
Canadian Newsprint Company at a 
preferential rate. These so-called adjust- 
ments or rebates, Epiror & PUBLISHER 
was told, were supposed to be paid this 
week or next. It was understood that 
negotiations were being held in Detroit 
and Baltimore looking toward settlement 
on a basis of a $4.95 a ton advantage 
which it was claimed Hearst gained under 
an arrangement with the Canadian News- 
print Company which ended the last of 
April after four months’ operation, and 
for the fulfillment of the alleged terms 
of which Mr. Hearst has now brought 
suit. 

Notice of the Hearst suit was served 
in the form of an attachment obtained 
by Ben Herzberg of the office of Max 
D. Steuer, New York attorney, from 
Justice Valente in the supreme court of 
New York County. The attachment was 
served on T. T. Waller, described as vice- 
president of the Canadian Newsprint 
Company, Ltd. 

Mr. Waller said that the service was 
made on him merely because he hap- 
peed to have been the only official in 
the office. He declined to make a state- 
ment to Epitor & PusBLisHER as did 
Henry A. Wise, the president of the sell- 
ing group, which, while it will continue 
to maintain offices until Jan. 1, 1929, is 
now no longer in existence. 

The papers accompanying the attach- 
ment set forth that the Newspaper and 
Magazine Paper Corporation made an 
oral agreement with the Canadian Paper 
Sales, Ltd., as detailed in a printed docu- 
ment called a sales contract and made 
a part of the complaint, to supply nearly 
a score of Hearst newspapers with 
3,000,000 tons of newsprint, to be de- 
livered 300,000 tons annually for ten 
years. This agreement, it was set forth, 
was made on or about April 2, 1928, pro- 
viding actually for about 460,000 tons 
of newsprint for the current year, but 
that on April 21, 1928, the Canadian 
Paper Sales, Ltd., “failed and refused 
and gave notice it would continue to re- 
fuse further to perform the sales con- 
tract.” 

Damages asked for this alleged breach 
aggregated $10,840,000. The affidavit 
with the complaint was signed by Austin 
W. Clark, vice-president of the News- 
paper and Magazine Paper Corporation. 

Mr. Hearst’s suit against the same 
companies aggregated $13,900,000. As set 
forth in a printed document made part 
of his complaint and called the Hearst 
Guarantee, Mr. Hearst, as guarantor of 
the Newspaper and Magazine Paper 
Corporation, and the corporation were 
each to receive rebates for every ton of 
Paper purchased from the seller. These 
rebates were given as 2.828 per cent for 
the corporation for every ton of paper 
paid for at the rate of $3.25 per hundred- 
weight, plus an agreed upon freight 
charge, and 15.8286 per cent for Mr. 

earst for every ton of paper on which 
the aggregate cost exceeded $50 per ton 
for white paper and $53 per ton for 
colored paper. 

From the publishers’ viewpoint an in- 
teresting feature of the Hearst suit was 
the statement of the ratio under which 








the associated mills were to supply 
Hearst newspapers with paper under the 
alleged contract with the Canadian News- 
print Company. It showed that the 
a Power and Paper group headed 

Alexander Smith was to furnish 31.68 
_ 2 cent of the Hearst order. Next in 
importance were the mills of E. W. 
Backus, Ft. Frances and Kenora, in On- 
tario, which was to furnish 16.67 per cent. 

A number of customers of the various 
mills are now learning for the first time 
that their newsprint sources were supply- 
ing Hearst newspapers at a preferential 
rate. 

Mr. Hearst and the Newspaper and 
Magazine Paper Corporation, respec- 
tively, asked damages of the following 
companies in the amounts set after their 
names : 


Canadian Paper Sales, Ltd., $6,950,000 
and $5,420,000. 
Abitibi Power and Paper Company, 


Ltd., $2,200,000 and $1,750,000. 

Anglo-Canadian Pulp and Paper Mills, 
Ltd., $550,000 and $415,000. 

3rompton Pulp and Paper Company, 
Ltd., $250,000 and $180,000. 

Fort Frances Pulp and Paper Com- 
pany and Kenora Paper Mills, Ltd., 
jointly, $1,200,000 and $900,000. 

Laurentide Company, Ltd., $500,000 and 


Port Alfred Pulp and Paper Corpora- 
tion, $500,000 and $400,000 

Price Brothers & Co., 
and $625,000. 

St. Maurice Valley Corporation, 
015,000 and $800,000. 


“Ltd., $810,000 


$1,- 


The printed paper called the sales con- 
tract specified that the “seller” agreed to 
sell and deliver and the “purchaser” 
agreed to take and pay for 3,000,000 tons 
of paper to be delivered 300,000 tons 
annually beginning, Jan. 1, 1928, and end- 
ing Dec. 31, 1937. . It provided for the 
delivery on order of any excess above 
300,000 tons in 1928 and fixed a maximum 
increase of 7 per cent of the total de- 
livered in 1928 as deliverable in 1929 


and a 7 per cent increase in each suc- 
ceeding year, 

The “purchaser” agreed to inform the 
seller in writing of how much paper 


would be needed every month and to give 


the “seller” a two weeks’ option to 
furnish any excess needed. Should the 
“seller” fail to exercise this option the 


“purchaser” was to agree not to buy else- 
where an amount of paper greater than 
that given in the option. 


The “purchaser” agreed to give notice 
in writing to the “seller” in the event 
W. R. Hearst acquired control of or es- 


tablished other newspapers “east of 104th 
degree West Longitude,” to give the 
“seller” statements of existing commit- 
ments of those newspapers and to give 
the “seller” the option rights to supply 
newsprint to those newspapers after the 
expiration of those commitments. 

The “purchaser” agreed to pay $3.25 
hundredweight f. o. b. mills for all news- 
print ordered, plus a base rate per 100 
pounds in lieu of freight charges. This 
base rate was fixed at fifteen cents for 
Boston; twenty cents for New York, 
Chicago, Baltimore, Washington, Mil- 








COLUMBUS PUBLISHER GOES ABROAD 
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Robert H. Wolfe, publisher of the Columbus (0.) Evening Dispatch and Mrs. 


Wolfe photographed just before sailing on the Resolute fora vacation in Europe. 


waukee, Syracuse, Rochester, Albany and 


Pittsburgh; twenty-five cents for Kansas 
City and thirty cents for Atlanta and 
San Antonio. The “seller” also agreed 


to absorb freight rates above basic rates, 
and the “purchaser” agreed to give the 
“seller” credit for freight rates below 
basic rates. 

The “seller” further agreed that the 
“purchaser” should always receive “at 
least as favorable treatment as any out- 
side newspaper publisher under any other 
agreement to which any of the selling 
group is a party. 


‘The term ‘selling group,’” read the 
alleged sales contract, “shall be con- 
strued to mean and include the seller, 


Canadian Newsprint Company, Limited; 


Canadian Export Paper Company, 
Limited; St. Maurice Valley Sales, 
Limited; the G. H. Mead Company; 
Abitibi Power and Paper Company, 
Limited; Laurentide Company, Limited, 


and St. Maurice Valley Corpor: ation, and, 
or their successors or assigns.”’ 

The alleged sales contract provided for 
arbitration of disputes by arbitrators, one 
chosen by the “seller” and one by the 
“purchaser,” who were to choose a third 
member. In the event the two arbitrators 
failed within ten days to choose a third, 
it was provided that the third man be 
selected by the “Presiding Justice of the 
Appellate Division of the Supreme Court 
of the State of New York, First Depart- 
ment.” 

The alleged sales contract also provided 
for cancellation by the “seller” in the 
event the “purchaser” failed to pay for 
newsprint delivered when the money was 
due or if the “purchaser” rejected paper 
declared by the arbitrators to be standard, 
whereupon, after thirty days’ notice the 
“purchaser shall remain liable to the seller 
for all and damage sustained by 
reason of such failure and breach of this 
agreement.” 

In the event the “seller” elected to 
cancel the agreement for these reasons, 
the “purchaser” agreed “to pay to the 
seller as liquidated damages for breach 
of this agreement * * * $5 per ton upon 
the aggregate tonnage” for a specified 
number of years, depending upon the 
date of the cancellation, which the “pur- 
chaser” would have been required to 
make. The maximum number of years 
specified was four and one-half, and the 
tonnage basis was fixed at 300,000 per 


loss 


year. 
No provision for damages for the 
“purchaser” was shown in the alleged 


sales contract in the event of cancellation 
by the “seller” without cause. 

The “Hearst Guarantee” did not name 
Mr. Hearst except in the title. In it 
the “guarantor” agreed to guarantee the 
fulfillment of all obligations made by the 
“New York Company” with the “seller.” 
It continued : 

“The seller hereby agrees to pay to 

the guarantor and to the New York Com- 
pany respectively for each ton of news- 
print paper delivered and accepted and 
paid for under the terms of said agree- 
ment or under any amendment to or mod- 
ification thereof, sums equal to the fol- 
lowing : 
a. For each ton of paper paid for, 
2.828 per cent of purchaser’s aggregate 
cost (as defined in said agreement) so 
paid, such sum to be paid to the New 
York Company. 

“bh. For each ton of paper paid for, 
15.8286 per cent of the amount so paid 
therefor by which the purchaser’s aggre- 
gate cost (as defined in said agreement) 
shall exceed the sum of fifty dollars 
($50) in the case of white paper and 
fifty-three dollars ($53) in the case of 
colored paper, such sum to be paid to the 
guarantor.’ 

In the paper called the “Manufacturers’ 
Agreement” it was said that the follow- 
ing nine manufacturers agreed with the 

(Continued on page 48) 
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REGULATIONS COVERING NEW POSTAL 
RATES ISSUED AT WASHINGTON 





New Schedule Goes Into Effect July 1—Revised Form Will Be 
Supplied Publications Showing Separate 
Zone Rates 





(Special to Epttor & PuBLISHER) 
WASHINGTON, D. C., June 21.— 

Regulations governing the establish- 
ment of the reduced postal rates on 
second-class matter and on third-class 
matter, so long sought by American pub- 
lishers, have just been issued by the Post 
Office Department. 

The new rates, provided in a com- 
promise bill enacted in the closing hours 
of the first session of the Seventieth 
Congress, go into effect on July 1. 

Promotion managers of newspapers 
and magazines will be interested in the 
regulations for the new rates on third- 
class matter, including the rates on bulk 
lots of identical pieces. The new rate on 
this class of mail is 114 cents for each 
two ounces or fraction thereof, up to and 
including eight ounces in weight, (ex- 
cept books, catalogs, seeds, and nursery 
stock), and for third-class mailed in bulk 
is 12 cents for each pound or fraction 
thereof (again excepting the same class 
of articles), provided that the rate of 
postage on third-class matter mailed in 
bulk must be at least one cent per piece. 
Application. for the privilege of mailing 
under this law must be made to the post- 
master. 

Third Assistant Postmaster General 
R. S. Regar has issued the following 
regulations for third-class matter : 

1. The rate is 12 cents for each pound 
or fraction of a pound except in the case 
of books or catalogs having 24 pages or 
more and seeds, plants etc., on which the 
rate is 8 cents for each pound or fraction 
thereof, but in no case shall the postage 
be less than 1 cent a piece. 

2. This provision applies to circulars, 
miscellaneous printed matter, merchan- 
dise, and all third-class matter, but each 
mailing must consist of identical pieces 
presented in quantities of not less than 
20 pounds or 200 pieces. 

3. The postage shall be fully prepaid 
in money, or, at the option of the mailer, 
by means of precanceled stamps, pro- 
vided the amount of stamps affixed fully 
covers the postage chargeable at the rate 
applicable under the law and there is 
printed in the upper right hand corner of 
the address side of the matter immedi- 
ately above the postage stamp the in- 
scription : 


Sec. 435%, P. L. & R. 


4. When the postage on such matter 
is paid in money the indicia prescribed 
for matter mailed without stamps affixed 
under the provisions of section 452, 
Postal Laws and Regulations, may be 
used, with the following additions and 
modifications: In order that the matter 
may show that it is mailed under the 
provisions of section 43514, Postal Laws 
and Regulations, the inscription: 


Sec. 435%, P. L. & R. 

shall in every case be printed in the 
upper right corner of the address side 
immediately above the other indica. This 
inscription may be printed on the matter 
when the return card is printed thereon, 
or at the time the other indicia are 
printed on the matter, or at such time as 
may be most convenient for the mailer. 
The amount of postage paid may be 
omitted or the indicia may show the 
amount of postage prepaid per piece, as 
for instance, “1 c,” as in the case of per- 
mit matter mailed under the provisions 
of section 452, Postal Laws and Regula- 
tions, provided the correct amount is 
shown. When the postage is paid in 
connection with a metered device the 
amount of postage paid must. of course, 
be shown in every instance. The regular 
metered permit indicia may be used, but 
the inscription: 


Sec. 435%, P. L. & R. 


shall be printed immediately above the 
metered permit indicia. 
5. In order to facilitate the handling 


of third-class matter mailed under the 
provisions of section 435%, Postal Laws 
and Regulations, the mailer must comply 
with all reasonable requests of the post- 
master for the separation thereof accord- 
ing to States, cities, etc. 

6. Each mailing must be carefully ex- 
amined, counted, weighed, and verified in 
the manner prescribed for matter mailed 
without stamps affixed under the pro- 
visions of section 452, Postal Laws and 
Regulations. Since the postage may ir 
no instance be less than 1 cent a piece, 
care must be taken to see that no matter 
is accepted at less than this rate. In 
other words, the rate of 12 cents or 8 
cents a pound, according to the character 
of the matter, will apply only when there 
are 12 pieces or less or 8 pieces or less, 
respectively, to the pound. 

7. When third-class matter mailed 
under these provisions is returned to the 
sender as undeliverable, it will be charge- 
able with postage at the regular third- 
class rates, namely, 1% cents for each 
twe ounces or fraction thereof or 1 cent 
for each 2 ounces or fraction thereof. 
according to the character of the matter. 

Regulations governing the new second- 
class zone rates issued by Assistant Post- 
master General Regar follow: 

In connection with Order No. 7792 of 
June 7, 1928, amending the Postal Laws 
and Regulations so as to embody the 
provisions of the act of May 29, 1928, 
modifying the rates of postage on second- 
class matter, attention is invited to the 
fact that except for the first and second 
zones, a different rate of postage is pre- 
scribed for the advertising portion of 
copies of publications for each of the 
various zones and, therefore, the fourth, 
fifth, and sixth zones and the seventh 
and eighth zones are no longer combined. 

These changes will necessitate the sub- 
mission of new zone analyses on Form 
3539-A for July 1, 1928. Copies of this 
form on hand at post offices should be 
modified by interlining or inserting ad- 
ditional lines to take care of the situa- 
tion until a revised form is available. 

When the number of individually ad- 
dressed copies or packages of a publica- 
tion sent outside the county of publica- 
tion is more than 32 and not in excess 
of 48 to the pound, double the regular 
rates as set forth in paragraphs 1 and 4, 
section 412, Postal Laws and Regula- 
tions, shall be charged; when there are 
more than 48 and not in excess of 64 
such copies or packages to the pound, 
three times the regular rates shall be re- 
quired, and for each additional 16 indi- 
vidually addressed copies or packages 
to the pound in excess of 64 there shall 
be a corresponding increase of postage 
over the regular rates. 

The following table shows how to com- 
pute the postage under the new condi- 
tions when the number of individually 
addressed copies or packages to the 
pound runs from 1 to 96: 


NUMBER OF INDIVIDUALLY ADDRESSSED Copies 
OR PACKAGES TO THE PouND 


[Postage per pound] 
Over Over Over Over 
1 to 32 48 64 80 
32 to48 to64 to80 to 96 
Cents Cents Cents Cents Cents 
Publications con- 
taining more 
than 5 per cent 
advertising and 
not entitled to 
special rate: 


Reading portion 1% 3 4 6 7% 
Advertising por- 
tion— 
Zones 1 and 2 1% 3 4% 6 7% 
Ss eae 2 4 6 & 10 
St ae 3 6 u 12 15 
ES PR 4 8g 12 16 20 
Zone 6 ...... 5 10 15 20 25 
nS Jedende 6 12 18 24 30 
ZOMB- D cccces 7 14 21 28 35 
Publications con- 
taining not more 
a 5 per cent 
vertising .... 1% 3 4% 6 7% 
Special-rate pub- . 
lications ...... 1% 3 4% 6 7% 


and The Fourth Estate for June 





DAILY ISSUED SPECIAL FOR 
RETIRING MORSE MAN 


WHEN Charlie Parsons, Associ- 

ated Press Morse operator, 
moved out of Watertown, N. Y., 
recently to make room for auto- 
matic printers, the Watertown 
Standard printed a special edition 
in his honor. 

It printed his pictures—as he 
was when he came to work in 
1894 and as he looks today—and 
the paper was full of reminiscences 
of his connection with the A. P. 
and the Standard. A lead edi- 
torial in the edition concluded as 
follows: 

“Briefly, he is a golfer, a first 
class farmer, a remarkable weather 
prophet, a persevering poker 
player, and a baseball star. 

“And ene fine scout!” 











Until revised Form 3539 can be print- 
ed and supplied, the copies of the form 
on hand should, when necessary, be 
modified by inserting additional lines so 
that the weights and postage can be 
shown separately .for each zone, other 
than for zones 1 and 2 to which the same 
rate applies. In the case of publications 
subject to double, triple, etc., the regular 
rates, the number of individually ad- 
dressed copies or packages to the pound 
should also be shown in some convenient 
space on Form 3539. 

Full instructions regarding the manner 
in which newspaper and periodical state- 
ments (Form 3551 or Form 355l-a) are 
to be rendered beginning with the quarter 
ending September 30, 1928, will be 
printed on the new edition of this form. 
Copies of this new form will be fur- 
nished as soon as printed. 

The transient second-class rate of 
postage has been changed to 1 cent for 
each 2 ounces or fraction thereof, re- 
gardless of distance or weight. This rate 
not only applies to copies of second-class 
publications mailed by the public gener- 
ally, but also to copies mailed by pub- 


lishers which are not entitled to be 
mailed at the publishers’ second-class 
pound rates. (See secs. 419 and 420, 


Postal Laws and Regulations.) 

There is no change in the free-in- 
county mailing privilege, or in the rates 
of postage applicable to copies of publi- 
cations mailed for delivery within the 
county of publication, or for local de- 
livery at letter-carrier and_ village-de- 
livery offices. 

ee 


PLANE RADIOED DAILY 


Southern Cross in Constant Touch 
With S. F. Examiner During Flight 


Exclusive radio communication and 
signed stories by Kingsford-Smith and 
Charles T. P. Ulm featured the Hearst 
press coverage of the recent trans- 
Pacific flight to Australia by way of 
Honolulu and the Fiji Islands in the 
airplane, Southern Cross. Radio mes- 
sages received direct from the plane were 
broadcast from the San Francisco’s Ex- 
aminer’s station KYA. 

James Warner, radio operator on the 
trans-Pacific plane, sent an almost con- 
tinuous stream of messages over the air 
to the Examiner’s short wave receiving 
station 6ARD, operated by Fred Roebuck. 
Announcements were broadcast informing 
other radio operators that interception and 
use of the plane’s messages would be 
prosecuted. The messages were pub- 
lished as bulletins in every edition of the 
Examiner. Direct messages were re- 
ceived from the plane as far as 7,000 
miles from the coast. 

The signed stories were written by 
Ulm at each landing place, Honolulu, 
Suva, Brisbane and Sydney. Before 
starting on the flight, Ulm was coached 
in the Examiner news room in the style 
of writing required and the sort of ma- 
terial he was to put into his stories. 

The news department and station KYA 
remained active all night during the flight. 
A navigation expert was employed to 
chart all position reports. 
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DAILY’S LIQUOR DRIVE 
NETS 15 INDICTMENTS 


Former City, County and U. S. Of. 
ficials Included in Group Which Will 
Face Trial as Result of Wichita 
Beacon’s Work 


Fifteen citizens of Wichita, Kan., in- 
cluding a former city commissioner, a 
former chief of police, a former sheriff 
who is now city election commissioner, a 
former assistant chief of police, a federal 
prohibition agent, and the head of the 
police vice squad, face trial at the Sep- 
tember term of the United States Dis- 
trict Court because of indictments brought 
after an exposé made by the Wichita 
Beacon, published by Henry J. Allen, 
former governor of Kansas. 

The battle against a liquor ring which 
was paying protection at City Hall and 
other places was of long duration, and 
resulted at one time in a $500,000 libel 
suit brought against Governor Allen by 
the city commissioner, C. C. Dehner. 
The suit was dropped after Dehner had 
been indicted and had resigned when 
threatened with ouster by the state's 
attorney general. 

The Beacon was tipped off to the ring, 
which had paid several thousand dollars 
in protection money, and made an inde- 
pendent investigation, employing its own 
operatives. This information was turned 
over to the attorney general of Kansas, 
William A. Smith, and also to the fed- 
eral government, which sent men to 
Wichita to make further investigation. 
The result of all this was that Smith 
ordered City Commissioner Dehner to 
resign or be ousted; that the city mana- 
ger of Wichita discharged Chief of Police 
I. B. Walston, Assistant Chief Roy Cris- 
well, and Fred Dickerson, head of the 
vice squad; that the federal prohibition 
department suspended H. N. Ogden, 
agent in Wichita; and that all of these 
officials as well as Election Commissioner 
Chester A. Conner, a former sheriff, 
were indicted by a federal grand jury 
last spring, together with nine other men, 
most of them bootleggers. 





NAMED REAL ESTATE EDITOR 


Clark Dodge Succeeds Carroll on New 
York Daily News 


Clark Dodge has been appointed real 
estate and automobile editor of the New 
York Daily News, succeeding Richard 
Carroll, resigned to become aviation edi- 
tor of Liberty. 

Mr. Dodge has been on the News since 
February as a member of the re-write 
staff. He came to New York from Los 
Angeles, where he had been connected 
with the Los Angeles Times for the past 
three and a half years. 

Mr. Dodge has also worked in the 
circulation department of the Tacoma 
(Wash.) News & Ledger, and the Boise 
(Idaho) Capital News. 





TO ADDRESS FILIPINOS 


Dean Walter Williams of the School 
of Journalism, University of Missouri, 
will sail from San Francisco, June 20, 
for the Orient. He will address a 
conference of Filipino journalists at 
Manila and will meet other newspaper 
men in Japan and China. Mrs. Williams 
is accompanying her husband. They ex- 
expect to return early in September. 


FRENCH DELEGATES ON WAY 


Dr. Marcel Knecht, general secretary of 
the Franco-American Committee of the 
French Press and secretary of Paris 
Matin, Leon Renier, Jr., managing direc- 
tor of Agence Havas, and Andre Lafont, 
Rouen Jowrnal, will arrive in New York 
on the Ile de France, June 26 to represent 
French publishing and advertising inter- 
ests at the convention of the International 
Advertising Association at Detroit, July 
8-12, inclusive. 


TO HOLD OUTING 
Colorado Editorial Association annual 
outing will be held July 19-24. 








2eSee er weer AaB Ss S 


Seenreserpewssscr2.rest es wee eases paca Ss 


ona 


ing, 
lars 
ide- 
wn 


sas, 
ied- 

to 
ion. 
1ith 

to 
na- 
lice 
ris- 


‘ion 
len, 
ese 
ner 
riff, 
ury 
en, 


ont, 
ork 
ent 
ter- 


uly 


ual 





Editor 


& Publisher 


and The F 


ourth Estate for 


June 23, 


1928 7 


SOUTHERN PUBLISHERS HAIL POSTAL VICTORY 


5. N. P. A. Officers and Committees Praised for Their Tireless Efforts as First Action of 26th Annual 
Opening at Biloxi Thursday—Woodson Criticizes A. N. P. A. 


By MARLEN PEW 


Convention 


B DGEWATER GULF HOTEL, Biloxi, 
Miss., June 21.—As its first and most 
important business the 26th annual meet- 
ing of the Southern Newspaper Pub- 
lishers Association today passed resolu- 
tions of appreciation for the work that its 
officers and committees had done at 
Washington in the long campaign for the 
return of 1920 postal rates and by unani- 
mous action telegrams of high praise 
were sent to Senator McKellar of Tenne- 
see, Senator Moses of New Hampshire 
and Congressmen Answell of Louisiana; 
Byrne of Tennessee and Kincheloe, Ken- 
tucky, for their magnificent support of 
the postal legislation. Col. Robert 
Ewing, publisher of New Orleans States, 
as president of the Association, opened 
the first day’s session with an interesting 
recital of the long postal fight, praising 
those who battled for 1920 rates despite 
discouragement. A dramatic feature of 
the meeting was the presence in a wheel 
chair, owing to a rheumatic attack, of 
Maj. E. B. Stahlman, publisher of the 
Nashville Banner. Although he could 
not walk and his family and physicians 
had urged him not to travel, the famous 
veteran publisher occupied his accustomed 
place in the convention and heard his 
name applauded when Col. Ewing told 
the leading part the Major had taken as 
former chairman of the postal committee. 

Almost the entire first day’s session 
was given over to a discussion of the 
postal fight, Urey Woodson, publisher of 
the Owensboro (Ky.) Messenger read- 
ing to the delegates his report as pub- 
lished in full in Eprror & PUBLISHER, 
for June 16. Mr. Woodson by way 
of interpolation severely criticized the 
American Newspaper Publishers Associa- 
tion for its part in the legislative cam- 
paign at Washington and also asserted 
that’ Eptror & PuBLISHER had rendered 
a disservice to the publishing field by 
giving undue credit for the victory to 
the representatives of the American 
Newspaper Publishers Association. 

Mr. Woodson also expressed the view 
that the credit for the legislation be- 
longed to Senators McKellar and Moses 
and Congressmen Aswell, Byrne and 
Kincheloe. The speaker held that the 
newspapers should now return to the 
postal service as much tonnage as is pos- 
sible, to make good the pledge that the 
Post Office Department would not suffer 
heavy revenue losses by reason of the 
new rates, as publishers would transfer 
their papers back to the mails if rates 
were fair. 


As it was conceded that the fight to 
hold the 1920 rates is as important as 
was the determined effort to gain them, 
the convention unanimously resolved to 
continue the existing relationship with the 
American Publishers’ Conference. 

The convention was held in the par- 
lors of a towering new summer hotel 
built on the glistening beach, a two hour 
tailroad run from New Orleans. The 
attendance was large and many of the 
publishers will leave on Saturdy to at- 
tend the Democratic national convention 
at Houston. 

The entertainment features of the 
week were exceptionally brilliant and in- 
cluded flights in three airplanes brought 
here for the occasion, a moonlight boat 
tide on the Gulf, sightseeing automobile 
tours for the ladies, a professional bath- 
ing girl revue, the annual dinner on the 
hotel terrace, under the shade of live oaks, 
palms and pines, swimming in both Gulf 
nd an immense fresh water pool, a ten- 
Mis tournament the annual golf 
tournament, now one of the classic sports 
events in American journalism. In the 
lobby of the hotel two dozen handsome 
trophies were on display and the official 

icapper was Walter H. Savory. 

The ladies’ entertainment committee 
Was headed by Mrs. Robert Ewing and 
included Mrs. L. K. Nicholson, Mrs. A. 

» Newmyer, and Mrs. James L. Ewing. 








In addition to formal reports the open- 
ing day’s session included a discussion of 
business affairs by John Park, Raleigh 
(N. C.) Times, and round table exchange 
of advertising and business office ex- 
periences. The discussion was conducted 
by H. Galt Braxton of the Kinston 
(N. C.) Free Press. The talks clearly 
demonstrated that advertisers who spend 
money for free publicity are wasting their 
resources for publishers are wastebasket- 
ing this material. It was developed that 
some southern publishers are allowing 
discounts for ten to 30 days’ payment of 
bills of from five to 15 per cent to local 
advertisers. One method was to give 
graduated discounts for prompt payment 
from flat rate cards, large local adver- 
tisers receiving as high as 15 per cent. 
This method by some was recommended 
to do the double duty of encouraging 
prompt payment and also increased use 
of space. 

Among many methods used to satisfy 
the local advertiser when the newspaper 
has made a typographical error in mer- 
chandise prices was one which forces the 
advertiser to O. K. as typographically 
correct a proof which is invariably sub- 
mitted in advance. Other publishers 
testified that when type errors were made 
they gave the advertiser posters which 
might be conspicuously placed in the store 
announcing to the public that the error 
was accidental and the newspaper ac- 
cepted the blame. On the question 
whether a national audit of linage fig- 
ures is necessary it was the consensus 
that it was desirable. Other subjects dis- 
cussed pro and con concerned local co- 
operation, special page schemes, layouts 
and special editions, competitive knocking 
and. similar questions. 

Following the roll-call on Thursday 
morning, the report of President Robert 
Ewing was presented. President Ewing 
began with a short history of the in- 
creased postal rate in effect prior to the 
recent legislation promulgated for reduc- 
tion. After describing the principal 
features of this reduction, Mr. Ewing 
continued 

“Necessarily many have worked and 
labored to overcome the bitter opposition 
of the Post Office Department and bring 
this concession about; but among them 
I can say that to Urey Woodson, chair- 
man of our postal committee for the 
past year and for many years previous 


to my own service in that position, and 
to Cranston Williams, our manager, the 
chief credit belongs. 

“Nevertheless all of our efforts would 
have failed if we had not received as we 
did the cordial support of our members in 
the 14 states covered by the membership 
of the Southern Newspaper Publishers’ 
\ssociation. Our members either saw 
personally or wrote every Senator and 
every member of Congress in their 
respective states explaining why and 
what we were contending for and asking 
their aid. It is with satisfaction I can 
say that many of our S. N. P. A. states 
reported 100 per cent in responses from 
both Senators and Congressmen favoring 
a reduction to the 1920 rates. 

“If the great American Newspaper 
Publishers Association, which usually 
does nothing and afterwards claims 
everything, had carried on a similar cam- 
paign, which several times I urged it to 
do, we would have secured this reduction 
in 1922 or 1923, at the latest, and I make 
this statement advisedly. The South and 
the West put this long fight over.” 

President Ewing then referred to the 
legislative aid the bill had received and 
continued : 

“Another strong factor in winning this 
fight was our ally, the American Pub- 
lishers Conference. 
of the S. N. P. A. in continuing, as it 
did, its affiliation with that organization 
must now be plain to every one even 
slightly conversant with the recent fight. 

“Executive Secretary George C. Lucas, 
a trained statistician, prepared data which 
completely upset the wild deficit estimates 
put out by the Post Office Department 
and was of invaluable service in explain- 
ing the real facts to members of the two 
Houses who wanted to do what was right 


but hesitated, influenced by the Post 
Office Department’s claims. 
“W. I. Denning, attorney, and W. L. 


Daley, connected with the American Pub- 
lishers Conference and also Washington 
representative of the National Editorial 
Association, did good work as any one 
familiar with the tremendous power the 
Post Office Department wields in Wash- 
ington well knows. 

“Notwithstanding the splendid report 
prepared by Chairman Woodson, which 
I have had the privilege of reading, I 
concluded that, as a matter of record and 
for the protection of our Association, to 








COL. DOW OLDEST REPUBLICAN DELEGATE 











Col. Fred N. Dow (left) posing for the finishing touches of a portrait. Col. 


Dow, former owner of the 


(Me.) Evening Express was the oldest 


delegate at the recent Republican Convention, both in years and service. He 
is 87 and helped to nominate Garfield in 1880. 


I believe the wisdom 


facts of this long 
finally successful postal 


cover correctly the 
drawn out and 
fight. 

“I may also mention that the Inland 
Press Association, a western association 
composed of some 200 daily papers which 
had been persuaded some years ago by 
Mr. Thomason and L. B. Palmer to 
withdraw from affiliation with the Ameri- 
can Publishers Conference last year after 
an address by me on postal matters, re- 
joined the A. P. C. 

“The Southern and the Inland were the 
only two associations Mr. Palmer did 
not felicitate. 

“The Federal Trade Commission suit 
instituted four years ago continues to 
drag along. There have been several 
propositions and counter propositions con- 
sidered, but none from the Federal Trade 


Commission, in my opinion, we could 
accept. These various moves and the 
present status will be covered by our 


able counsel, J. F. Finlay, in a report 


he has prepared.” 


Complimenting the other officers upon 
their efficiency, John A. Park, chairman 
of the board, said that there had been 
little necessity for his office during the 
year. He made a number of specific 
suggestions in closing, however; among 
them, that regional or state conferences 
of the members should be arranged once 
or more during the year, and that the 
entire membership, rather than the board 
alone, should vote on the convention city 
each year. 

Walter C. Johnson explained the 
change in method of assessment of the 
emergency fund. Members are now as- 
sessed a base sum of $20 and five dollars 
in addition for each 1,000 of circulation. 
Mr. Johnson called attention to the fact 
that this single assessment had _ sufficed 
to care for the expenses of the Federal 
Trade Commission suit, as well as the 
postal fight. 


The general fund, beginning the year 
with $5,612 on hand was increased to 
$13,788 by receipts, from which expendi- 
tures of $9,133 were deducted, leaving a 
balance of $4,655. The special fund 
added $7,626 to funds on hand of $1,101. 
Disbursements of $4,887 reduced this to 
$3,840, leaving total cash on hand in 
both funds of $8,496. 


Cranston Williams, secretary-manager, 
reported a net membership on June 30, 
1928, of 191. This decrease of nine 
members over 1927 is accounted for by 
the resignation of the Opelika (Ala.) 
News, Fort Lauderdale (Fla.) News, 
Orlando (Fla) Reporter Star, New Bern 
(N. C.) New Bernian, and Sun Journal, 
Abilene (Tex.) Reporter, Norfolk (Va.) 
Ledger-Dispatch, Richmond (Va.) News- 
Leader and Times-Dispatch. Three mem- 
bers, the Florence (Ala.) Times-News, 
Murfreesboro (Tenn.) News-Banner and 
Houston (Tex.) Press, joined the asso- 
ciation and three were lost through 
various reasons—the Lakeland (Fila.) 
Star Telegram through consolidation 
with the Ledger, a member; the El 
Dorado (Ark.) Times through suspen- 
sion of publication; the Hot Springs 
(Ark.) New Era through suspension 
from the association. 


Mr. Williams also announced that the 
board had elected Emanuel Levi of the 
Louisville Courier-Journal to succeed H. 
Giovannoli, Kentucky director, who re- 
signed after the 1927 convention. Mr. 
Giovannoli, who had been with the 
Lexington Leader resigned on account of 
retirement from active newspaper work. 

Deaths of the following executives of 
member newspapers were reported. 

W. C. Dowd, publisher Charlotte 
(N. C). News; Battle Clark, business 
manager, Nashville (Tenn.) Banner; 
Theodore Harris, Asheville, (N.C.) Citi- 
zen; J. Walker Hays, former business 
manager, Memphis (Tenn.) Commercial 

(Continued on page 36) 
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PARSONS WITH HEARST 
ON BOSTON AMERICAN 


Former Advertising Manager of 
Chicago Tribune Made Publisher of 
Daily Taking Place Vacated 
by Col. Frank Knox 


E. W. Parsons, formerly advertising 
manager of the Chicago Tribune, this 
week began new duties as publisher of 
the Boston Amer- 
ican and the Sun- 
day Advertiser. 

He was installed 
in his position by 
Col. Frank Knox, 
who, before he 
was made general 
manager of the 
Hearst Newspa- 
pers, pub- 
lisher of those 
Boston papers. 
No one has held 
the title of pub- 


was 


lisher since Col. E. W. Parsons 
Knox left. 
Mr. Parsons resigned from the Chi 


cago Tribune on Feb. 16, 1927, and was 
succeeded there by VW E. Macfarlane. 
He has been an outstanding figure in ad- 
vertising for the past 20 years. In an 
nouncing his appointment as publisher in 
Boston, Col. Knox said 

“Mr. Parsons was one of a group who 
took over the Chicago Tribune at a time 
when it was not the great 
today, and helped build it up to its pres- 
ent enviable position.” 

After his resignation from the Trib- 
une, Mr. Parsons became vice-president 
and western manager for the Capehart- 


success it is 


Carey Corporation, New York advertis- 
ing agency. He established headquarters 
for the agency in Chicago 


Harold S. McGuire has succeeded Mr. 
Parsons as manager of the western office 
of the Capehart-Carey Corporation. 
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MARYSVILLE DAILY SOLD 

W. S. Rupe, of Des Moines, Ia., for- 
merly owner of five Chautauqua compa- 
nies, purchased the Marysville (Mo.) 
Democrat-Forum and Tribune, evening 
paper, from James Todd and W. C. Van- 
Cleve last week at a reported price of 
more than $100,000. The sale was con- 
ducted by Omar D. Gray, newspaper 
broker and publisher of the Sturgeon 
(Mo.) Leader. The purchase price did 
not include the building. 


EDITOR WINS IN SUIT 
AGAINST PUBLISHER 


Court of Appeals Affirms Judgment of 
$18,900 and Costs Against Mac- 
fadden Brought by Dr. Fleischer 


for Contract Breach 





Rights of newspaper men under con- 
tract to insist that reasons for dis- 
charge shall be genuine and not feigned 


were upheld this week when by vote of 
four to three the Court of Appeals at 
Albany affirmed a judgment of $18,900 


and costs against the Macfadden News- 
paper Publishing Corporation obtained 
in Supreme Court by Dr. Charles 
Fleischer, formerly an editorial writer 
on the New York Evening Graphic. 

Dr. Fleischer, who is now engaged in 
free lance work in New York, declined 
to comment on his victory this week. He 
had contended in the suit that he was 
dismissed from a post as editorial writer 
without due reason and in violation of 
a contract. 

According to the complaint, Fleischer 
was hired Aug. 5, 1924, went to work 
the following Sept. 1, and was dismissed 
on Oct. 4. He brought suit for $19,875 
as the amount due him under a contract 
that called for $175 a week and with a 
subsequent increase to $200 a week. 

The Evening Graphic set up a defense 
that Dr. Fleischer had been given notice 
for umsatisfactory services In the 
original trial, however, the editor showed 


Fourth Estate 


for June 


that his services had been satisfactory 
and that the breaking of his contract on 
the satisfaction clause was unjustified. 

In the Court of Appeals, Chief Judge 
Benjamin Cardozo and Judges Frederick 
Crane and W. L. Andrews dissented 
from the majority decision. 


NAMED HEARST FICTION CHIEF 


Harry P. Burton Made Chairman of 
Committee by Col. Frank Knox 


Appointment of Harry P. Burton as 
chairman of the fiction committee of the 
Hearst Newspapers was announced this 
week by Col. Frank Knox, general man- 
ager. Mr. Burton was formerly editor of 
WcCall’s Magazine. 

The fiction committee, made up of edi- 
tors of Hearst newspapers and syndicates, 
buys all the serials published and sold by 
the Hearst organization. It was created 
several years ago, when tests showed 
that the best sellers in book form are 
not always adaptable to successful news- 
paper use. 


H. C. BURR PROMOTED 


Hudson C. Burr has been appointed 
manager of national advertising for the 
Christian Science Monitor, Boston. He 
has for several years been connected 
with the Monitor's New York office, for 
the last six months as assistant Eastern 
advertising manager. 


CARPENTER PROMOTED 

Henry C. Carpenter, for several years 
advertising manager of the Lancaster 
(Pa.) Intelligencer and News-Journal, is 
now business manager of the Lancaster 
Newspapers, Inc., including the Intelli- 
gencer-Journal, Lancaster News Era and 
the Sunday News. 


JOINS NEW YORK MIRROR 

Earl Oberholt, formerly rotogravure 
editor of the New York Daily News, is 
now picture editor of the New York 


Daily Mirror. 
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INTERNATIONAL BODY 
IS 1. A. A. AIM 


Woodbridge, Back 
Europe Tells of Council Represent. 
ing Britain and Continent Which 
Is to Be Formed 


President, from 


An international council on advertis- 
ing made up. of representatives from 
organized British, Continental and Ameri- 
can groups will 
be suggested to 
members at the 
International Ad- 
vertising Associa- 


tion at Detroit 
during the con- 
vention, July 8- 
12. 

The suggestion 
was brought back 
to this country 
this week by C. 


King W ood- 
bridge, president 
of the Kelvenator 
Corporation, and 
Il. A. A. presi- 
dent, who returned from a month’s trip 
to Europe, during which he attended 
advertising conventions in England and 
France. 

“The council would be made up of 
three members of the I. A. A., three 
from the Advertising Association of 
Great Britain, Inc., and three from the 
Continental Advertising Association,” 
Mr. Woodbridge said. 

“It would make our association in- 
ternational in fact as well as name. 
The council would be concerned with 
furthering international trade by ad 
vertising, promulgating principles. of 
advertising and standards of practice, 
and would be responsible for promoting 
an international advertising trade session 
at annual conventions of the I, A. A. 
The representatives might be elected for 
periods of one to three years. They 
should be men interested in world trade.” 


C, Kinc Wooppripce 
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TIGOTOGRAPHED AT THIRTIETH ANNUAL CONVENTION IN PITTSBURGH 


Editor 





















(By Telegraph tg Epitor & PuBLISHER) 
ITTSBURGH, PA., June 21.—Definite 
indications that circulation managers 
eno longer intent upon gaining mere 
bers of readers, regardless of ‘their 
we to the advertiser and régardless of 
» cost of obtaining and keeping their 
hscriptions were present in significant 
jume at the thirtieth annual conven- 
of the International Circulation 
lanagers Association, which closed here 
day. 

In his “presidential. address which 
ened the meeting Tuesday, Harold 
iugh, circulation manager of the Fort 
wth (Tex.) Star-Telegram and Rec- 
/ sounded the note that many news- 
pers are selling their product too 
eaply to readers and also spending too 
uch money upon distribution, especially 
the new suburban areas which auto- 
biles and paved roads have added to 
al territory. He urged upon the mem- 
ship that they do not overlook the 
ligation the reader owes to the news- 
pr for this increasing and expensive 
ervice, which; he declared, was just as 
mal as the newspaper’s obligations to 
ie reader. 

). C. Harn, managing director of the 
Audit Bureau of Circulation, and James 

Brown, president of Epitor & Pus- 
WsHeR, in their addresses stressed quality 
circulation as more attuned to the 
y's needs than bulk quantity. 

Economy, it was evident from the brief 
nidresses from the floor, has received 
imch attention from circulation managers 
wing the past year. Machinery has 
hen installed for rapid stuffing of large 
ets, reducing operating time and sav- 
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By ARTHUR ROBB 


ing heavily in labor cost. Other papers 
have adopted machinery for bundling 
paper by wire, eliminating more than 


J. M. Annenberg 


half the cost of twine and also cutting 
payroll charees. One manager told of 
adopting a new type of inner tube for 
his truck tires, saving more than 50 per 


cent in repair charges, cutting time lost 
by tire damage to the minimum and re- 
ducing the number of men required to 
service the machines. 
No epoch-making 
circulation by the 


ideas for gaining 
thousands was re- 
ported. Several members described 
methods by which they added a few 
hundred choice names. <A general dis- 
cussion brought out that stories with a 
sharp sex angle have circulation-produc- 
ing possibilities, but that the successors 
to the first sex story will not add greatly 
to the circulation, merely holding the 
greater part of the gain made with the 
initial effort. Mystery stories, several 
managers declared, now apparently stand 
highest in public favor. Deepest interest 
was evinced in the training of carrier 
boys as salesmen, able to overcome all 
antagonism and tc obtain not just the 
“pushover” circulation, but the readers 
who resist intelligently the sblicitor’s 
efforts. 

There were no political upsets in the 
Association’s affairs, the presidency going 
by succession to J. M. Annenberg, cir- 
culation manager of the Philadelphia 
Public Ledger, who has been first vice- 
president for the past year. H. W. 
Stodghill, circulation manager of the 
Louisville Courier-Journal and Times, 
was advanced from second to first vice- 
president, and John N. Ejisenlord, Chicago 
Daily News, was elected second vice 
president. Clarence Eyster, Peoria (IIl.) 
Star, was re-elected secretary- treasurer, 
with an increase in duties and salary. 
He will now have complete charge of the 
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QUALITY CIRCULATION STRESSED BY I. C. M. A. 


ass Subscriptions Maintained at Unreasonable Cost No Longer Desirable, Sentiment of Majority of 
Association Members—J. M. Annenberg New President 


annual program and the obtaining of 

advertising therein, duties hitherto per- 

formed by an appointed committee. 
Three directors were elected for three 


year terms as follows: E. C. White, 
Houston Chronicle; Ralph Seeman, St. 
Louis Globe-Democrat; Norman R. 


Hoover, New York World. 

J. R. Marks, Asheville Citizen, was 
elected a director to fill the unexpired 
term of Mr. Ejisenlord, elected second 
vice-president. 

Ottawa, Ont., was selected as the 1929 
meeting place on the fourth ballot Thurs- 
day morning. Extending invitations were 
West Baden, Ind., Niagara Falls, N. Y., 
and Chattanooga, Tenn. 

The feature of the 
session was the address by Mr. Brown, 
who, at its conclusion, was elected an 
honorary life member of the Association. 
His election was moved by First Vice- 
President Annenberg, and seconded by 
Past-President James McKernan and Mr. 
Eisenlord, all of whom referred to the 
close ties between the I. C. M. A. and 
Mr: Brown since the Association’s begin 
nings. During its 30 years, the Asso 
ciation had previously conferred honorary 
membership only once  before—upon 
Alfred Zimmerman, for many years with 
the New York World and now advertis- 


opening day’s 


ing manager of the Plainfield (N. J.) 
Courter-News. 
Mr. Brown recalled the first meeting 


of the I. C. M. A. in Chicago in 1898. 
He was then, he said, employed in the 
Chicago Journal circulation department, 
and attended the meeting, though he did 
not t member until some time 


become a 
afterward. He recalled the names of 
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many charter members, some of whom 
now dead and some highly successful in 
circulation and allied fields. His own 
active association with the I. C. M. A. 
continued for ten years, terminating when 
he became business manager of the 
Louisville Herald, so that the paper’s 


John N. Eisenlord 


circulation manager could enjoy the 
benefits of I. C. M. A. contacts. 

At the Association’s 20th meeting, dur- 
the war year 1918, Mr. Brown was one 
of the principal speakers, and he quoted 
at length from an address he made at 
that time, urging circulation men to de- 
part from the old competition of waste. 

In the intervening decade, he said the 
circulation manager’s place in the news- 
paper scheme has become increasingly 
important, and in many respects he has 
become the hub around which the organ- 
ization revolves. He urged them to use 
their influence with their colleagues for 
the abatement of defects which remain 
in the newspaper fabric, chief of which 
he characterized as: 

Free publicitv; low rates for depart- 
ment stores; low subscription rates; low 
editorial salaries. 

Circulation of value to the publisher 
and to the advertiser, he declared, was 
founded upon the character of the news- 
paper, upon making the paper for the 
reader without thought of immediate 
rewards or penalties. Circulation men 
should encourage the editor to print the 
news of crime, not because a murder 
story sells thousands of papers, but be- 
cause the public must know how the 
laws are being violated in order to check- 
mate the evil; to print the story of hous- 
ing evils not as an appeal to slum- 
dwellers, but to focus public attention 
upon the slums and effect their elimina- 
tion; to print the news of gambling, not 
to win the favor of gamblers but to 
acquaint the public with the evils in- 
herent in gambling. The circulation 
manager, he said, should insist upon 
steady improvement of the newspaper he 
had to sell, to work with the editor for 
a paper which will tell the news of the 
world intelligently and with economy of 
words. The type of editorial men re- 
quired to establish and maintain the 
desired improvement will improve, Mr. 
Brown said, and their compensation will 
parallel the upward movement. 

A. W. Davis, Memphis Commercial- 
Appeal, described the economies, effected 
in his organization by the installation of 
five stuffing machines. 

The capacity of the mailing room when 
hand stuffing of the five-section Sunday 
paper was in force was a maximum of 
1 200 complete copies per man per hour. 
The machines have a capacity of 6,000 
complete copies per hour, he said, and 
had enabled him to reduce the number of 
extra men employed on Saturday night, 
with a resultant saving of from $250 to 
$300 a week on payroll. After the men 
had become accustomed to the machine, 
their early opposition vanished, he de- 
clared. The Saturday night working 
period had been reduced from 14 to eight 


& Publisher 





and The 


hours, papers were delivered in perfect 
condition with no sections missing and 
mechanical difficulties were negligible. 
Experience was not necessary for opera- 
tion of the devices, he said, giving the 
newspaper welcome protection against a 
strike in mailing rooms. 

E. Roy Hatton, circulation manager of 
the Detroit Free Press, and a former 
president told the members that the best 
method he had found of increasing news 
dealer circulation was a system for sup- 
plying news dealers with latest editions 
direct from the presses with the minimum 
of delay, supplemented by colored signs 
of various kinds as advertising features. 

John M. Schmidt, circulation director 
of the Hearst newspapers, and also a 
former president, said that his experi- 
ence taught that the best circulation 
promotion was volume of news, clean and 
wholesomely conceived and directed by 
the editorial department and supported 
by an aggressive promotion campaign. 

Mack Holmbacher, director of circula- 
tion of the Oklahoma City Oklahoman 
and Times, was assigned the subject of 
“Effective Methods of Building Country 
Agents’ Circulation,” but the convention 
manifested most interest in his descrip- 
tion of how the Oklahoman and Times 
check up on ieft over circulation in the 
hands of country agents and voluntarily 
deduct it from their statements of paid 
circulation to the Audit Bureau of Cir- 
culations. 

“Extra or surplus papers,” he said, 
“are a complete loss, and will do more 
than any other one thing to wreck an 
agency. The policy of the Oklahoman 
and Times is that ; 
no agent or distrib- 
utor is permitted to 
carry in excess of 
two percent left- 
overs, regardless of 
the size of his 
agency. The two 
per cent must in- 
clude left-overs in 
the hands of car- 
riers, street sales, 
and newsdealers. If 
the agent supplies 
the newsstand deal- 
er on the non-re- 
turnable basis, he 
must check the 
newsstand dealer 
weekly and obtain 
an accurate and 
authentic report as 
to left-overs and 
unsold copies. 
These left-overs, 
as well as free 
copies, are reported 
regularly to the 
office, showing to- 
tal draw and left- 
overs in each class- 
ification separately. If the agent pays 
weekly or monthly, left-over cards are 
mailed at the time the agent makes his 
remittance. 


“News agents seem to be under the 
impression that their required duties 
consist only of distribution, collections 
and payment of bills. Most agents de- 
pend entirely upon the office to look 
after the up-building of their agency. 
As long as we send our traveling repre- 
sentatives to these towns to solicit, the 
agent will expect us to do this work for 
him and we will continue to dump 
thousands of dollars for work which 
should have been handled by our agents, 
which they can do with proper coaching 
by the office and representatives in the 
field. An agent’s position is no different 
from that of the city district manager. 
The duties are identical. We endeavor 
to use the same methods used by our city 
district managers with our agents.” 

Comparatively few of the membership 
prune their circulation so drastically as 
the Oklahoman and Times, the discussion 
indicated. Several papers in the South- 
west have adopted the plan of keeping 
close check on leftovers in the hands of 
the distributors, the papers are bought 
from the office on a non-returnable basis 
and it has been the general custom to 
regard such copies as bona fide net paid. 
Two years ago, in the course of an 
A. B. C. investigation of the Oklahoma 
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City situation, the Oklahoman manage- 
ment found a wide divergence of pro- 
cedure among publishers and in A. B. C. 
practice regarding the circulation paid 
for by distributors, but not sold by them 
to readers. 

In some cases, the A. B. C. deducted 
such copies from the net paid, and in 
others counted them as net paid. For 
it's own benefit, the Oklahoman first 
queried several score newspapers as to 
their procedure, then surveyed its own 
lists, putting them on so solid a net paid 
basis that the carrier pays the full price 
for the copy of the day’s paper that he 
takes home, and faces the penalty of im- 
mediate dismissal if he gives away a 
single copy. Distributors are checked 
regularly and compelled to cut down their 
draw if their leftovers exceed two per 
cent. The average leftovers are now 1.6 
per cent, Mr. Halmbacher said, and the 
resultant saving in newsprint alone 
amounts to 94 tons a year at present 
operating conditions. 

Tuesday afternoon was also marked by 
an hour’s rapid-fire discussion of best 
plans for promotion, each being set forth 
in a three-minute talk. 

Horace Powell, Nashville (Tenn.) 
Banner, described a contest among sub- 
urban agents. The distributors were 
brought to Nashville for a day’s visit. 
They were taken through the plant and 
given a thorough explanation of the pa- 
per’s workings, treated to a luncheon and 
given an outline of what was expected 
of them. A small premium was used, 
but the principal inducement was the edi- 
torial merit of the paper, Mr. Powell 
stated. The agents 
participating show- 
ed a 33 per cent 
increase in circu- 
lation, he said, at 
an average cost of 
19 cents per new 
subscription. 

W. R. Rauck, 
Cincmmnati Post, 
advised advertising 
of the paper’s fea- 
tures by every pos- 
sible means. 

H. S. Blake, 
Capper Publica- 
tions, related how 
the Topeka Capi- 
tal and other units 
of his organization 
had enlisted the in- 
terest of school of 
journalism students 
as carriers and so- 
licitors after many 
years of unsuccess- 
ful effort. Selected 
mien from the local 
journalism classes 
were invited to the 
plant and impressed 
by members of the organization with the 
vital importance of the circulation depart- 
ment to the entire newspaper and with 
the opportunities afforded in circulation 
work for valuable training in business. 
Executives of the circulation and advertis- 
ing departments described their own early 
years as circulation employes and traced 
their present accomplishment to the pri- 
mary training. With these students as 
key men, groups were organized in the 
school ranks and the message was dis- 
seminated. The men have made excellent 
representatives, Mr. Blake said. 

C. R. Deuel, assistant circulation mana- 
ger of the Chicago American, described 
that paper’s accomplishment in the one 
word, boys. Additional “Canada points” 
were established in downtown Chicago, 
he said, and from these centers, the num- 
ber of newsboys in the business district 
was greatly increased, with a resultant 
gain of about 16,000 street sale copies in 
the city. 

Oliver King, circulation manager of the 
Phoenix (Ariz.) Republican, also found 
his carriers the best channel to new cir-- 
culation. His idea is that the boy should 
be interested not in a job, but in a game, 
with small inexpensive prizes as rewards. 
Commissions are paid to carriers on each 
new subscription and the prize is extra. 
When an immediate increase is wanted, 
the boys are informed that the carrier 
who turns in two or three new orders at 
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the end of the week will receive a pack. 
age of Cracker Jacks, or the first five 
carriers to turn in five new subscriptions, 
will receive a malted milk apiece. Four 
classes of medals are also given to boys 


who turn in 25 or more new orders a 
month, The first month, the member of 





Clarence Eyster 


the “Twenty-five Club” receives a 
bronze medal; the second a gold plated 
medal, the third is sterling silver and 
the fourth solid gold. Then it starts 
over again and the boy who for eight 
months turns in 25 orders each month 
gets a ruby in his eighth medal, and at 
the end of 12 months of achievement, he 
wins a diamond chip in his emblem. 

Each new member is entertained at a 
theatre party, dinner, or other function in 
which the boys are interested. 

Louis J. Hoffman, St. Louis Star, 
found aviation his best bet of the past 
year, adding several thousand new read- 
ers with serial publication of Col. Lind- 
bergh’s “We” and the serial “Aces Up.” 
In the promotion of these serials, the 
Star obtained the services of Lindbergh's 
original National Guard squadron of five 
planes, flying them over the city and ex- 
ploding 21 bombs on the Star Building 
roof to simulate an air raid while the 
aviators dropped cards. Finders of the 
cards were entitled upon presentation at 
the Star office to a metal replica of Lind- 
bergh’s famous plane. Captain Eddie 
Rickenbacker, war ace, was also brought 
by the Star to a local theatre to stimulate 
interest in “Aces Up.” The latter, Mr. 
Hoffman said, did not add many new 
readers, but consolidated the gains of the 
first serial. 


J. M. Black, New Orleans Times- 

Picayune, told how he had used solicitors 
as carriers in a sampling campaign, fol- 
lowing complaints from the carriers that 
the previous product of the soliciting 
force had not been permanent circulation. 
Each solicitor was given a route of 100 
selected names to be sampled for a week, 
each sample copy carrying a promotion 
sticker. At the end of the week, the 
solicitor canvassed the homes he had 
sampled and the results were gratifying, 
Mr. Black stated. New features were 
added to the paper and the solicitors 
were thoroughly drilled in their sales 
talks. : 
_ Souvenirs were used, graded accord- 
ing to the class of neighborhood and 
ranging from Auto Strop razors to a 
small folder of needles. 

Seth Moore, Brooklyn Eagle, told of 
that paper’s substitution of telephone 
solicitors for house-to-house calls. Five 
girls do the work, he said, more cheaply 
than the former street force and wi 
equally good results, in addition to gain- 
ing a volume of information as to 
readers’ preferences and dislikes in the 
paper’s contents. 

L. P. Rutherford, Wilmington (Del.) 
Every Evening, reported his success 
with an accident insurance policy. Its 
appeal was to the unskilled labor ele- 
ment, which the paper had not previously 

(Continued on page 42) 
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UTILITY PUBLICITY DRIVE IN TEXAS REVEALED 


W. C. Grant, Former Part-Time A. P. Man, Mentioned Connection in Letters to Power Officials— 
Papers Used 32,000 Inches of His Material in Year—Louisiana Agent Taught Journalism 


ASHINGTON, D. C.—The Texas 
publicity director for the public 
utility interests kept a part-time job with 
the Associated Press for a year after 
ng on the utilities payroll, and the 
ited Mississippi publicity director 
kept a position as professor of journalism 
at Tulane University for about two years 
alter he went to work for the utilities. 
These were among the outstanding de- 
yelopments of the latest testimony in the 
Federal Trade Commission’s investigation 
of propaganda methods used by public 
utility companies and associations. Wil- 
fam~C. Grant, director of the Texas 
Public Service Information Bureau, Dal- 
las ; . W: Davis, chairman of this com- 
mittee ; S. J. Ballinger, secretary of the 
Southwestern Division of the National 
Electric Light Association, San Antonio; 
Hugh M. Blain, director of the Louisiana- 
Mississippi Committee on Public Utility 
Information, New Orleans: and Edward 
F. McKay, manager of the Oklahoma 
Public Utility Information Bureau, Okla- 
homa City, were examined last week on 
their activities in using the newspapers, 


the schools, the colleges, and other 
agencies for distribution of their “infor- 
mation” in those states. 

Mr. Grant’s work was particularly 


widespread, and he was convinced of its 
effectiveness, its virtuous intent, and its 
benefit to the public. 

He has a long newspaper and press 
association history, dating from around 
1909, when he worked for the United 
Press in Springfield, Ill., for a short pe- 
riod. Subsequently he worked for the 
St. Louis Globe-Democrat, the Illinois 
State Register, Springfield, the Spring- 
field News, the San Francisco Examiner, 
and the Champaign (Ill.) News. He 
worked with the Associated Press in 
Texas four years before becoming con- 
nected with the public utilities as a pub- 
licity man. 

When he left the Associated Press, he 
explained, the Dallas bureau was being 
re-organized, and he was asked to stay 
on as relief editor, handling the Satur- 
day night wire. This he did from June, 
1927, until this June, and mentioned the 
fact several times in letters he wrote to 
his utility employers and to other people 
in connection with his public utility pub- 
licity work. 

He used his wide acquaintance and 
friendship with newspaper men in Texas 
to have his utility “news” and feature 
stories published widely throughout the 
state, and he intends to keep on doing 
it in the future to an even greater ex- 
tent, if possible, Mr. Grant told the Com- 
mission. His bureau frequently gives 
banquets and luncheons to bring news- 
paper men and utility men into contact 
with each other. 

He writes feature stories and dis- 
tributes them, with pictures, to the Sun- 
day papers throughout the state. He 
wrote editorials for the Dallas Times- 
Herald during the vacation of an editorial 
writer, and he submitted his editorials 
on gas, electricity, electric railways, and 
telephones to members of his committee 
for their approval before he gave them 
to the Times-Herald for publication. He 
was frequently asked by Texas editors 
to prepare material for their papers, and 
many letters from editors asking for such 
material, thanking him for “news” and 
articles he furnished, and praisine his 
work were introduced into the Trade 
Commission record. 

When asked by Judge Robert F. Healy 
if he would admit that this work in- 
fluenced public opinion in Texas, Mr. 
Grant said. “I do not admit it, Judge. 
I assert it.” 

According to his report, Texas papers 
published 11,586 column-inches of special 
Stories from May 1, 1927 to May 1, 1928, 
and 21,035 column- inches of material 
from his weekly “Public Service News,” 
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which goes to three or four hundred 
newspapers in the state as well as to 
schools, banks, utility companies, indi- 
viduals, associations, public libraries, etc. 
And that Mr. Grant said, was really only 
about half the publicity he actually got, 
because the clipping service did not catch 
all of it. 

Not all of the Texas editors were so 
grateful for Mr. Grant’s service, however. 
The Scurry County Times-Signal, a 
weekly, fired back some of the utilities 
publicity, with the following printed 
statement attached to it: 

“Notice to free publicity hounds of 
the universe: In the final analysis, pub- 
licity matter which comes to any news- 
paper free, has a financial value and is 
the brain child of some chap who wants 
to crawl into the columns like a skulking 
wolf hits its hole. 

“Every publicity article has some pub- 
licity value to it, to the other fellow. 
Only (when it is published) the other 
fellow gets the money and the newspaper 
gets the ha ha. If there are to be any 
ha ha’s in this section, the Scurry County 
Times-Signal will take them. Your stuff 
is going the way of all publicity dope— 
into the waste basket. Our columns are 
open to you, but on a cash basis.” 

The editor who sent this ungrateful 
note later apologized to one of Mr. 
Grant’s friends for doing this, Mr. Grant 
testified. Judge Healy thought it was 
a good reply. 

Mr. Grant was extremely helpful to 
other organizations desiring publicity too. 
He got out publicity for the convention 
of the League of Texas Municipalities, 
and for the meeting of the Intra-Coastal 
Canal Association, and in connection with 
offering his aid in these cases, he men- 
tioned his continuing connection with the 
Associated Press. 

He also helped individuals get their 
ideas across. The following letter writ- 
ten on July 30, 1927, to Lynch Davidson, 
once lieutenant-governor of Texas, who 
was defeated for the Democratic nomi- 
nation for governor two years ago, shows 
how he used his Associated Press con- 
nection : 

“I have your article expressing your 
views on the proposed tax amendment. 
The statement was used very fully in 
the Associated Press as indicated by the 
enclosed clipping. 

“IT have left the Associated Press to 
become director of the Texas Public 
Service Information Bureau which is a 
co-operative organization of Texas public 
utilities companies, created to disseminate 
general information about public utilities. 

“I am however, still connected with the 
Associated Press in the capacity of a 
special writer and whenever there is any- 
thing I can put out for you I shall be 
glad to do so. 

The following letter to H. C. Morris 
of the Dallas Gas Companv written on 
the same date, shows how Mr. Grant 
made use of his opportunity to write un- 
signed editorials for a Texas paper: 

“The Dallas Times-Herald has asked 
me to write some editorials because their 
regular editorial writer is on a vacation. 
They said I could use utility subjects. 
I have dashed off a few. Here is one on 
gas which I wish you would look over, 
make any changes you desire, and send it 
back please as soon as possible.” 

He sent identical leters to other utility 
men about other utility editorials for the 
Times- Herald. 

His helpfulness to editors is exemplified 
in the following letter to George Cotting- 
ham, managing editor of the Houston 
Chronicle, dated last Dec. 29: 

“In the belief that an industrial fore- 
cast of Texas from the utilities’ stand- 
point may have some merit as news I 
have gathered statements from leading 


utility executives over the state giving 
their opinions of the prospect for 1928 
based on the business of their own com- 
panies. 

“The Associated Press is handling this 
matter in an abbreviated form, but the 
enclosed story is written with emphasis 
on the Houston angle. You may find it 
available as a New Year feature story.’ 

In a letter to R. B. Still, general man- 
ager of the Gulf States Telephone Com- 
pany dated Nov. 23, 1927, Mr. Grant 
wrote: 

“In accordance with the information in 
your letter of Nov. 18, I prepared stories 
for the Associated Press and United 
Press on the numerous purchases of in- 
dependent telephone plants. These did 
not receive as much publicity as I hoped 
because the press wires happened to be 
crowded. The stories were in substance 
about the same as I wrote for the Brown- 
wood Bulletin which you read while in 
3rownwood. 

“These conventions afford an excellent 
opportunity for distributing news about 
the telephone business and when you have 
ideas you want to put out please let me 
have them.” 

Some of Mr. Grant’s complaints about 
how the press associations handle Texas 
utilities news, and some of his philosophy 
of his work is revealed in a letter to 
Ray Baumgartner dated March 24, 1928. 
Mr. Baumgartner left the Associated 
Press the following month to fill the post 
of director of public information for the 
Central and Southwestern Utilities Com- 
pany, made vacant by the death of George 
McQuaid. 

In the letter to Ray Baumgartner, Mr. 
Grant said: 

“Referring again to the complaint on 
our telephone story about the outposts. 

“The only serious angle to this is the 
fact that an editor in Kansas City who 
perhaps has made no study of the needs 
and desires of Texas newspapers, can, in 
a manner, control the policies of this 
newspaper through his veto power. 

“In reference to her public utilities, 
Texas is in a different position from the 
older states which are completely de- 
veloped. Everyone recognizes that this 
state cannot grow unless the public utili- 
ties grow and in view of this there is 
a great interest throughout the state in 
all public utility news. In fact this inter- 
est is so great that the papers of the state 
now are using more than 200 colufnns 
a month of news matter which we supply 
them and we are daily receiving requests 
from papers and magazines for informa- 
tion, news stories, and articles. 

“While in Fort Worth at the state 
telephone convention, the city editor of 
the Star-Telegram voluntarily mentioned 
the outpests story as one of the best he 
had seen on the convention. He used it 
under a two-column head. He held sev- 
eral of the Associated Press mail stories 
to use during the convention and said that 
they enabled him for the first time in the 
history of this association to publish some 
really interesting news about it.” 

Mr. Grant did not explain what he 
meant about the Kansas City editor’s 
“veto power.” 

The Texas Public Service Information 
Bureau spends $16,000 a year on its whole 
publicity campaign, including the distribu- 
tion of 80,000 pamphlets in the schools, 
the investigation of text-books, the in- 
auguration of a speaking campaign, and 
other propaganda activities in Texas. 
The other activities were subordinate to 
the newspaper campaign, however, Mr. 
Grant declared. In his working manual 
was the sentence: 

“Newspapers shall continue to be the 
backbone of the bureau’s information 
service; newspapers shall continue to be 


the unfailing agents of the bureau and its 
work.” 

Subsequently, the anual was. revised 
to eliminate the word “publicity” because, 
Mr. Grant explained, “this means free 
advertising to the newspapers.” He 
feared that the papers would cease print- 
ing his publicity and demand more ad- 
vertising if they became cognizant of its 
extent and worth to the utility industry. 

How Mr. Grant succeeded in having 
stories to the advantage of Texas street 
railway companies carried by the Asso- 
ciated Press was disclosed in a report as 
follows : 

“While attending the American Rail- 
road Association Convention in Cleve- 
land, the director (Grant) wired two 
stories each day to the Associated Press 
at Dallas for distribution in Texas papers, 
thus materially aiding the street railways 
in Texas.” 


Mr. Grant, in a colloquy over the pro- 
priety of propaganda on economic and 
political questions, with Commissioner 
Edgar A. McCulloch, who is presiding 
over the hearings, declared that some of 
the reports of the present hearings are 
“poisoned.” In another instance he 
seemed annoyed that he could not control 
the news which comes out of the com- 
mission’s investigation. He demanded 
permission to read letters from editors 
praising his work, insisting that he do so 
at once so that the correspondents cover- 
ing the hearing could get them on the 
wires to Texas in time to be included 
with the other information brought out. 
Judge Healy pointed out that all exhibits 
go direct from his hands to the press 
table, as soon as they are formally re- 
ceived as evidence. Apparently Mr. 
Grant did not want to rely simply upon 
the chance that the correspondents might 
quote from these letters, but wanted to 
concentrate attention upon them by read- 
ing them aloud. 

Mr. McKay of the Oklahoma commit- 
tee, defined propaganda as “a superstruc- 
ture of misrepresentation erected upon a 
modicum of truth.” 

“I have too much respect for them (the 
newspaper men) and for the integrity of 
their judgment and my own respect for 
the profession to attempt to propagandize 
them through our news letters,” Mr. Mc- 
Kay declared. 

He insisted that the news 
“News Letter,” sent to 300 newspapers 
in Oklahoma, “stands on news merit 100 
per cent,” and that it “is news and also 
true.” 

Mr. McKay once owned the Woodward 
(Okla.) Dispatch, and has since been ad- 
mitted to the bar and served as attorney 
for the Oklahoma Corporation Commis- 


in his 


sion, 
In a letter introduced Mr. McKay 
stated that “the use of our copy in state 


papers in not less than a total of nine 
or ten newspaper pages monthly.” 

Mr. McKay was invited to address the 
Oklahoma Press Association convention 
last year. 

The Oklahoma public utility committee 
has spent some $34,000 a year for the 
last two years. 

The Louisiana-Mississippi Committee 
on Public Utility Information was headed 
by Hugh M. Blain, for 13 years professor 
of journalism. During two of these years 
he was working for the public utilities, 
with, he testified, the full knowledge and 
consent of A. B. Dinwiddie, president of 
Tulane University. 

Mr. Blain thought up something new 
in publicity for utilities—a “question and 
answer service” headed “Ask Miss Lou,” 
which 12 or 15 of the leading dailies of 
Mississippi and Louisiana used. In this 
service, questions about utilities, many of 


them written by | the committee and si ~P 
with fictitious initials, were asked andkage” 
swered. The editors, but nog the readers, oe 
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MAY. LINAGE LOSS 


IN 38 CITIES WAS 5.7 PER 


CENT 





With one less Sunday in May, 1928, than in May, 


1927, 


printed 151,230,607 agate lines, 
lines, or 5.7 per cent, 


153 newspapers published in 38 U. S. cities 
a loss-of 9,283,767 
according to figures compiled 


by Eprtor & PusLisHeR and the New York Evening 


Post Statistical Department, Inc. 


The figures follow : 


SUMMARY OF ADVERTISING BY CITIES 


38 cities listed 
153 papers listed 


New York 
Chicago 
+Philadelphia 
Detroit 
Cleveland 
St. Louis 
Boston 
+Baltimore 
Los Angeles .. 
Pittsburgh 
Sar Francisco 
Buffalo 
Milwaukee 
Washington 
Cincinnati 
New Orleans 
Minneapolis 
tSeattle 
Kansas City 
Portland 
Rochester 
Newark 
Memphis 
Atlanta 
Long Beach 
Indianapolis 
Denver 
Providence 
Columbus 
Louisville 
St. Paul 
Oakland 
Omaha 
tBirmingham 
Richmond 
Dayton 
Houston 


Totals 
+ Note 


American 
Herald Tribune 
Times 

World 

*Mirror 

News 


*Evening Grapbic 


*Evening Journal 
*Evening Post 


*Bvening World 


*Sun 
®*Telegram 
Brooklyn Wagle 
Brooklyn Times 
Standard Union 


*Daily News 
Tribune 
‘Heraid-Examiner 
*Post 

*American 
*Journal 


Inquirer 


*Evening 
*Bulletin 
*Sun 
*News 


references 


Ledger 


7 show gain 

50 show gain 
no comparison 

1928 1927 
15,123,686 15,583,260 
7,729,542 8,603,688 
7,031,306 7,755,863 
5,247,536 5,507,040 
4,262,250 
4,380,220 
7,137,120 
4,347,164 
7,412,555 
5,939,136 
4,970,728 


4,480,911 
é 3 ,759, 642 


700,222 


3, 221,722 
3,619,7° 29 
2'164.924 
3,753,657 
2,875,204 
2,744,630 
3,296,063 
1,619,352 
3,400,713 
3,510,136 
3,032,602 
3,635,591 
2,921,889 
2,698,346 
2'629,844 
1,871,292 
2,780,358 
1,974,056 
3,209,136 
3,253,180 
1,768,497 
151, 230,607 160,5 514, 374 


ibe individual 


NEW YORK 
1,033,582 1,226,926 
1,733,630 
2,740,576 
1,470,484 
227 , 568 
766,858 
267,498 
,184,152 
448,324 
854,120 
384.930 


me 





15,123,686 15,583,260 


CHICAGO 


1,912,743 
2,708,366 
1,011,849 
484.0448 
1,244,079 
336,558 


1,294. 146 
841,575 


7. 729. 542 ~ 8,603,688 


1,349,482 
1,770,585 
165,200 


489,880 383,085 


newspaper 


Totals 


Sun discontinued 


Plain Dealer 
News Leader 


» 7,031,306 
February 4, 1928 
DETROIT 
2 711, 828 
1,262,884 
1,272,824 


7,755,863 


31 show loss 
95 show loss 


574 Loss 
74,146 Loss 
24,557 Loss 
259,504 Loss 
2,000 Loss 

.720 Loss 

,924 Loss 
35,271 Gain 


5,164 Loss 
2.058 Loss 
592 Loss 
3,007 Gain 
.112 Loss 
1.752 Loss 

700 Loss 

.228 Loss 
316,438 Loss 
130.411 Gain 
188,517 Gain 
286,62" Loss 
501,983 Gain 
154,272 Loss 
666,764 Loss 
76,419 Loss 
146,520 Loss 
111,660 Loss 
254,464 Lose 
266,952 Loss 
18,703 Loss 
116,340 Gain 
28,308 Lose 
325,200 Loss 
24.458 Loss 
180,731 Loss 


9,283,767 Loss 
linage 


193, 4 Loss 


76,160 Gain 
3,962 Loss 
26.426 Gain 
17,514 Gain 
450 Gain 
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Editor 


i) ROPOLITAN editors are being 
4% pestered these days by adventurous 
dividuals with a “Lindbergh complex,” 
sho have wild ideas for thrilling expedi- 
and wilder notions about the value 
news rights to their daring 
























. <i >s. 

“| want what Lindbergh got, and not 
cent lower,” a French pilot informed 
ie Paris correspondent of a New York 
tor the other day. He was negotiating 
ir fmancial support for a proposed air- 
ane flight from Paris to New York. 
Col. Charles A. Lindbergh is supposed to 
ve received more than $100,000 for the 
ies he has written for the New York 
Times and associated newspapers. The 
renchman is still looking for someone, 
will pay that much for his story. If 
succeeds in flying the Atlantic, editors 
this side possibly will indulge in frantic 
Mdding which may send the price sky- 
ncketing to a high level; but in the main 
he newspaper market for airplane adven- 
s, South American expeditions, polar 
uplorations, big game hunting trips, and 
own to the by-lines of prize fighters, 
me run kings, marathon dancers and 
‘union derbyites” is markedly bearish at 
he present writing. 

The three big buyers of adventures are 
|. V. Ranck, representing the Hearst 
papers, David E. Smiley, general 
anager of the North American News- 
mer Alliance; and the New York 
Times, of which F. T. Birchall is acting 
managing editor. They are playing their 
ards close to the table these days. None 
d@ them will announce that they have 
tained the news rights to a flight or 
inpedition until the pilot is successfully 
fawn or the explorer safely under way. 

The mere whisper that negotiations are 
i progress starts up bidding and edi- 
trial vooms take on the atmosphere of 
action blocks, with fancy prices doing 
ahighland fling on the desk tops. 

Incases of bidding, one of the three, ac- 
cording to rumor substantiated in fact, has 
astanding policy of doubling whatever 
teother two offer. But in the main, the 
tadency is away from fantastic prices. 

All three have now decided that they 
wil not finance any expedition, an agree- 
mnt, however, which does not prevent 
iventurers from guessing at what they 
wll receive from the press for news 
Tehts and including their guess on the 
mdit side when approaching financiers 
it capitalization. In a number of cases 
thas been noted that the value of the 
ews rights has been listed at $100,000, 
wthough editors insist that price will 
ter be reached again. 

There is no yardstick to measure the 
mlue of adventure features. The last big 
ice was $15,000 given to General 

mberto Nobile by the Hearst newspapers 

hrough Mr. Ranck. David Smiley did 
*me liberal spending when the Bremen 
lnded in Labrador. It is said that Mr. 
lirchall has promised to pay a hage sum 
the promoters of a round-the-world 
lppelin flight, which is to start this sum- 
®t, and the same buyer is reported to be 
‘iling to pay a large amount for ex- 
tusive rights to stories about the rocket 
plane now being tested in Berlin by 
Fritz von Opel, the wealthy German 

tomobile manufacturer. The Times 

ight the news rights to Amelia Ear- 
art's flight, and the price paid will be 
my a small contribution toward the 
ertune the young girl expects to ac- 
mulate out of book rights and other 
tracts which will be handled for her 
Y George Palmer Putnam. 
The market has definitely broken and no 
°or heroine can expect for some time 
least to equal Col. Lindbergh's $100,000 

m the newspapers. While money will 
Cmtinue to be paid for exclusive signed 
Sories, the adventurers’ main reimburse- 

from the newspapers will be in the 

m of priceless publicity. 
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WOULD-BE “LINDYS” STORM NEWSPAPER SHOPS 


Dare-Devils and Just Dubs All Ask $100,000 for Exclusive Rights to Their By-Lines — Market Turns 


and The 
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Bearish as Editors Play Their Cards Cannily 





By PHILIP SCHUYLER 





REPORTER BUYS FURS FOR BYRD FLIGHT 








REPARING for the Antartic expedition 
with Commander Richard Byrd which 

he will cover for the New York Times, 
Russell Owen has 


ordered his fur 
clothes from 
Alaska. The 


equipment he will 
take with him to 
keep him warm 
on the ice pack 
will includea 
reindeer skin 
parka and fur 
boots,called 
muck-lucks. 

The Samson, 
the expedition’s 
ship, will leave 
New York Aug. 
15. The Times man will leave about 
Sept. 1, with Commander Byrd planning 
to pick up the ship at Dunedin, New 
Zealand. From there they will proceed 
to the Bay of Wales, 800 miles from the 





Owen 


Russet 





The first break in the market came 
when Ruth Elder landed in the sea on 
her flight last summer. While Miss 


Elder and Haldeman were making their 
slow way to port by steamer, her finan- 
cial backers in New York with head- 
quarters at the Waldorf Astoria, tried 
to hold out for $100,000 from the news- 
papers without success. At one time it 
was claimed $75,000 was offered. In the 
end, however, Miss Elder only received 
between $12,000 and $20,000 for her by- 
line articles. 

Although the editors have let it be 
known generally that they won't pay big 
prices, a constant stream of would-be 
Lindbergh’s storm their offices. And all 
of them begin negotiating on a basis of 
$100,000. 

“Since Lindbergh flew to Paris last 
year, an average of one aviator a week 


has come to us with some daring idea’ 


which they want us to buy and exploit,” 
Mr. Smiley of N. A. N. A. said. 

“It has become a _ money-making 
proposition, very largely. The old-time 
suggestion that lives were being risked 
for the ‘good of aviation’ or for the ‘sake 
of science’ is being discarded now as 
bunk. An editor cannot deal directly with 
the man who has an adventure story up 
his sleeve. He has his press agent, his 
literary agent, his manager, his lawyer, 
even his board of directors. 

“In a very blasé fashion these super- 
numeraries tell us they expect their client 
will receive $100,000 for the newspaper 


rights. They won't deal with one editor 
alone. They want to know how much he 
will bid. Then they carry that offer to 


” 


another for a boost. 

In attempting to discourage the “Lind- 
bergh complex” editors point out that 
payment of money usually only entitles 
a newspaper to a by-line account of the 
adventure. Regular wire news agencies 
cover on their routine report the news 
of the start, the progress of the flight, 
and the arrival, with interviews and of- 
ficial statements. Much of the by-line 
writing is done by literary ghosts, and 
it is thought that the public must be 
realizing this supposedly secret fact in 
these days when every prize fighter and 
baseball player appears in the dual ca- 
pacity of newspaper writer and slugger. 

But the dare-devils cannot be daunted. 
Not long ago the big buyers were ap- 
proached by a young aviator who was 
going to make a non-stop flight around 
the world. His ambitious program called 
for refueling in the air over the different 
capitals. 


pole, which will be used as the explorer’s 


base. Owen will communicate with the 
Times by short wave radio. He expects 
to be away from this country a year and 
nine months, or, as he-expressed it, he 
may have to “stay over-night in the 
Antarctic,” if Commander Byrd finds he 
needs more time for exploration. 

The Times has a rule forbidding Times 
men from flying, but the rule is broken 
in cases of necessity and Owen has 30 
hours flying as a passenger to his credit. 
He expects to make several flights with 
Byrd from the Bay of Wales on his 
flights of exploration over the 4,600,000 
square miles of unknown land around 
the South Pole. 

Owen is now the Times’ expert on fly- 
ing. He started covering aviation regu- 
larly in 1925 at the time of the air races. 
Since then he has covered every impor- 
tant airplane story. He has flown with 
Col. Charles A. Lindbergh, Clarence 
Chamberlin and Commander Byrd. He 
spent four months of 1926 in Kings Bay, 
Spitzbergen, with Commander Byrd and 
Amundsen. 


“Are you an experienced navigator?” 
he was asked. 

He cheerfully admitted that he didn't 
know his way very well. 

“But that can be taken care of,” he 
countered. “While we are refueling in 
the air over the different capitals the ace 
aviator of that country can climb into 
my airplane from another, using a rope 
ladder. Once on board he can direct me 
through his territory, and can leave to 
make room for the ace of another country 
when I circle to refuel again.” 

This Lindbergh-bitten young flyer in- 
tended to start from his hometown in the 
middle west. His first pause for fuel and 
navigating assistance was to be over 
Berlin. From there he was going to 
Omsk, then to Harbin, from where he 
would fly to Yokohama, to Tokio, to 
Honolulu, San Francisco, and back to his 
midwestern city. The whole flight, he 
had estimated, would require eight days. 
The cost to the press for exclusive ac- 
counts would be—$100,000. 

In Germany a man who has achieved 
an enviable record as an expert in lighter- 
than-air machines, has ambitions to fly 
around the world in a dirigible. He is. 
not a crank by any means. Editors have 
to listen to him when he starts talking 
about circling the globe by air without 
stopping. He is just building an airship, 
a fact which doesn’t keep him from de- 
manding $150,000 from the newspapers 
for the exclusive story of the trip which 
may or may not eventuate. 

There are others with exaggerated no- 
tions about what the newspapers should 
pay for by-line accounts of their exploits. 
Only this week New York editors re- 
ceived a letter from Atlanta, Ga., signed 
by a C. W. Jones. 

Mr. Jones informed the editors that 
he represented a certain “Commander” 
Schlomberg who intended to swim the 
Niagara rapids this August. How much 
would the editors pay for the exclusive 
use of the Commander’s by-line? The 
editors responded they would cover the 
news, but wouldn’t pay anything for it. 

On one day the papers were full of 
accounts of how an aviator had bettered 
the world’s record looping the loop. The 
next day another aviator appeared at the 
office of the North American Newspaper 
Alliance and asked how much they were 
willing to pay him for the news rights if 
he went up and established a new world’s 
record for doing the barrel roll. 

Inside of a week, Mr. Ranck enter- 
tained three callers who wanted to go 
to Russia and write back accounts of their 
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adventures to the mnewspapers—for a 
price. One, a woman, had the especially 
brilliant idea of living one year in a 
Russian village. The newspapers were 
to pay all her expenses during the time. 

One young fellow rapped at a New 
York editor's door and was admitted. 

“I am going to Spain this summer on 
a tramp steamer,” he said. “Would you 
like to buy a series of inside stories on 
the King of Spain?” 

“Do you know the King? 
some inside track?” 


Have you 


“Oh, no. But once in Spain, I’m sure— 
All I need is—” 
He wasn't given an opportunity to 


name his $100,000. 

Mr. Ranck and Mr. Smiley both said 
they felt they must see all comers, be- 
cause out of the ruck a brilliant idea may 
flash. They don’t want to miss oppor- 
tunity for a good feature which someday 
may turn up. 

The Times, following a new policy, re- 
fused to make arrangements with Miss 
Earhart or her backers before the 
“Friendship” landed in Wales. Several 
times Mr. Putnam called at the Times 
office, and each time was told that the 
Times would have nothing to do with 
the flight until it was an accomplished 
fact 

As soon as Miss Earhart landed safely 
a contract was arranged by cable. Allen 
Raymond, of the Times’ London staff, 
awaiting the arrival at Southampton, sped 
to Burry Port, Wales, with instructions 
to assist “Lady Lindy” prepare a series 
of four articles. 

The Times does not promise any spe- 
cific cash payment for contributions of 
this sort. A non-profit making syndicate 
has been organized by the newspaper 
called the Feature News Service and 
leaders in adventure stories are promised 
all the proceeds from the sale of their 
feature to other newspapers across the 
continent. While the syndicate manage- 
ment would not make public what Miss 
Earhart would receive, it was said the 
sale of her by-line stories was “remark- 
ably good.” It was admitted that the 
market for such features was on the de- 
cline and agreed that Miss Earhart would 
receive considerably less than $50,000. 

“The cream has gone off this flying 
business,” an editorial executive of the 
Times said to this writer. “The gilt is 
off the ginger bread. The value of such 
features is reaching the vanishing point, 

“There were a number of reasons why 
we didn’t buy Miss Earhart’s story until 
she had arrived. The New York Times 
will not finance any man or woman, par- 
ticularly a woman, in any hazardous ad- 
venture. Mr. Putnam tried for a month 
to get us to buy the story. We told him 
we would print all the news and would 
consider buying the story if the flight 
ended successfully. Last year Mrs. 
Frances Grayson used to call on us four 
or five times a week to get us to buy her 
story. We told her nothing doing! We 
refused Ruth Elder. We are not anxious 
to pay a woman to try and kill herself. 
We want to sleep peacefully nights. 

“Although we follow this policy, flyers 
and explorers continue to come to us and 
ask us for our support. They know by 
this time that the Times doesn’t want to 
make money out of exploiting daring. It 
is the story we are interested in. We 
pay our share, and turn over all the 
money we receive from other newspapers. 
Possibly the heroes and heroines who 
have chosen to write for the Times in 
the past like the way we display their 
stories. 

“In one or two cases where we thought 
the aviator had not been paid enough out 
of the sales to other papers we increased 
our own ante. But, generally speaking, 
the market is steadily going down. Soon 
we will cover trans-Atlantic flights just 
as we report ‘city briefs,’ merely stating 
the time of starting and the hour of 
arrival.” ’ 
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Romances of American Journalism 


Stories of Success Won by Leaders of the Press 


BON into the newspaper world, and 
yet, in a manner, thrust into full 
activity as a publisher, which is the job 
he now holds with his own newspaper, 
R. Chariton Wright, of Columbia, S. C., 
is one of the best known newspaper men 
of the South. He is cwner, publisher and 
editor of the Columbia Record, his city’s 
afternoon daily, and because of his un- 
daunted stand for his editorial principles, 
and for the pungency of his style, the 
reputation of the Record extends far be- 
yond its own territory. 

Mr. Wright was born the son of a 
newspaper man, and he touched the pro- 
fession successfully at one or two points, 
but later left it and entered successively 
the field of railway work, advertising and 
the law, later to return to the world of 
journalism and to get the ink on his 
hands for keeps. 

Mr. Wright was born in the little town 
of Guyton, near Savannah, Ga., on Jan- 
uary 2, 1873. His early days were spent 
for the most part in Savannah, where 
his father was editorial writer on a news- 
paper long ago departed and sometime 
city editor of the Morning News. When 
he was eight years old the family moved 
to Waycross, Ga., where he received his 
schooling. His father practiced law and 
was subsequently county judge, but in 
the intervals of his practice he did edi- 
torial work on the small county weekly, 
and it was here that young Wright ex- 
perienced his first contact with the allure- 
ments of the newspaper. Alternately he 


sorted “pi,” furnished some of the motive 
power for the Franklin press, pulled 
proofs, addressed wrappers and wrote 


verse. He confesses that it was his pur- 
pose at that time to become a celebrated 
poet, and only recently Harry Stillwell 
Edwards, the Georgia novelist, has resur- 
rected and reprinted in the Atlanta 
Journal with high praise, an “Ode to a 
Mockingbird,” which the youthful bard 
wrote at the age of seventeen. 

At the age of eighteen young Wright 
moved back to Savannah, and though he 
did not enter journalism there, he wrote 
frequently for the city’s two newspapers. 
In the early nineties he wrote for some 
time an occasional column of verse and 
paragraphs for the Press, and this work 
introduced him to a phase of writing that 
he developed in later years to the point 
where he became one of the most widely 
known and quoted paragraphers in the 
United States. 

In 1894 Mr. Wright heard the news- 
paper call more definitely and he went to 
Atlanta, Ga., where, though he worked 
in the business department, he contributed 
to the editorial page, his verse and para- 
graphs, printed in the late Frank L. 
Stanton’s “Just From Georgia” column, 
attracting much attention. 

But the financial rewards of newspaper 
men in the South, in those days, were 
very meagre, and after about a year with 
the Constitution Mr. Wright joined the 
publicity department of the Plant System 
of Railways, which took him back to 
Savannah, where, for several years he 
handled advertising and wrote press-agent 
stuff, railway folders and booklets on the 
glories of Florida, which was just then 
bursting into its early effulgence under 
the ministrations of Plant and Flagler. 
Mr. Wright claims that he was one of 
the first of the professional boomers of 
Florida, and says that some of the stuff 
he wrote was pretty wild and extrava- 
gant, but he has lived to see it all, and 
a great deal more, come true. 

This connection with the railway busi- 
ness led on to others and for the next 
eight years Mr. Wright remained in that 
service, which led him to Columbia in 
1903. In 1905 he stepped out of the rail- 
way service and into several years of 
service in the law, managing the office of 
the chief counsel for South Carolina of 
the Southern Railway Company. 

Still, after all his rambling, he had 
not yet settled down to his real job, and 
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from the law he migrated again to be- 
come secretary of the public utilities com- 
pany of Columbia which controlled the 
traction, power and lighting business of 
the South Carolina capital. In this capa- 
city he ran head-on into the newspaper 
business again. The man who was at 
the head of the public utilities was also 
a banker who later became owner of the 
Record through the operation of certain 
economic laws familiar to newspapers 
that fail to produce enough revenue to 
meet the pay-rolls. 

Mr. Wright became first treasurer, then 
manager, and finally, in the autumn of 
1917, publisher of the Record. On 
Oct. 1, 1919, he acquired practically all 
of the stock of the paper and became its 
owner. 

Mr. Wright is regarded as one of the 
outstanding paragraphers of America— 
or, that is to say, he was so regarded until 
he ceased to write paragraphs a few 
years ago in order to devote himself to 
other editorial writing. At one time the 
paragraphs of the Columbia Record were 
quoted all over the land, not only in the 
papers but on the screen. Mr. Wright 
says that he has not abandoned this 
form of writing permanently, but is 
merely “resting” from it and hopes to 
resume it later on. 


Mr. Wright, though a publisher, direct- 
ing the business of his paper and exercis- 
ing general supervision over the news, 
inclines more to the editorial side of 
journalism. He believes (and he has 
good warrant for his belief) that the 
editorial page of a newspaper is far 
from having lost its influence, potentially. 
He holds to the view expounded by 
Thomas Jefferson over a hundred years 
ago that “The press is the best instru- 
ment for enlightening the mind of man, 
and improving him as a rational, moral 
and social being.” 

“Of course,” he says, “I do not mean 
to say that it functions always as it 
should function. I merely say that it is 
the best instrument. In the hands of an 
unskillful, indifferent workman the best 
tools are ineffective. But I do mean to 
say that where the editorial policy of a 
newspaper is forthright, honest and 
earnest, where its opinions are founded 
upon facts, and where a definite set of 
principles are adhered to and made the 
touchstone to which every editorial 
opinion must be submitted and must con- 
form, the newspaper is bound to be 
influential. 

“I believe, furthermore, that a news- 
paper falls short of even approximately 
‘filling its field,’ as the modern school of 


advertising journalism express it, if it 
does not, at least, aspire to be influential, 
Its aspirations may take the form of 
community service, without generous con- 
tribution to which no newspaper deserves 
the support of its public; it may apply 
its energies to the cause of liberal 
by which I do not mean anything woolly 
or radical; it may specialize on rooting 
out the grafters and going after the 
political leeches on the body politic, 
There are many avenues through which 
it may approach its objectives. But if 
it is going to be a newspaper, in the 
full and best sense, it must have objec- 
tives that are serviceable to the public, 

“I appreciate that, in order to render 
full service, a newspaper must make 
money; the more money it makes the 
better service it can give. But to con- 
ceive of a newspaper as merely a money- 
making enterprise is to debauch it. Men 
who go into the newspaper business for 
this purpose alone would do a better 
service if they should enter some line of 
endeavor that is generally recognized as 
purely commercial, leaving the new spaper 
field for men to whom the pecuniary 
gains of newspaper operation are not the 
end, but the means to the accomplishment 
of many ends. 

Mr. Wright does not believe that the 
modern tendency of newspapers is s0 
much towards commercialization as it is 
represented to be. There are newspaper 
organizations, he concedes, that are mere 
glorified counting- houses, but they are in 
the minority. 

“I believe that the tendency is towards 
more and more community service of 
every description. Opinionative news- 
papers are always damned by the people 
that don’t agree with them. The distine- 
tion between an opinionative individual 
and an opinionative newspaper is that the 
newspaper’s opinions are set out in cold 
type for the world to read; the opinion- 
ative individual may keep his mouth shut 
pr confine his views to a narrow circle. 
Notwithstanding the pessimism, which is 
mostly an assumed pose, of some of our 
eminent writers who know nothing about 
newspapers, I think newspapers are daily, 
with few exceptions, acquiring a better 
perspective, a broader understanding of 
their obligations, a keener realization of 
their opportunities, and that they are 
growing more and more useful to their 
communities, their states and the nation.” 

Mr. Wright has taken the leadership i in 
many political and other campaigns in 
South Carolina. During 1926 he achieved 
national recognition through his vigorous 
efforts to bring to justice the lynchers of 
the Lowman negroes at Aiken, S. C 
For his work in that case he was named 
by The Nation in its roll of honor for 
the year. In a recent book on “The 
Changing South,” by William J. Robert- 
son, Jr. Mr. Wright is referred to as 
“one of the South’s most fearless edi- 
tors,” a tribute that was repeated not 
long ago by Oswald Garrison Villard in 
a magazine article on the press in the 
United States. . e 

Under his management and _ editorial 
direction the Record has grown from a 
small afternoon daily, but little known 
even in South Carolina outside of the 
city of its publication, to a position m 
which it is acknowledged to be one of 
the leaders of liberal thought throughout 
the country. In politics it is, of course, 
Democratic, but it is independently 
Democratic and aggressively opposed to 
the domination of the party by its illiberal 
elements. It was the first newspaper in 
South Carolina to raise its voice against 
the Eighteenth Amendment and the Vol- 
stead law, notwithstanding the fact of its 
publication in a so-called “dry” State. 
It is militantly opposed to every form of 
intolerance, and, needless to say, it is 
no favorite with the politicians. In 
tion to his editorial work Mr. Wright is is 
actve in community affairs and is im 
demand throughout the State as a speaker 
on public matters. 
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JACKSONVILLE, FLA. 


When the Florida Times-Union was 
founded, Florida was unimportant 
in the reckoning of national assets. 

Six decades and more ago, Florida 
had been “discovered” by a few 


more venturesome souls, but still it 
was—well, unimportant. 


The Times-Union, in its more than 
sixty-three years of service to its 
state, has seen Florida grow from 
obscurity to national prominence. 
It has seen national recognition 
come to a state which, according 
to Uncle Sam’s latest census esti- 
mates, had a greater percentage 
of gain in population from 1920 to 
1928 than any other state. 


And during these important years 
—during more than a half century 
of service to its city and state— 
the Times-Union has become a 
Florida institution, a newspaper 
preferred at home and widely reac 
throughout its state. It has be- 
come Florida’s greatest newspaper, 
but its state-wide prominence was 
not achieved through neglect of its 
local field. 


Naturally, the complete Jackson- 
ville coverage of the Times-Union 
and its state-wide prestige make 
it the first choice of national J 
advertisers in Florida. 
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NEW FRUIT DELICACY PRESENTED TO 


PUBLIC THROUGH NEWSPAPER COPY 





Consumer Advertising Now Concentrated in Los Angeles Will 
Be Extended as Distribution Grows—200 Distributors 
Obtained in Brief Time 





By HAMMOND EDWARD FRANKLIN 


ROM the 
to successful 


“bright idea” of an inventor 
distribution and sale 
involves many difficult ‘problems. Today 
the period of time necessary is being 
shortened by the application of newspaper 


advertising. Thereon hangs the follow- 
ing true business tale: 
In the fall of 1926, Paul Wormser of 


Sussman, Wormser & Co. of California 
heard that a man in Modesto had de- 
veloped a process to skin the Thompson 
seedless grape, leaving the peeled fruit 
firm, whole and unblemished. 

Mr. Wormser, keenly interested in de- 
velopments of the food industry, went to 
Modesto to investigate the rumor, which 
proved to be founded on solid fact. The 
inventor had succeeded in peeling the 
Thompson seedless grape, but had no 
clear idea about what could be done with 
his discovery. Mr. Wormser saw com- 
mercial possibilities ! 

He ‘felt that here was something en- 
tirely’ new in the fruit industry—a grape 
without seeds or skin (the meat alone of 
the grape). He believed that, if colored 
and flavored, these morsels of fruit might 
find a receptive market as a garnish in 
the restaurant and the home and for the 
baker and the ice cream maker. 

Some months of experimentation fol- 
lowed and many questions of production 
were faced and solved. In March of last 
vear, the Rubyette Company of San 
Francisco had become an active manu- 
facturer and packer of three novel fruit 


products: red Rubyettes, with a berry 
taste, Emrelettes, flavored with creme de 
menthe, and Oroette, a blend of orange 
and pineapple, all colorfully packed in 
glass Volume production was under 
way. 

The F. J. Ross Company, advertising 
agency, San Francisco office at 405 Mont- 
gomery Street, in charge of C. M. Sey- 


mour, vice president of the company, was 
appointed advertising counsel. A careful 
study was made of the Rubyette Com- 
pany’s situation and opportunity. 

The decision was made to concentrate 
consumer advertising upon the large trad- 
ing territory in and around Los Angeles. 
In March of this year, newspaper copy 
opened under a contract for 4,032 lines 
with the Los Angeles Evening Herald 
and accompanied by aggressive sales 
efforts. 

“Something different to serve? It’s 
here! Clever new fruit dainties that will 
give a party air to every meal you plan!” 
was the newsy headline of the opening 
advertising, 4 columns by 12 inches, on 
March 6. Line drawings of dishes, 
brightly garnished, suggested “Ways to 
use. 

“New magic for your menus! New 
ways to banish sameness from your 
meals! Color, flavor, variety—all here!” 
the second advertisement said, illustrated 
with a dining table scene and two indi- 
vidual dishes “in the modern manner.” 

“Here is a trick worth knowing if you’re 
looking for something new to serve—” 
invited a third advertisement. Now you 
can serve a ‘surprise dish’ every day” 
another announcement informed readers. 

“What a clever way to create new food 
triumphs! Have you discovered it?” 
queried yet another. Smaller reminder 
advertisements on such themes as tempt- 
ing salads, color, the hostess ‘touch,’ 
variety, eye appeal, have been appearing 
in between the larger ones. 

All three varieties of the grape were 
packed in quarts containing about 1,000, 
half gallons containing about 2,000 or 
No. 10 tins containing 3,000 for the hotel, 
restaurant and cafeteria trade. Free trial 
bottles and folders were offered in full 
pare black-and-white and color copy in 
Hotel Management and Restaurant Man- 
agement. 

For missionary work on the various 
groups of prospects a series of folders in 


color were lithographed. The copy in- 
side was fitted to the special group ad- 
dressed, such as the woman consumer, 
hotels and restaurants, ice cream manu- 
facturers, soda fountain operators and 
bakers. A portfolio of the newspaper 
“ads,” stapled into a gay orange cover, 
made a convincing mailing piece. 

Newspaper advertising similar to that 
described as appearing in the Los Angeles 
Herald will be released in other cities as 
rapidly as distribution warrants it. 
Meanwhile, the product is moving 
steadily in and around Los Angeles and 
rapidly becoming a staple item. 

In addition to progressive restaurants, 
cafeterias, bakers and lunch counters, 
about 75 per cent of all the grocery 
stores in Los Angeles are handling the 
new line, according to a survey by the 
merchandising department of the Herald. 
Already, these out-of-the-ordinary fruit 
products, made possible by an inventor’s 
ability and a merchandiser’s vision, are 
selling through almost 200 distributors in 
some 23 states. 


U. S. ISSUES REPORT ON 
COMMUNITY COPY 


$4,592,000 Spent in All Media De- 
partment of Commerce Estimates— 
Tourist Copy Tops List—380 
Cities Considered 


Advertising for community promotion 
accounts for one-half of one per cent of 


the annual expenditures on advertising in 
the United States, the Department of 
Commerce estimates in a report on the 


problems and methods of community ad- 
vertising just published. 

Of the 380 cities under consideration 
in the report, which expended a total of 
$4,592,001 in community advertising, only 
77 cities exceeded $10,000 a year in ad- 
vertising expenditures, but 25 ran from 
$50,000 to $1,000,000, with the average 
for the group being $11,000 a year. The 
cities expending more than $10,000 a year 
nearly always employed advertising agen- 
cies to handle their campaigns, the report 
shows. 

The largest expenditures came in the 
middle group of cities, those with popu- 
lations of from 50,000 to 300,000. No 
report was made on the relative uses of 
newspaper, magazine, booklet, and out- 
door advertising, but all these mediums 
were used. 

The report also covers community pro- 
motion advertising done by railroads, and 
by four state bureaus, as well as by 322 
cities. 

The objects sought by community ad- 
vertising, and their rank was: Tourist 
business, 22 per cent; business promotion, 
21 per cent; prestige and good will, 17 
per cent; conventions and publicity, 14 
per cent; agricultural development, 13 per 
cent; residence and settlers, 11 per cent. 
Mining and fishing development and the 
promotion of attendance at a local col- 
lege were also mentioned as objectives. 

No reliable or standardized method of 
determining the results obtained from 
community advertising seems to have 
been developed, the report indicates. 
This may account for the fact that the 
advertising agencies replying to the De- 
partment of Commerce’s questionnaire re- 
ported community contracts as a very 
small part of their business, and some of 
them expressed reluctance to handle com- 
munity advertising. Evidence of special 
equipment to handle the advertising of 
communities is largely lacking, Wroe 


Alderson, author of the report, says. 

“In general,” says Mr. Alderson, “the 
problem of the community Promoter is 
that of roundin 
economic life = 


out and filling in the 
a community which is 
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already a going concern.” The develop- 
ment of secondary industries, based on 
the products of local manufactures or 
industries and the advertisement of civic 
improvements are mentioned as important 
subjects for community advertising. 

Last week Eprtor & PuBLISHER printed 
the report of the Bureau of Advertising 
of the A. N. P. A. which showed that 
$1,200,000 was spent last year by com- 
munities solely in newspapers. 


S.-H. OFFICE TO MOVE 


Central Office in Cincinnati to Be in 
Larger Quarters July 1 


After 24 years in the United Bank 
Building in Cincinnati, the central office 
of the Scripps-Howard Newspapers will 
be moved before July 1 to new quarters 
in the recently completed Union Central 
Building in the same- city. 

H. Neave, treasurer of .all the 
Scripps-Howard Newspapers, makes his 
headquarters in Cincinnati and is mana- 
ger of the central office. Headquarters 
of the Scripps-Howard Newspaper Sup- 
ply Company, of which Harold Hall is 
president, is also maintained in Cincin- 
nati, although Mr. Hall divides his time 
between that city and New York. Col. 


W. M. Day of the Scripps-Howard 
Newspaper Supply Company will have 
his office in the new Union Central 
Building. 


COMMUNITY BUDGET INCREASED 


The St. Petersburg (Fla.) Chamber of 
Commerce board of governors. voted at 
a recent meeting to increase its 1928-29 
winter advertising budget from $43,000, 
the amount spent last season, to $80,000, 


this money to be expended in eastern 
and middle western newspapers. The 
Lesan-Carr agency will handle the ac- 
count. 
CHANGES PAGE SIZE 
The Van Wert (O.) Daily Times has 
changed from 13 to 12 em columns, 


eight to a page. 


23, 
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TO BUILD WAREHOUSE 





New York Times Makes Arrangemen; 
to Lease Premises for Paper Storage 


The New York Times has entered into 
an agreement for a new lease of a ware. 
house-garage in a building to be cop- 
structed on a site on the north side of 
48th street, east of First avenue, with 
dimensions of 49 feet by 94 feet. 

The leased premises are to consist of 
1,900 square feet on the ground floor, 
arg in the basement for handling paper 
and 43,800 square feet net area on the 
floors above, with space necessary for 
elevator conveyors and approaches there- 
to. The landlord has agreed to con. 
struct a bulkhead or a pier with a deep 
water access to enable the Times to 
transport its paper by water and unload 
it directly into the building. The lease 
is to expire on April 30, 1938, and the 
rental is to be $13,500 a year. ‘ 




















AUSTRALIA AND NEW YORK TALK 


An exchange of messages between 
Keith Murdock, publisher of the Mel. 
bourne (Australia) Herald, and Her. 
bert B. Swope, executive editor of the 
New York World, and a message sent 
by Ralph E. Renaud, managing editor of 
the New York Evening Post, were 
among the first sent when New York 
was placed in communication with Aus- 
tralia this week by a short wave radi 
beam operating through Montreal. 



















WINS SILVER CUP E 
A silver cup, first prize in the Ken- 
tucky best newspaper contest, was 


awarded to the Crittenden (Ky.) Press 
at the midsummef meeting of the Ken- 
tucky Press Association at Elizabeth- 
town, Ky., June 8. W. F. Hogard, asso- 
ciate editor of the Press, accepted this 
cup on behalf of the paper. 

Hogard, managing editor, was recently 
elected Kentucky vice-president of the 
National Editorial Association. 





The Dallas News and The 
Dallas Journal’ are published 
by the oldest business institu- 
tion in Texas. 


*-_ * * 


We supplied our folks with 
their reading when they wore 
long skirts and side whiskers. 
Some of the long skirts, that is, 
and some of the side whiskers. 

*_ * ¢ 


We wrote up their cattle 
stampedes and the Oklahoma 
land rush. And we always 
told things just as they hap- 
pened. We hel ped Dallas get 
its railroads, then its highways 
and now its air lanes. 


*- * * 


And now that this section 
has grown up into 

the sort of 
market that 








Since Before 
Spring-Wagon Days 













The Dallas Morning News 
The Dallas Journal 


The John Budd Company—Representatives 


keeps on win- 





ning silver cups 
for district salesmen, we're 
selling advertisers something 


they can’t buy everywhere. 
** * 


Since we have always told 
things, just as they happened, 
without recourse to wind in- 
strument or paint pot, folks 
hereabouts look to these papers 
for the truth about everything. 

* * 


They've been doing it these 
many years. 
. . 


But the gratifying thing is 
that so many more of them 
are doing it now than ever 
before. 

News, net paid: 
Daily, now over 82,000 

Sunday, ’way over 100,000 
Journal 
(Weekday evenings) 41,000 
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Miss 
EARHART’S 
OWN STORY 


Exclusively in 


The New York Times 


Latest in unequaled roll 


of great news narratives published 
by The New York Times 














The enterprise of The Times in obtaining the stories of explorers, aviators and scien- 
tists makes it first in news interest whenever great adventures are undertaken. This 
record supplements most fittingly a daily news service which in its range of the whole 
world and all fields of human interest, its completeness and quality, is unrivaled. 


Among the personal accounts which The Times has printed exclusively in New York 
are those of: ; 


1. Peary—to the North Pole. 9. Wilkins-Polar flight, Point Barrow 

2. Amundsen—to the South Pole. to Spitzbergen. 

3. Scott—to the South Pole. 10. Chamberlin-Levine — New York- 

4. Lindbergh—New York - to - Paris Germany flight. 
flight; Mexican-South American 11. Maitland - Hegenberger — San 
flight. Francisco-Hawaii flight. 

5. Byrd—North Pole flight; New 12. Brock-Schlee—’round - the - world 
York-France flight; South Pole flight flight. 
(to come). : 13. Beebe—voyage of the Arcturus. 

6. Balchen—New York-France flight. 14, Stefansson—Polar explorations. 

7. Amundsen-Ellsworth — _  dirigible 15. Carter—Tut-ankh-Amen’s tomb. 
flight over North Pole. 16. McGovern—to Lhasa, Thibet. 

8. Fitzmaurice—Bremen flight, Ireland 17. Dyott—South American explora- 
to Labrador. tions. 





This overwhelming leadership in presenting the official stories of great 
news events is only one reason why The New York Times ts first in the number 
of intelligent, thinking readers. 

The Times has gained more net paid sales in New York City and suburbs 
in the past two years than any other New York standard size newspaper, morn- 
ing or evening. The net paid sale for May averaged 413,473 copies daily and 
711,349 Sunday; a gain of 24,900 daily and 54,000 Sunday over May, 1927. 


Che New York Cimes. 
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DECISION IN SCRIPPS WILL SUIT LEAVES 
TRUST IN CONTROL OF DETROIT NEWS 





Suit of Daughter for Distribution of Stock Representing Paper’s 
Increased Value Rejected by Circuit Judge as 
Incompatible with Trustor’s Intention 





CONTROL of majority stock in the 
Detroit News and other properties 
of the estate of James E. Scripps, De- 
troit publisher, will remain in the trust 
created by Mr. Scripps prior to his 
death, according to a decision handed 
down by Judge Harry J. Dingeman of 
the Circuit Court, in Detroit, June 16, 
in the case of Grace S. Clark and Rex 
B. Clark, daughter and son-in-law of 
Mr. Scripps, vs. the trustees, William 
E. Scripps, George G. Booth and Edgar 
B. Whitcomb. 

Suit was brought to accomplish three 
objectives of the plaintiffs: To set aside 
the living trust because of alleged un- 
certainty of terms and violation of the 
Michigan rule against perpetuities; to 
obtain distribution of stock dividends to 
life tenants in the properties, and to ob- 
tain an accounting. 

The suit failed in each instance. The 
trust was held valid; the court paid the 
trustees a compliment on their manage- 
ment of the properties—“nor has any 
showing been made that the trustees have 
been delinquent in watching the affairs 
of the corporations, the stock af which 
forms the corpus of the trust. Indeed, 
what evidence there is negatives the ex- 
istence of any such situation,” and the 
court found that the distribution of stock 
from stock dividends to life tenants 
would be contrary to the trustors’ ap- 
parent intention to safeguard the devel- 
opment of the Detroit News after his 
death. 

The trust resulted from the organiza- 
tion of the James E. Scripps Corpora- 
tion in May, 1906, when Mr. Scripps, 
wishing to retire from his heavier busi- 
ness activities, pooled his principal prop- 
erties in a $700,000 holding under the 
trusteeship named above. The corpus of 
the trust was 41 and _ three-quarters 
shares of the 50 shares of the capital 
stock of the Detroit News, the entire 
stock holding of the trustor in the Bay 
City Times and other properties. 

The trust provided that at its end, 
after 30 years, 60 per cent of the proper- 
ties involved should go to the trustor’s 
children then surviving; 25 per cent to 
the grandchildren then surviving, and 15 
per cent to the grandchildren then sur- 
viving of the children surviving at the 
time of the creation of the trust. 

On May 14, 1906, Mr. Scripps exe- 
cuted a will disposing of properties not 
included in the trust and directing that 
the residue of his estate be put under 
the persons composing the living trust. 
The will directed the trustees to dis- 
tribute to the testator’s children all the 
income from this testamentary property 
except such as is necessary for the main- 
tenance and improvement of the trust 
property. 


SALESMAN 


Mr. Scripps died two weeks later, on 
May 29. The trustees have managed. the 
properties for more than 22 years and 
up to May 1, 1927, had distributed to 
each of the life tenants $3,822,564.29 in 
dividends and had credited more than 
$15,000,000 to the trust. 

Prior to Nov. 27, 1922, the authorized 
capital stock of the Detroit News had 
remained at $50,000, the amount at which 
it stood when the living trust was made. 
On that date it was increased to $10,- 
000,000. Of this amount, $8,350,000 was 
retained by the trust, maintaining its 
control of 8314 per cent of the stock of 
the News. 

The trustees contend that it is their 
duty to hold this stock until the termina- 
tion of the trust. The plaintiffs, repre- 
senting one of the four life tenancies, 
asked a division of the stock, as repre- 
senting earnings of the testamentary 
trust. 

With regard to this demand the court 
stated that the question raised was 
whether the trustor intended that stock 
dividends should be divided among the 
life tenants as income. The court con- 
tinued : 

“It is obvious that a distribution of 
stock dividends to the life tenants would 
diminish the percentage held by the 
Trustees of the total capital stock of the 
Evening News Association from 83% 
per cent, the proportion held by the 
Trustor and made subject to the trust, 
to some lesser percentage. It would also 
necessarily diminish the income available 
under the trust for the improvement, 
development, and protection of the prop- 
erty owned by the Trust, including that 
of the Evening News Association. And 
it would result in a smaller amount of 
property being available tor distribution 
at the termination of the trust. The 
greater the present distribution of stock 
the more pronounced would be the ef- 
fects above mentioned. I am unable to 
reconcile these consequences of a stock 
distribution to the life tenants with the 
general intent and purpose of the 
Trustor as evidenced by the trust instru- 
ment, or with the detailed language of 
that instrument. 

“The evidence indicates that the 
Trustor had spent the greater part of 
his business life in building up the news- 
paper conducted by the Evening News 
Association. He had acquired a domin- 
ating interest, 834 per cent, of the stock 
of the Evening News Association, and 
was thus able to name all of its directors. 
He was intensely interested in the news- 
paper and desired it to continue after his 
own death, to be kept ‘in the very front 


rank of journalism of the country,’ and 
to be transmitted in that form to his 
descendants. He selected as Trustees 


AVAILABLE 


Somewhere some one needs a High Class Salesman 


This man is experienced selling to newspaper publishers. 


services, equipment or what not 
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he has the contact to get atten- 
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This man is experienced selling for newspapers. 
local or national he can do that too. 


ing manager and salesman of 


qualifies him. 


If it is space either 
is experience as advertis- 
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mended. Not interested in anything paying less than $6,000 an- 
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men already associated with him in busi- 
ness, and bound to him by family ties. 
He gave them directions as to the man- 
agement of the trust in so far as it af- 
fected this newspaper property and for- 
bade them to dispose of the property. 
He provided that a substantial portion of 
the income of the trust should be avail- 
able for the improvement, development, 
and protection of this property. The es- 
sential purpose of the trust was, in my 
judgment, to preserve unimpaired for a 
period of thirty years the dominating in- 
terest which the Trustor had in this 
newspaper, thus projecting for that 
length of time into the future the in- 
fluence of the Trustor in the community 
where he lived. With such an ambition 
the distribution during the continuance 
of the trust of stock dividends to the 
life tenants, with the consequences above 
described, is, of course, inconsistent. 
“The trust instrument provides ‘as to 
the Detroit Evening News, it is my wish 
and advice that neither money nor 
energy be spared in the effort to place 
and keep it in the very front rank otf 
journalism of the country.’ Obviously 
this requires large financial resources; 
and inasmuch as under the language of 
the trust only 50 per cent of the income 
thereof could be devoted to the improve- 
ment and development of the trust prop- 
erty, it appears unlikely that the Trustor 
desired to have diminished during the 
continuance of the trust the percentage 
of the total income from the property 
that would be so available. This would, 
re ae be the effect of a stock divi- 
dend.” 


WILLIS PROMOTED 


J. Archie Willis, who was advertising 
manager of the Albuquerque (N. Mex.) 
State Tribune for a year, followed by a 
year’s service as advertising manager of 
the El Paso (Tex.) Evening Post, has 
been made national advertising manager 
of both the Post and the State Tribune, 
Scripps-Howard newspapers. Mr. Willis 
maintains an office at each newspaper 
and divides his time between the two 
Cities. 
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ARREST OF COAST MEN 
A POLICE “MISTAKE” 


Charges Against E. Manchester Boddy 


and Joel Rickman, of the 
Los Angeles News, Are 
Dropped 
The misdemeanor charge preferred 
against E. Manchester Boddy, publisher 


of the Los Angeles (Cal.) , Illustrated 
News, and Joel Rickman, city editor, has 
been dismissed. They were charged with 
printing a racing form chart in violation 
of an archaic city ordinance. 

The arrest of the two newspaper men 
was a mistake by the police department 
and should never have been made, ac- 
cording to F. E. Allison, Deputy City 
Prosecutor, and he so informed Municipal 
Judge Caryl M. Sheldon, several days 
before the scheduled trial. 

“The complaint against these two de- 
fendants was issued during a last minute 
rush hour at our office without an in- 
vestigation of the case,” said the deputy 
prosecutor. “One of our complaint 
deputies accepted the statements of the 
two policemen that they had investigated 
the case and demanded the complaint.” 

The arrest of Mr. Boddy and Mr. Rick- 
man is alleged to have been the out- 
growth of a newspaper campaign against 
vice and gambling conducted by the Il- 
lustrated News. Vice squad officers pre- 
ferred the charges. The offending “form 
chart” was nothing more than usual rac- 
ing wire news used by hundreds of news- 
papers. 


BUYS TWO PAPERS 


Terrell H. Smith, president of the 
Smith Publishing Company, recently 
added the Auburndale (Fla.) News and 
the Lake Alfred (Fla.) Post, to his 
chain of papers. The other papers in 
the group, all in Florida, are The Lake- 
land Journal, Bartow News, Mulberry 
Press, Kathleen Herald and Highland 
City Times. 





GOOD PRINTING 





invested in equipment. 


clean, clear, legible. 


clear, legible printing. 





While time is the important factor, perhaps the 
most important factor in newspaper production, to 
be on time with a paper that is not well-printed, is not 
reaping the full return on the thousands of dollars 


Certified Dry Mat Stereotyping not only saves time 
but assures the publisher of well-printed papers— 
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OKLAHOMA CITY Sets 
New Building Record 


Permits for the First Five Months 
Reach the High Mark of 


$7,195,038 


UILDING permits issued in Ok- 
B lahoma City last month reached 
the high mark of $2,228,000. 

This figure sets a new record for 
May and brings the total for 1928 to 
$7,795,038—an average of $1,559,007 


a month, 


If this swift pace continues—and 
there is every indication that it will 
—Oklahoma City’s 1928 building pro- 
gram will exceed eighteen million 
dollars, which will be a two-million 


dollar gain over 1927, itself a record- 
breaking year. 


This is the third consecutive year of 
unprecedented building activity in 
Oklahoma City which reflects pros- 
perity perhaps without equal in the 
nation. 


A rich harvest of sales will reward 
the manufacturer who sows his ad- 
vertising seed in the fertile field of 
the Oklahoma City market, which 
is thoroughly covered by the Okla- 
homan and Times alone. 


Ghe OKLAHOMA 
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COL. KNOX ANSWERS PROF. OSBORN’S 
ATTACK ON MODERN “JAZZ” PRESS 





General Manager of Hearst Newspapers Says Doctor Evidently 
Belongs to Victorian School, Wishing to Bring 
Up Children in Cotton Wool 





OL. FRANK KNOX, general man- 

ager of the Hearst Newspapers, this 
week answered the attack on the modern 
newspaper press made June 11 by Dr. 
Henry Fairfield Osborn, research pro- 
fessor of zoology at Columbia Univer- 
sity, president of the American Associa- 
tion for the Advancement of Science and 
president of the American Museum ot 
Natural History. The professor, ad- 
dressing the graduating class of Union 
College in Schenectady, called for “a new 
battle against the press,” which he 
described as, with few exceptions, the 
“greatest enemy of the teacher.” 

“Our newspapers are chiefly dangerous 
in their jazz effect upon the youthful 
mind,” Prof. Osborn had said. 

“Evidently Prof. Osborn is the type of 
man who believes in bringing up children 
surrounded by cotton wool,” Col. Knox 
declared. “He would have children shut 
away from all the unlovely realities of 
living. 

“T don’t agree with him. I think he 
is proceeding on a thoroughly unsound 
thesis. 

“Fortunately for the children of this 
age, the newspapers picture for them the 
life of the day, both in its good and bad 
aspects. The only boy or girl worth 
while is the one who grows to manhood 
or womanhood learning to discover 
realities and face the facts. 

“Instead of the press being the enemy 
of the schools, there is no other agency 
which extends greater information fa- 
cilities than the newspapers. The press 
has long devoted itself to fostering and 
promoting ideals of popular education. 
Without newspaper support, the wide- 
spread extension of educational advan- 
tages in this country could never have 
been possible. 

“All over the country, the Hearst 
newspapers have in the past and will 
continue in the future to campaign for 
more and better schools. 

“The greatest enemy of youth as well 
as manhood and womanhood is the 
closed mind. The world has progressed 
beyond the Victorian attitude which tried 
to shut eyes to ugly truths. There is 
abundant room for improvement in 
newspapers, but certainly not in the line 
of suppression of truth.” 

It happened that at the same time 
Prof. Osborn was addressing graduates 
of Union College, Col. Knox was de- 
livering the annual commencement ad- 
dress at his alma mater, Alma College 
of Michigan. What the newspaper man 
had to say to the graduating class was 
the direct antithesis of the professor’s 
remarks. 

“One of the greatest changes the last 
30 years have brought has been in edu- 
cation and the attitude of those engaged 
in disseminating information to the pub- 
lic,” Col. Knox said to the students of 
Alma. “Up to the time of the Spanish 
War, colleges had been concerned in 
teaching an artificial attitude toward life; 
newspapers had sought to further the in- 
terests of a political program. 

“The newspaper of today has become 
the greatest educational force the world 
has ever known; the universal univer- 
sity. The emergence of the newspaper as 
the greatest single force for popular 
education is itself the direct result of the 
swift changes the past 30 years. 

“Today there are few if any partisan 
or personal newspaper organs left among 
the great papers of the country. All 
alike expend their thought and resources 
on as accurate and as prompt a recital 
of the day’s news as can be achieved 
under the limitations of space and time. 

“Instead of trying to make history and 
philosophy fit its own preconceptions, the 
college of today is most interested in im- 
parting the facts to its students and en- 
couraging them to think for themselves. 
So the newspaper of today tells the 


truth and leaves the facts as a basis for 
sound conclusions by the reader. 

In abandoning partisanship, news- 
papers have merely shifted responsibility. 
They have not abandoned it. Indeed the 
new responsibility is more onerous than 
the old. It is responsibility for sources 
of truth which is infinitely greater than 
the responsibility for success of a party 
or a party’s principles. It requires un- 
flinching pursuit of facts upon which 
men and women may build their own 
convictions.” 
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COL. KNOX GETS LL.D 


Alma College of 
Tribute to Hearst G 


Michigan Pays 
al Manag 


Col. Frank Knox, general manager of 
the Hearst Newspapers, was awarded the 
honorary degree of Doctor of Laws by 
his alma mater, Alma College of Michi- 
gan, June 11, when he delivered the com- 
mencement address. 

The citation read when President 
Harry Means Crooks conferred the 
honor on the newspaper man follows: 

“T present for academic honors a son 
of Alma College of the Class of 1898; 
one who as a student contributed enthu- 
siasm and unforgotten loyalty; one who 
served his country in the Spanish-Ameri- 
can war as a volunteer private in the Ist 
United States Volunteer Cavalry (the 
famous Rough Riders) ; who again as a 
private entered early in 1917 on service 
in the World War, soon to be promoted 
to the rank of captain, then major of the 
Field Artillery in the 78th Division, serv- 
ing overseas for nine months; one who 
has held high position if the councils of 
the Republican party and enjoyed com- 
radeship with many of the country’s 
greatest men. By his own efforts he 
made for himself a recognized place in 
the field of journalism in Michigan; 
from Manchester, N. H., he wielded in- 
fluence throughout New England and 
was always a force for decency in jour- 
nalism and righteousness in public af- 
fairs; he now occupies the commanding 
position of general manager of all the 
newspapers of William Randolph Hearst. 

“I present Col. William Franklin 
Knox, creative builder, administrator, 
crusader for progressive legislation and 
civic righteousness, passionate upholder 
of American institutions, publisher, dis- 
tinguished soldier—always to Alma, 
Frank Knox—for the degree of Doctor 
of Laws, honoris causa.” 








INDUSTRIAL GROUP ELECTS 


N. S. Greenfelder of Hercules Powder 
Named President at St. Louis 


Nelson S. Greenfelder, of the Hercules 
Powder Company of Wilmington, Del., 
was elected president of the National 
Industrial Advertisers’ Association at the 
closing session of the annual conference 
in St. Louis, June 14. 

George H. Corey, of the Cleveland 
Twist Drill Company, Cleveland, was 
named first vice-president; Allan Brown, 
of the Bakelite Corporation, New York, 
second vice-president ; H. von P. Thomas 
of the Bussman Manufacturing Com- 
pany, St. Louis, third vice-president ; and 
B. H. Miller, of the Permutit Company, 
New York, secretary-treasurer. Cincin- 
nati was tentatively selected as the next 
meeting place over Toronto, Canada. 


SENT PAPERS TO DELEGATES 


Delegates to the G. O. P. convention 
from Massachusetts, were kept in touch 
with news of their state by the Spring- 
field Union, which sent copies of each 
day’s edition to Kansas City by air mail. 
Lenox Bigelow of the Union received the 
papers and distributed them. 


Fourth Estate 


for June 


A. A. A. A. REPORT REVISED 


Study of New York Newspaper Circu- 
lation Found Incomplete 


A revision is being made of the ten- 
tative report recently issued by the 
American Association of Advertising 
Agencies on the circulations of New 
York newspapers. The report was 
originally issued as a confidential bul- 
letin to members of the association as part 
of the research program and qualitative 
circulation studies which are being made 
by Prof. Daniel Starch, who is in charge 
of the agency association’s research 
activities. 

James O’Shaughnessy, executive secre- 
tary of A. A. A. A., explained to Eprror 
& PusiisHer that the revision was or- 
dered because all papers had not been 
covered in the original survey. The sur- 
vey is strictly a membership proposition 
and Mr. O’Shaughnessy declined to de- 
scribe the methods and practices em- 
ployed in its creation. 

“Our study of New York newspaper 
circulations was designed to help ad- 
vertising agency space-buyers know the 
uses of the various newspaper reader- 
audiences more intimately,” Mr. 
O’Shaughnessy said. “We hope it will 
enable rate men to adjust advertising 
programs to schedules with finer exacti- 
tude. When it is completed we are con- 
fident it will be a contribution to the 
better understanding of newspaper cir- 
culations.” 

When New York’s survey is com- 
pleted, the A. A. A. A. will study the 
circulations of newspapers in other cities, 
Mr. O’Shaughnessy said. He declared 
he believed that the more surveys of this 
sort that were made the better it would 
be for the advertising business in gen- 
eral and the newspapers in particular. 
He complimented the Philadelphia Pub- 
lic Ledger and the Erie (Pa.) Times, 
for the extensive surveys which they re- 
cently made and published of their 
market territories for the national ad- 
vertisers. 
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N. Y. TIMES RUNNING 
OWN SYNDICATE 


Jesse Butcher, Formerly Doubieday, 
Doran Syndicate, in Charge of Fea- 
ture News Service—Started as 
Times Reporter 


1928 


Jesse S. Butcher has been put in 
charge of the Feature News Service 
which has been organized by the New 
York Times to 
handle _ features 
similar to the ar- 
ticles obtained 
from Miss Amelia 
Earhart this 
week on the 
trans - Atlantic 
flight of the 
Friendship. The 
announcement 
was made this 
week coincident 
to the informa- 
tion that the 
Times was mar- 
keting four sto- 
ries by the woman aviator telling of her 
experiences. 

The Feature News Service has been 
in the process of formation since last 
February, when Mr. Butcher returned 
to the New York Times from the 
Doubleday, Doran Syndicate, where he 
was a member of the sales staff, under 
Ralph Graves, general manager. The 
new syndicate handled the Wilkins flight 
story, which was purchased by 40 news- 
papers, and also the signed stories writ- 
ten by Major James Fitzmaurice of the 
3remen flight. 

Mr. Butcher spent a year in the law 
school of New York University, before 
joining the Times staff as a reporter in 
1915. He worked for the Times on the 
news side until 1924, when he resigned 
to join the then Doubleday-Page Syndi- 
cate which has since become the Double- 
day-Doran Syndicate. 





Jesse S, BuTcner 
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By Sea and Air to the South Pole 


That’s the Trail, replete with danger and adventure, that Commander 
Byrd and his gallant followers will take this Autumn. 

They'll shove off in the staunch old sealer “Samson.” 
the frozen air above the polar ice 


the Bottom of the World. 


TODAY THEY MAKE READY! 


Today keen, farsighted men, envisioning the dramatic crises ahead, 


PREPARE. ' 


LT. THOMAS B. MULROY 


U. S. 
Chief Engineer, Byrd Expedition to the South Pole, has complete 


charge of this work. 


And “Lt. Tom” Has Written 


HIS OWN STORY 
OF THESE PREPARATIONS! 


Simply, vividly, he tells of a battle to forestall Fate, of a titanic 
effort to be ready for any grim emergency! 


“Lt. Tom” is a scientist, not a writer of romantic fiction and yet 
there’s ROMANCE in almost every paragraph of his articles. 


Make a Splash— 


With AILEEN RIGGIN 


1920 World’s Champion High-Diver who will do daily stories from 
Amsterdam giving highlights of the Olympic meet. 
Swim” series is a sure-fire circulation getter, too! 


By the Way— 


ZOE BECKLEY’S Back from Europe 


you know what that means! 


BIG NEWS FEATURES, INC. 


350 Hudson St., N. Y. City 
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The first pictures you saw of the 
Hoover demonstration in Kansas 
City were NEA pictures. They were 
on the Atlantic and Pacific Coasts 
before the night session which 
nominated Hoover adjourned! 


Pilot “Red” Jackson, NEA flyer, 
took off from Kansas City in dark- 
ness and, flying an unlighted route, 
made St. Louis and the telephoto 
wires in two hours and forty-five 
minutes. 


The rest was NEA organization 
and preparation for the handling 
of a big story. 


NEA pictures were consistently 
first throughout the convention. 


NEA Service, Inc., 


1200 West Third St., Cleveland, Ohio 


W orld’s Greatest Newspaper Feature Service—Backed by 35 Years’ Experience. 
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A. A. A. A. SEEKS TO 
EXPAND SURVEYS 


B , President, Suggests Newspaper 
Publishers Might Finance Studies 
of Circulation and Buying 
Power 








A suggestion that newspaper publishers 
might be willing to finance studies of cir- 
culation and buying power which the 
American Association of Advertising 
Agencies would undertake, was contained 
in a recent report to the membership of 
the agency association by John Benson, 
president. 

“We are very much tempted to extend 
our newspaper studies,” Mr. Benson re- 


poried. “There is a crying need for more 
reliable data. Such as exist are produced 
mostly by publishers themselves, and 


however honestly and carefully done will 
never be accepted as scientific or non- 
partisan. We must do this work our- 
selves. It would be a great benefit not 
only to ourselves and to our clients, but 
to publishers also, many of whom rea- 
lize how little they get out of their own 
studies of circulation, buying power, etc. 
Competitors attack them as being one- 
sided; even local merchants discount the 
returns. 

“A considerable amount of money is 
thus being expended to little or no pur- 
pose. It is an item of cost in the sale 
and production of national advertising. 
We could save much of it and produce 
figures everybody could accept as author- 
itative, if we could find a way of financ- 
ing it. Perhaps the newspapers could 
do it for us; they would be money ahead.” 

Mr. Benson said the board had au- 
thorized officials to sound out newspaper 
publishers to see if they were willing to 
back such an undertaking. He said some 
thought had been given to defining trad- 
ing areas to parallel newspaper circula- 
tions, but had deferred the matter for the 
present. 

“Newspaper circulations at present seem 
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to be a pretty fair guide to trading area 
limits,” he concluded. “There are ex- 
ceptions, of course, and various kinds of 
merchandise are variously affected; but 
on the whole, perhaps, you can safely 
follow that trail.” 


McRAE HONORED ON HIS 
70TH BIRTHDAY 


Congratulatory Messages Arrive from 
Coolidge and Other Notables— 
Hailed as Pioneer in Present 
Period of Expansion 





Colonel Milton A. McRae, former 
partner in the Scripps-McRae newspaper 
chain, was the recipient of a flood of 
congratulatory messages from leaders of 
the publishing world and all branches 
of the nation’s industry, June 13, when 
he celebrated his seventieth birthday. 
Colonel McRae observed the day with 
business, as usual, in his office in the 
Scripps Building in San Diego, Cal. 

Among those who telegraphed Colonel 
McRae were President Coolidge, Adolph 
Ochs, Josephus Daniels, William Ran- 
dolph Hearst, Henry Ford, Frank B. 
Kellogg, Newton D. Baker, Robert P. 
Scripps, Roy Howard, now partner in the 
Scripps-Howard papers, and officials of 
the Boy Scouts of America, in which 
Colonel McRae has taken much interest. 

“It is a pleasure to join the many 
friends who will be congratulating and 
honoring you upon your seventieth birth- 
day tomorrow,” President Coolidge’s mes- 
sage said. “Your useful life in the fields 
of journalism and of public service richly 
entitle you to the affection and esteem in 
which you are held. Best wishes for 
health and happiness through the future.” 

Mr. Ochs wired as follows: 

“T have learned that tomorrow is your 
seventieth birthday and want to join your 
host of friends and admirers in con- 
gratulations and best wishes. I welcome 


you to the septuagenarian class and hone 
you will be happy and going strong when 


pee me 
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the octogenarians embrace you in their 
class. Some of my fondest memories are 
of the delightful comradeship and good 
fellowship with you in the American 
Newspaper Publishers Association of 
which you were a founder and one of its 
most powerful and useful factors. All 
manner of good wishes.” 

“Please permit me to offer my con- 
gratulations to you on having reached 
your seventieth birthday in full health 
and vigor,” Mr. Hearst’s message said. 
“I think however that congratulations are 
even more due American journalism be- 
cause of the long and valuable service 
that you have rendered and because of 
your ability to further benefit the estate 
of journalism and the public it serves. I 
would like to join your many friends and 
admirers in wishing you many more 
happy and useful years.” 


ADVERTISING STAFF OUTING 


200 Chicago Tribune Men Guests of 
Col. McCormick June 13 


Two hundred members of the advertis- 
ing staff of the Chicago Tribune were 
guests of the publisher, Col. R. R. Mc- 
Cormick, for an athletic outing on his 
Cantigny farm estate near Wheaton, III., 
June 13. 

A replica of an old-time country fair 
was set up in a grove on the farm, and 
the concessions were well patronized. 
Three baseball games were played, the 
national advertising department winning 
the final from the Business Survey. The 
tug of war was won by the classified de- 
partment. 

The outing was preceded by the six- 
teenth semi-annual convention of the ad- 
vertising department of the Tribune. 
During this meeting Col. McCormick 
traced the rise of the Tribune to its 
present position. 


ELECTED A. P. MEMBER 


The Donora (Pa.) Herald-American 
has been elected to membership in the 
Associated Press. 
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Today distance is measured in 
time... when the lunch hour tolls 
in New York, spacebuyers get 
friendly with the plan department 
and even artists tolerate the pro- 
’ duction man, while they lunch 
together. 
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CHECKING CHOICE OF MEDIA 


A. N. A. Canvassing Members to Find 
Out Preferences for Advertising 


The Association of National Adver- 
tisers is canvassing its membership to 
ascertain the choice of advertising media 
of the different manufacturers repre- 
sented in the roster. 

Walter Mann, research director of the 
association, is in charge of the survey, 
He informed Epitor & PUBLISHER this 
week that 275 members out of a total of 
330 had responded to a questionnaire, 
Pointing out that returns at this time are 
not conclusive, he said that the major- 
ity apparently prefer magazines as the 
dominant medium. Approximately % 
per cent of those replying use newspa- 
pers. The canvass will be completed in 
two weeks, Mr. Mann said. 


Cc. M. DAILEY PROMOTED 


Succeeds Chubbuck as Advertising 
Director of Watertown Standard 


C. M. Dailey, for the past four years 
in charge of classified advertising, has 
been made advertising director of the 
Watertown (N. Y.) Standard, effective 
July 1, when he will succeed Lawrence 
S. Chubbuck, resigned. 

Mr. Chubbuck will take a vacation of 
about two months, after which he will an- 
nounce his new connection. Mr. Dailey 
is a Watertown resident and has been on 
the advertising staff of the Standard for 
several years. He is secretary of the 
Watertown Kiwanis Club. 





MINNESOTA EDITOR INJURED 


Charles E. Lantz, editor of the Walnut 
Grove (Minn.) Tribune, was severely in- 
jured about the head recently when he 
was stricken with a fainting attack while 
operating a job press in his plant and 
fell forward into the machine. He will 
recover. 





But on the Pacific coast, the day 
has barely commenced—(it’s just 
9:00 a.m.). And when the Stock 
Exchange closes in New York, to- 
day’s quotations are in today’s 
Journal... early afternoon! 


This is but one reason why Port- 
land men prefer The Journal. 


i.e. (or therefore) if you list among 
your accounts anything from razor 
blades to men’s clothing— stuff 
that mere man buys — buy ‘The 
Journal, because it has the largest 
daily local circulation in Portland, 
an evening newspaper city! 
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Portland -Oregon 






New York....2 West 45th St. 
San F; 


Benjamin & Kentnor Company, Special Representatives 


Chica 
++. 58 Sutter St. 


go ....203 North Wabash Ave. 


Philadelphia... 1524 Chestnut St. 


Los Angeles ...117 W. Ninth St. 


Seattle ...H.R. Ferriss, 3322 White Bldg. 


(The Journal maintains an efficient Merchandising Service Bureau, at your disposal for surveys, charts, data, etc.) 
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: “Concentration” 


From the thirtieth day of March to the sixth day of June, 1928— 
a period of 10 weeks, lacking two days—seven of St. Louis’ largest 





ising 


rd retail stores, including the four great department stores and the 

years three largest cloak and suit houses, did not use any advertising in 

+ the St. Louis Post-Dispatch. 

re During that period these stores used 569,577 lines more in the 
three remaining daily newspapers than they did during the same 

. period last year. 

an- * 

ed This excess was divided among these newspapers as follows: 


| for 


rm THE ST. LOUIS STAR . 451,562 lines or 80% 
& St. Louis Times. . . . . . . 63,640 lines or 11% 


y in- 
n he 


ie St. Louis Globe-Democrat . 54,375 lines or 9% 


will 


1 TOTAL ........ 569,577 lines or 100% 





co pete wee ga ee FS oe 


No special contracts or propositions of any kind were made by 
the advertisers or The St. Louis Star covering this extra advertising. 
This business represented the unbiased judgment of these advertisers 
that The Star presented the most desired medium. 


These facts are eloquent testimony to the position now occupied 
by The Star in the St. Louis newspaper field and should convince 
national advertising space buyers that the interests of their clients 
are best served when The St. Louis Star receives a just share of their 
appropriation. 


Net Paid Circulation Average for Five Months ~ 
of 1928 in Excess of 


140,000 
THE ST. LOUIS STAR 


National Advertising Representatives 


STORY, BROOKS & FINLEY 


— 
Sat a SE die IRIN 
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JAPANESE PAPERS PICK STAFF MEN 
THROUGH ANNUAL EXAMINATIONS 


Four Hundred Applicants Appeared This Spring to Compete 
for Ten Vacancies—Pay Averages $30 a Month 
in Tokio with Bonuses 








By KIMPEI SHEBA 


(The writer is a member of the Tokio 


American journalism. Japanese papers 
Japan Times staff now im this country to 


are growing more and more sensational 


study U. S. newspaper methods. He ts in make-up, are paying less and less at- 
at present on the San Francisco Bulletm tention to editorial opinions, are using 
staff.) . more photographs, and are commencing 


to grow prosperous as a result. 

Almost all Japanese newspapers are 
against the government. They pay little 
interest to municipal or private owner- 
ship matters which today seem to be the 
principal question to the majority of 
American newspapers. 

Censorship is unusually strict in 
Japan. Not a week passes in which the 
police do not issue publication bans on 
certain news. 

To cite an example of what the censors 
will do. During the rice riots in Tokio 
some time ago, the police issued regula- 
tions prohibiting the reporting of im- 
portation of rice from China. The 
Hochi said that rice was entering the 
country from Indo-China, but the print- 
ers erred, and omitted the hyphen. An 
entire edition of the paper was sup- 
pressed and the editor severely repri- 
manded. This perhaps is the only case 
on record anywhere in which an entire 
edition of a paper, numbering tens of 
thousands, has been suppressed on ‘the 
ground that a single slug of type was 
omitted. 

Another matter the censors of Japan 
are particular about is kissing. No 
photograph showing a couple pressing 
their lips together can be published. 


UTAH PRESS MEETS 


‘THE most difficult thing about “break- 

ing into journalism” in this country, 
especially in the larger cities, this writer 
has been told, is obtaining a position. 

How true this is, I do not know. But 
this much I think I cam safely venture to 
say. No matter how difficult it is to 
obtain a position on a metropolitan news- 
paper in America, it is still more difficult 
for one to find employment on a metro- 
politan Japanese newspaper. 

Most of the larger papers in Japan 
obtain their “cub” reporters through 
annual examinations. An announcement 
is made in the papers that reporters will 
be tested on a certain day. When the 
Asahi conducted its examinations this 
spring 450 applicants came. At the 
Hochi examinations earlier in the year, 
400 applicants reported. The number is 
generally in this neighborhood. The 
number of vacancies is from 6 to 10! 
So one can see how easy it is to break 
into journalism in the*Land of the Rising 
Sun. 

But this does not mean that Japanese 
newspapers have small staffs. Far from 
it. In fact it is this writer’s belief that 
Japan’s newspapers maintain the largest 
staffs in the world. The city editor of 
any one of the score or more of metro- 
politan papers in Nippon has from 200 to 
300 reporters at his disposal, not to men- 
tion the hundreds of desk men. 

I have been told that even the New 
York papers maintain less than 300 men 
on their editorial forces. This number 
is reduced to 100 on papers on the Pacific 
coast. 

The Tokio and Osaka Asahis, the 
Osaka Mainichi and the Tokio Nichi 
Nichi have editorial forces numbering 
over 500 (not including correspondents 
and men working outside) despite the fact 
that Japanese newspapers are generally 
of from 8 to 16 pages in size. 

The large editorial forces on Japanese 
newspapers is perhaps due to the cheap- 
ness of labor and the comparatively un- 
developed communication facilities. Tele- 
photos are unknown, carrier pigeons are 
still employed to carry baseball results, 
and automobiles are few in number, there 
being not more than 20,000 cars in the 
entire city of Tokio. Scarcely a dozen 
papers maintain leased wires, and news 
agencies are still in their infancy. 

An American reporter is said to re- 
ceive from $30 to $100 a week. A 
Japanese receives that much a month. 
Living costs, it should be remembered, 
are almost as high in Japan as they are 
in the United States. But then a 
Japanese reporter on the large papers re- 
ceives a bonus twice a year amounting to 
one half of his salary. That is, a $a 
month man receives a bonus of $90 every 
three months. But that is not all. 
Japanese papers are liberal with travel- 
ing expenses. A Japanese reporter is 
given at least double the actual amount W n 
he requires on going out for assignments cises on June 26. The winners are Maur- 
whether they be for a trolley ride of a ice Donahue, Simon Bahr and Frank 
few blocks or-a trip to China. An ex- Kumnca. 
pense account is never asked of a re- 
porter after his return from a trip. 

Insofar as newspaper circulations are 
concerned, Japan bows to no country. 
Five hundred thousand is probably about 
the average circulation of a metropolitan 
daily in Japan. Two papers claim a 


Editors Take Three-Day Tour—Price 
News-Advocate Wins Prize 


The annual summer gathering of the 
Utah State Press Association concluded 
on June 16-18 with a visit to the 
dinosaur quarry near Vernal. During 
the three days, starting Saturday, June 
16, members of the associated visited 
several comunities in east and south- 
eastern Utah, starting with Price, the 
center of Utah’s coal mining industry. 
At each town the newspaper men were 
weeeees a banquet. 

M. Marcus, editor and publisher 
of the Richfield Reaper, president of the 
association, was in charge of the gath- 
erings. 

The Price News-Advocate was de- 
clared winner in the contest for news- 
papers having best make-up, and best 
and most modern news methods and the 
neatest general appearance. Mrs. Grace 
Cooper, secretary of the association, is 
publisher of the paper. 


DAILIES AWARD SCHOLARSHIPS 


Scholarship awards to three high school 
students have been announced by the 
Trenton Times Newspapers, for the 10th 
successive year. The choice from the 
student body is made by vote of the 
teachers and is based upon scholarship, 
leadership and health, The awards 
amount to $250, $175 and $125. Formal 
presentation of the certificates of award 
will take place at commencement exer- 


DAILY REORGANIZED 

The Berlin Publishing Company, with a 
capital ‘stock of $80,000, has taken over 
the Berlin (Wis.) Evening Journal. R. S. 
Starks, who has been the sole owner of 
the enterprise for the past ten years, is a 
stockholder in the new corporation and 
will remain actively identified with the 
newspaper. John W. Carroll is general 
manager of the new company. Norman 
E. Wood,-a lawyer, and W. G. Babcock, 
president of the Berlin State Bank, are 
also identified with it. 


million, while a dozen papers print from 
~—_ to eight hundred thousand copies 
a-day. 

Up to ten years ago the British in- 
fluence was apparent in Japanese news- 
Today there is little doubt that 

press is 


papers. 


Nippon’s being swayed by 
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NEW MAT CONDITIONER 


Coast Mechanical Chief’s Invention 
Eliminates Humidoring Space 


A new dry mat conditioner has been 





invented by C. A. Pitts, mechanical 
superintendent of the San Francisco 
News. The ma- 
chine, which has 
been christened 


“Pitts’ Porpoise,” 
is said to cut 
down labor costs 
and eliminate the 
necessity of pro- 
viding humidor- 
ing space. 

The device 
forces each mat 
into a “bath,” 
carries it through 
a series of rollers 
to a squeezer, and 
deposits it on a 
mat tray. Each mat so treated contairis 
just enough moisture to take a good im- 
pression in the molding machine, the in- 
ventor declares. 

Dry mats that have gone through the 
“bath” are easily packed and are quickly 
dried in the toaster and plates cast from 
these mats print clearly and plainly, 
Pitts says. 

Mr. Pitts claims the device does in 
10 minutes the work that formerly took 
five hours by hand. Mats treated in this 
machine are stored in a small cabinet 
by the molding machine. No humidoring 
space is necessary. 


TO ESTABLISH CHAIN 


As the first step in a program to take 
over a number of daily and weekly 
newspapers, the Sentinel Publishing 
Company of Lewiston, Pa., publishers of 
the Lewiston Sentinel, has acquired the 
Juniata (Pa.) Tribune, a weekly issued 
at Mifflintown. Later other purchases 

will be made and publication of various 
dailies and weeklies centralized under 
direction of the Sentinel Company. 








C. A. Pitts 
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COLOR WORK DOUBLED 
IN HEARST PLANT 


Charles E. Tebbs in Charge of En. 
larged Force in New Offices in New 
York American Building—Agents 
Show Interest 





In larger quarters than ever before, 
color process work of the Hearst news- 
papers has doubled in recent months, ac- 
cording to Charles E. Tebbs, general art 
director. 

When the Hearst newspapers started 
printing in four colors on newsprint, Mr. 
Tebbs found it hard to convince adver- 
tisers and agents that satisfactory work 
could be accomplished on fast Webb 
presses. All he asked was that they fur- 
nish him and his staff the original paint- 
ings and he would see that they were 
reproduced as clearly as on magazine 
stock. 

“It looks as though they believe me 
now,” Mr. Tebbs said this week. 

Under Mr. Tebbs and Thomas G. De- 
Laurier, an expert on color printing, 
there is a staff of more than 20 men who 
are turning out an average of 10 full 
pages on color a week. The room for 
finishers and provers measures 100 by 27 
feet, while two process cameras are 
housed in another room measuring 35 by 
40 feet. The equipment of the plant is 
on the sixth floor of the new Hearst plant 
on South street and Catherine Slip, 
which also houses the New York Ameri- 
can and New York Evening Journal. 

In preparing plates for advertising 
campaigns, the etchers and engravers usu- 
ally spend between 12 and 15 days on 
each full page layout. The plant, how- 
ever, is capable of faster output. When 
Koehl, Fitzmaurice -and Von Huenefeld 
were in the news, a full page in four 
colors of the trio was turned out in 24 
hours. 

Mr. Tebb’s office in the new plant has 
been fitted out as a standing exhibition on 
fast color work on newsprint. 
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KNIGHT 
Newspaper 
Market 
Research 


Actually Does 


linage increases 


Of the newspapers served by Knight 
total increase of 


four months of this year as com- 
pared with the first four months of 
last year—while a 292,160 line loss 
was shown for the competing 
papers. 


When can we explain what we can 
do for your newspaper? 


Emerson B. Knight, Inc. 





Staffs how 





news- 


Indianapolis, Indiana 
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POPULAR SCIENCE 











This is Willoughy Doakes 
whe has per- 
fected an ad- 
vance in radio 
engine ering 
that will make 
him a fortune 


When you tune 
out a station 
on his ma- 
chine, the 
Doakes attach- 
—” ment automa- 
YZ tically kicks 
I the artist. 









Culled from ‘‘Cook-Coos,"” by Ted Cook 


**3¢°s the Nation's Wow 
Column’’ 


“We dropped Cook-Coos but 
our readers wouldn’t stand for 
n° 

—Minneapolis Tribune 


“Cook-Coos are the first thing 
read by our family every morn- 
ing.” 

—wWill Rogers 


“Ted Cook is the keenest 
humorist on the West or any 
other coast.” 


—O. O. Mcintyre 
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Steamship lines report a 
sudden increase in trans-At- 
lantic travel. 

Perhaps some of the miss- 
ing oil case witnesses have 
decided to come home. 


* . * 


CORRECTION 


(Lamer, Me.. Democrat) 





“Rudolph Hoffman bought a 
Chevrolet coupe, giving a 
check for $775 for the car. 
He ran that awhile and traded 
it in for a Hudson. He made 
an even trade and owed no- 
thing. Then he traded the 
Hudson for a Ford, swapping 
even. He traded the Ford for 
a motorcycle and swapped the 
latter for a Star, agreeing to 
pay $200 difference. But he 
let the Star go back and 
bought a 1920 Buick.- He 
paid only $100 for it So 
Rudolph was not. stealing 











pose; light and filmy; wears well. 
Sleeves large and roomy. “My 
Favorite” never fails to please. 
Price, 150 “Horseshoe” tags. 


* * * 


Toastmaster at a Chicago 
banquet used an alarm clock to 
keep speakers from talking to~ 
long 


it would have been more ap- 
propriate, in Chicago, to let the 
guests use their machine guns. 





Profzssor Zeno’s 


HOROSCOPE 





If yo 





tauran 
shortcake. 























Culled from ‘‘Cook-Coos,"’ by Ted Cook. 


**3e°s the Nation’s Wow 
Colummn’’ 


“Ted Cook’s CookCoos is one 
of the most effective features we 
publish.” 


—Chicago Herald and Examiner 


“American and Mexican people 
get great laugh by reading fa- 
mous CookCoos.” 

—Nogales Herald 


“Ted Cook’s Cook-Coos proving 
most popular. It gains new ad- 
dicts every day.” 

—Wichita Falls Times 








KING FEATURES SYNDICATE, Inec., acquires 
the most consistently HILARIOUS newspaper column 


in America: TED COOK’S “COOK-COOS”’ 


You can now buy exclusive rights to that merry melange of satire, verse, pictures, and burlesque by the famous humorist of the Los 
Angeles Examiner which is rapidly becoming the nation’s daily wow column in many newspapers. Available both in proof and complete 


mat form. 


Wire for further details. 


KING FEATURES SYNDICATE, INC., 241 West 58th Street, NEW YORK CITY 








“Cook-Coos is an asset to the 
circulation department. It ap- 
peals to all classes of readers.” 


—San Antonio Light 


“Ted Cook’s Cook-Coos have a 
sparkle all their own. A good 
tonic for any reader.” 


—wWilkes-Barre Times Leader 


“Cook’s wise-cracks and rol- 
licking observations make this 
feature a great. circulation 
builder.” 


—Los Angeles Examiner 


“CookCoos intensely interest- 
ing feature. It is of much value 
to us.” 


—San Francisco Examiner 











AVAIL YOURSELF OF OUR 
FREE SHOPPING SERVICE 


























MY FAVORITE 


No. 2010—A dainty creation of 
fine lace and cambric; a strictly 
first class gown for every pur- 





| | Adam Scofflaw’s Journal 








| Up and .o town, and «wus be- 
ing Spring | cannot bring myself 
to set foote in the nidderling 
printery, so walke up and sown 
in the busy marts of trade, and 
| never in my life see so many 
pretty trollops, albeit | did not 
cast sheeps’ eyes on them, but 
keep looking straight ahead, and 
busy my minde with the concen- 
trick theory of the cosmos. 








FAMOUS LAST WORDS 


Pa, when ! grow up | want 
to be a radio announcer. 




















“Cook’s column is one of our 
most popular features. At- 
tracted big following from start.” 


—DMilwaukee Sentinel 


“Our readers get a big kick 
from Ted Cook’s Cook-Coos.” 
—Meridian (Miss.) Star 


“I can’t leave without telling 
you how much I am going to 
miss that Cook-Coos 
when away from America.” 


column 


—Anita Loos 


“Congratulate King Features 
on their selection of a new Court 


Jester.” 
—Charlie Chaplin 


ae ee 


SS 


SaPaE -aemiadattee mae az 


x og 


. 
eS ee ree scm 



















































o> 


magpie 


ee 







Editor 


TYPE 
by the company 
ikeeps .... 


This advertisement dis- 
plays a good type (Ionic 

No. 5, the more readable 
“news face) and the good 
-company it keeps. In the 
‘short time that [onic has 
been available, over one 
‘thousand newspapers in 
‘this country alone have 
‘adopted it for their new 
type dress—and the list 
‘is growing daily. These 
‘users are an impressive 
testimonial to the merit 
-of the face. 


d 


MERGENTHALER 


UINOTYPE COMPANY 
' BROOKLYN, NEW YORK 


AN FRANCISCO + CHICAGO 
‘EW ORLEANS +: CANADIAN 

INOTYPE, LIMITED, TORONTO 
_!epresentatives in the Principal Cities 
of the World 


& Publisher 
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THESE PUBLISHERS ARE USING TH 


ALABAMA 


Anniston Star 

Foley, Baldwin Co. News 
Montgomery Advertiser 
Montgomery Plain Dealer 
Vernon, Lamar Democrat 


ARIZONA 

Bisbee, Ore 

Casa Grande, Dispatch 
Casa Grande Bulletin 
Douglas, Dispatch 
Glendale, North Side News 
Nogales, Herald 

Phoenix, Arizona Gazette 
Phoenix, Messenger 


ARKANSAS 

Ashdown, Little River News 

Benton, Courier 

Blytheville, Courier-News 

El Dorado, Daily News 

Fort Smith, Times-Record 

Gentry, Journal-Advance 

Hope, Daily Press 

Hot Springs, New Era 

Jonesboro, Craighead Co. Jnl. 

Jonesboro, Daily Tribuné 

Little Rock, Arkansas Gazette 

Little Rock, News 

Marianna, Courier-Index 

Marked Tree, Tribune 

Mena, Star 

Nashville,News 

Paragould, Press 

Paragould, Soliphone 

Pine Bluff, Commercial 

Prescott, Daily News 

Prescott, Nevada News 

Rogers, Democrat 

Rogers, News 

Russellville, Courier-Dem. 

Searcy, News 

Searcy, The Citizen 

Siloam Springs, Register 

Springdale, News 

CALIFORNIA 

Anaheim, Bulletin 

Berkeley, Gazette 

Bishop, Inyo Register 

Burbank, Tribune 

Covina, Citizen 

Crescent City, Del Norte Trip. 

Fillmore, Herald 

Fresno, Republican 

Glendale, News 

Hanford, Sentinel 

Hemet, News 

Hollister, Advance 

Jackson, Amador Dispatch 

Lemoore, Advance 

Los Angeles, Cal. Jewish Voice 

Los Angeles, Herald 

Los Angeles, Times 

Los Banos, Enterprise 

Lynwood, Tribune 

Mayfield, Palo Alto News 

Monterey, Peninsula Herald 

Napa, Register 

Oakland, A Colonia Portuguesa 

Oroville, Mercury-Register 

Paso Robles, Press 

Pittsburg, Post 

Placerville, Republican 

Quincy, Plumas Nat’l Bulletin 

Red Bluff, Times 

Richmond, Independent 

Riverside, Enterprise 

Sacramento, Union 

San Diego, Tribune 

San Diego, Union 

San Fernando, News 

San Fernando, Sun 

San Francisco, Bulletin 

San Francisco, Call 

San Francisco, Chronicle 

San Francisco, Daily News 

San Francisco, Daily Sporting 

San Francisco, Japanese 
American News 

San Francisco, La Verite 

San Francisco, Leader 

San Francisco, Recorder 

Sanger, Herald 

San Jose, Mercury-Herald 

San Jose, News 

San Juan, Mission News 

San Rafael, Independent 

Santa Ana, Enterprise 

Santa Cruz, Sentinel 

Santa Maria, Times 

Santa Paula, Review 

Selma, Enterprise 

Susanville, Lassen Advocate 

Taft, Oil Fields Dispatch 

Temple, Times 

Tujunga, Valley Herald 

Tulare, Advance-Register 

Ukiah, Dispatch-Democrat 

Van Nuys, News 

Ventura, Free Press 

Visalia, Times-Delta 

Watsonville, Pajaronian 

Whittier, News 

Willows, Journal 

Woodlake, Echo 

Yreka, Siskiyou News 


COLORADO 

Antonito, Ledger 

Denver, Rocky Mountain News 
Denver, Evening News 
Flagler, News 

Plorence, Paradox 
Greeley, Weld Co. News 
Steamboat Springs, Pilot 
CONNECTICUT 
Bridgeport, Post 
Bridgeport, Times-Star 
Hartford, Courant 
Hartford, Times 
Meriden, Journal 
Middletown, Press 

New Haven, Register 
New Haven, Times-Union 
New London, Day 
Torrington, Register 
Waterbury, Repub. & Amer. 
Windsor, Herald 


DELAWARE 

Wilmington, Every Evening 
Wilmington, Journal 
Wilmington, News 

DISTRICT OF COLUMBIA 
Washington, Fellowship Forum 
Washington, Labor 
Washington, National Tribune 
Washington, Post 
Washington, Review & Herald 
Washington, Star 


FLORIDA 

Blountstown, Co. Record 

Cross City, News 

Daytona, The Morning Tab 
DeLand, Sun 

Jacksonville, Fla. Times-Union 
Lake City, Columbia Gazette 
Lake City, Reporter 

Marianna, Floridian 

Opa Locka, West of Miami 
Pensacola, Journal 

Pensacola, News 

Tallahassee, Florida State News 
Tampa, Tribune 

Williston, Sun 


GEORGIA 

Atlanta, Fulton Co. Diy. Report 
Atlanta, Journal 

Buford, Advertiser 

Calhoun, Times 

Carrollton, Carroll Co. Times 
Cordele, Dispatch 

Dalton, News 

Decatur, De Kalb New Era 
Griffin, News 

Kingsland, Southeast Georgian 
Lexington, Echo 

Macon, News 

Montezuma, Georgian 
Moultrie, Observer 

Newnan, Herald 

Oglethorpe, Macon Co. Citizen 
Pearson, Tribune 

Richland, Journal 

Rome, News-Tribune 
Tallapoosa, Journal 

IDAHO 

Arco, Advertiser 

Caldwell, Tribune 

Coeur d’Alene, Daily Press 
Coeur d'Alene, The American’ 
Mountain Home, Republican 
Paris, Post 

Parma, Review 

Pocatello, Tribune 

Rupert, Minidoka Co. News 
Twin Falls, News 


ILLINOIS 

Alton, Telegraph 

Aurora, Beacon News 

Belleville, Advocate 

Belleville, News-Democrat 

Benton, Standard 

Carlinville, Democrat 

Chicago, Calumet Index 

Chicago, Daily News 

Chicago, Whip 

Chicago, Journal of Commerce 

Decatur, Review 

Dixon, Telegraph 

Fairfield, Wayne Co. Press 

Havana, Mason Co. Democrat 

Hoopeston, Chronicle-Herald 

Hume, Record 

Jacksonville, Courier 

Kankakee, Republican 

La Salle, Post-Tribune 

Lawrenceville, Lawrence Co. 
News 

Litchfield, News-Herald 

Metropolis, News 

Moline, Dispatch 

Mound City, Pulaski Enterprise 

Oakland, Coles Co. Ledger 

Peoria, Star 

Pittsfield, Pike Co. Democrat 

Quincy, Herald-Whig 

Sterling, Gazette 

Waukegan, News 

INDIANA 

Bluffton, Banner 

Bluffton, Evening News 


INDIANA—Continued 
Brownstown, Banner 
Cannelton, Telephone 
Elkhart, Truth 
Evansville, Courier 
Evansville, Journal 
Franklin, Star 

Goshen, News-Times 
Hartford City, Times-Gazette 
Indianapolis, News 
Indianapolis, Post 
Indianapolis, Times 
Indianapolis, Tribune 
Jasper, Herald 

Marion, Leader-Tribune 
Michigan City, Dispatch 
Monon, News 

Muncie, Press 

Rockville, Tribune 
Rushville, Republican 
South Bend, News-Times 
South Bend, Tribune 
Tell City, News 
Valparaiso, Vidette-Messenger 
Veedersburg, News 
Vincennes, Commercial 
Wabash, Citizen 


IOWA 

Adel, News 

Anamosa, Journal 

Bayard, North Guthrie News 

Cedar Rapids, Gazette-Repub. 

Cedar Rapids, Superior Press 

Cedar Rapids, Tribune 

Creston, Advertiser 

Creston, News 

Donnellson, Review 

Dows, Wright Co. Reporter 

Eagle Grove, Eagle 

Forest City, Winnebago Repub. 

Glenwood, Opinion-Tribune 

Glidden, Graphic 

Gowrie, News 

Griswold, American 

Independence, 
Bulletin-Journal 

Jefferson, Herald 

Manchester, Press 

Monticello, Express 

Sheffield, Press 

Sheldon, Sun 

Sioux City, Tribune 

Storm Lake, Pilot-Tribune 

Villisca, Review 

Waterloo, Courier 

Waterloo, Tribune 

West Union, Fayette Co. Union 


KANSAS 

Alta Vista, Journal 
Atchison, Globe 

Bird City, Times 

Bucklin, Banner 

Coats, Courant 

Concordia, Blade-Empire 
Dighton, Herald 

Dodge City, Globe 
Ellsworth, Reporter 
Emporia, Gazette 

Eskridge, Independent 
Everest, Enterprise 

Galena, Republican 
Galena, Times 

Garden City, Telegram 
Geneseo, Journal 

Great Bend, Tribune 
Haven, Journal 

Herington, Sun 

Hiawatha, Brown Co. World 
Hoisington, Dispatch 

Iola, Daily News 
Jamestown, Kansas Optimist 
Leavenworth, Times 

Lewis, Press 

Lucas, Independent 
Mankato, Jewell Co. Monitor 
Mankato, Western Advocate 
Marysville, Advocate-Democrat 
Meade, Globe-News 
Osborne, Co. Farmer 
Overlank Park, Herald 
Pittsburg, Headlight 
Russell, Record 

Topeka, State Journal 
Wellington, Monitor-Press 
Wellington, News 

Wichita, Eagle 

Winfield, Courier 


KENTUCKY 

Augusta, Bracken Chronicle 

Brandenburg, Meade Co. 
Messenger 

Brownsville, Edmonson Co. 
News 

Clay City, Times 

Flemingsburg, Fleming Gazette 

Jackson, Times 

Lexington, Leader 

Louisville, Courier-Journal 

Louisville, Herald Post 

Paducah, News-Democrat 

Prestonsburg, Floyd Co. Times 

Princeton, Twice-A-Week 
Leader 

Somerset, Journal 

Walton, Advertiser 

Winchester, Democrat 


LOUISIANA 

Homer, Guardian-Journal 
Jena, Times 

Lafayette, Advertiser-Gazette 
Leesville, Vernon Parish Dem, 
Mansfield, Enterprise 
Newllano, Llano Colonist 
New Orleans, Christian Adyoe, 
New Orleans, Item 

New Orleans, Southern News 
New Orleans, Tribune 
Plaquemine, Iberville South 
Ruston, Leader 

Shreveport, Times 

MAINE 

Boothbay Harbor, Register 
Livermore Falls, Advertiser 
Portland, Express 

Portland, Press-Herald 


MARYLAND 

Frederick, News & Post 
Baltimore, Afro-American 
Rockville, Independent 


MASSACHUSETTS 
Amesbury, News 

Boston, Herald 

Boston, Traveler 

Everett, Herald & Republican 
Gloucester, Times 
Haverhill, Gazette 
Haverhill, Sunday Record 
Lynn, Item 

Malden, News 

Middleboro, Gazette 

New Bedford, Stand. & Mercury 
New Bedford, Times 
Newburyport, News 
Newton, Graphic 

Newton, Progress 
Northfield, Press 

Pittsfield, Eagle 
Provincetown, Advocate 
Salem, News 

Wakefield, Item 
Winchendon, Courier Press 
Worcester, Gazette 
Worcester, Post 

Worcester, Telegram 


MICHIGAN 

Alpena, News 

Battle Creek, Enquirer-News 

Capac, Journal 

Coldwater, Reporter 

Dearborn, Press 

Detroit, Ecorse Tribune 

Detroit, Evening News 

Detroit, Legal News 

Detroit, Produce Bulletin 

Frankenmuth, News 

Grand Rapids, Press 

Holland, Sentinel 

Ionia, Sentinel-Standard 

Jackson, Square Deal 

Lapeer, Lapeer Co. Press 

Marshall, Chronicle 

Mt. Clemens, Leader-Press 

Muskegon, Chronicle 

Muskegon Heights, Record 

Nashville, News 

Newberry, News 

Niles, Daily Star 

Northville, Record 

Royal Oak, Clawson Journal & 
Outlook 

Saranac, Advertiser 

Schoolcraft, Express 

St. Johns, Clinton Co. 
Republican-News 

St. Joseph, Herald-Press 

Suttons Bay, Courier 

Tecumseh, Herald 


MINNESOTA 

Alexandria, Park Region Echo 
Appleton, Press 

Austin, Herald 

Bemidji, Pioneer 

Bemidji, Sentinel 
Browerville, Blade 
Cambridge, North Star 
Claremont, News 

Duluth, Herald 

Ely, Miner 

Eveleth, Clarion 

Fosston, Thirteen Towns 
Hutchinson, Leader 
Hutchinson, News 

Jasper, Journal 

Jordon, Independent 
Madison, Independent Press 
Madison, Western Guard 
Minneapolis, Finance & Com. 
Ortonville, Journal 
Ortonville, Star 

Pelican Rapids, Press 
Pipestone, Pipestone Co. Star 
Preston, Republican 
Princeton, Union 

Red Lake Falls, Gazette 

St. Paul, People’s Opinion 
St. Paul, News 

Tower, News 

Two Harbors, Lake Co. Chron. 
Willmar, Tribune 
Worthington, Nobles Co. Times 
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NEW MEXICO 
East Las Vegas, Optic 
Portales, Portales Valley News 
Roswell, Progress Builder 
NEW YORK 
Albany, Knickbocker Press 
Albion, Orleans Republican 
Avoca, Advance-Press 
Bay Shore, South Shore Sent. 
Binghamton, Sun 
Bolivar, Bolivar Breeze 
Brooklyn, Chat 
Brooklyn, Eagle 
Brooklyn, Flatbush Observer 
Buffalo, Everybody’s Daily 
Buffalo, News 
Buffalo, Times 
Caledonia, Advertiser-Era 
Croton-on-Hudson, 
Croton-Harmon News 
Dansville, Advertiser 
Dansville, Express 
East Hampton, Star 
Fillmore, Northern Alleghany 
Observer 
Fort Plains, Standard 
Flushing, Journal 
Glen Cove, Record 
Hudson, Register 
Hudson, Star 
Islip, Press 
Jamestown, Journal 
LeRoy, Gazette-News 
Little Falls, Times 
Long Island City, Star 
Newburgh, News 
Y. C., Bronx Home News 
Y. C., Evening Post 
Y. C., Evening World 
Y. C., Evening Graphic 
Y. C., Herald-Tribune 
Y.C., Irish World 
Y. C., Swedish North Star 
Y. C., Telegram 
Y.C., Wall St. Journal 
N. ¥. C., World 
Niagara Falls, Gazette 
Ogdensburg, Advance 
Ogdensburg, Republican-Jnl. 
Oneonta, Star 
Palmyra, Courier 
Plattsburg, Press 
Port Byron, Chronicle 
Port Jervis, Union-Gazette 
Poughkeepsie, Star 
Poughkeepsie, Truth 
Rochester, Democrat & Chron. 
Rochester, Times-Union 
Rockville Center, Nassau Daily 
Review s 
Roslyn, News 
Scarsdale, Sun 
Schenectady, Union-Star 
Skaneateles, Press 
Southold, Long Island Traveler 
Syracuse, Herald 
Syracuse, Post Standard 
Tompkinsville, Staten Island 
Daily Dispatch 
Troy, Saturday Globe 
Valley Stream, Record 
Washingtonville, Central 
Orange Courier 
Westbury, Press 
West New Brighton, Advance 
Wilson, Niagara Co. Herald 
Wilson, Star 
Yonkers, Herald 
NORTH CAROLINA 
Asheville, Times 
Charlotte, News 
Charlotte, Observer 
Graham, Messenger 
Greensboro, Argus 
Greenville, Reflector 
Henderson, Dispatch 
Lexington, Dispatch 
Monroe, Enquirer 
New Bern, New Bernian 
New Bern, Sun-Journal 
Raleigh, Times 
Roxboro, Courier 
Salisbury, Post 
Shelby, Cleveland Star 
Warrenton, Warren Record 
NORTH DAKOTA 
Beach, Advance 
Carrington, Foster Co. Ind. 
Carson, Press 
Ellendale, Dickey Co. Leader 
Finley, Steele Co. Farmers 
Press 
Harvey, Herald 
Marmarth. Mail 
Minot, Dakota State Journal & 
Messenger 
Oakes, Times 
Ryder, News 
Sarles, Western Cavalier Co. 
Advocate 
Stanley, Mountrail Co. 
Promoter 
Valley City, Dispatch 
Valley City, Times Record 
OHIO 
Akron, Beacon-Journal 
Akron, Times-Press 
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OHIO—Continued 

Ashley, Tri-County Star 

Ashtabula, Star-Beacon 

Ashville, Pickaway Co. News 

Athens, Messenger 

Belle Center, Herald Voice 

Bucyrus, Telegraph-Forum 

Canfield, Mahoning Dispatch 

Canton, Repository 

Celina, Standard 

Chillicothe, Scioto Gazette 

Cincinnati, Billboard 

Cincinnati, Post 

Cincinnati, Times-Star 

Cleveland, Central Press 

Cleveland, News 

Cleveland, Press 

Columbus, Dispatch 

Columbus, Reporter 

Coshocton, Tribune & 
Times-Age 

Dayton, Herald 

Dayton, Journal 

Defiance, Crescent-News 

Dover, Reporter 

Fostoria, Times 

Georgetown, News-Democrat 

Hamilton, Journal 

Lancaster, Gazette 

Logan, Republican 

Lorain, Times-Herald 

Madisonville, Bulletin 

Manchester, Signal 

Mansfield, News 

Massillon, Independent 

Middletown, News Signal 

Millersburg, Holmes Co. 
Farmer-Hub 

Mt. Vernon, Republican News 

Napoleon, Northwest-News 

Ottawa, Sentinel 

Piqua, Call 

Piqua, Dispatch 

Piqua, Press 

Ravenna, Republican 

Salem, News 

Sandusky, Journal 

Sandusky, Register 

Springfield, News 

Springfield, Sun 

Sylvania, Sentinel 

Toledo, News-Bee 

Toledo, Times 

Toronto, Press 

Urbana, Citizen Democrat 

Westerville, American Issue 

Youngstown, Vindicator 

Zanesville, Times-Recorder 

OKLAHOMA 

Altus, Times-Democrat 

Antlers, American 

Antlers, Tri-County Mason 

Blackwell, News 

Blackwell, Tribune 

Cherokee, Messenger 

Cherokee, Republican 

Chickasha, Express 

Crescent, Logan Co. News 

Eldorado, Courier 

Enid, Eagle 

Enid, News 

Guthrie, Leader 

Hollis, Harmon Co. Democrat 

Mounds, O. K. Poultry Journal 

Nash, News 

Newkirk, Democrat-Herald 

Oklahoma City, Okla. News 

Sand Springs, Pointer 

Sapulpa, Daily Star 

Sapulpa, Herald 

Shawnee, News 

Tipton, Tribune 

Tulsa, Tribune 

OREGON 

Baker, Baker County Record 

Baker, Herald 

Brownsville, Times 

Dallas, Polk Co. 
Itemizer-Observer 

Forest Grove, Washington Co. 
News-Times 

Gold Beach, Curry Co. Reporter 

Hillsboro, Independent 

Hood River, News 

Joseph, Herald 

Klamath Falls, Klamath Basin 
Progress 

Madras, Pioneer 

Marshfield, Coos Bay Times 

McMinnville, News-Reporter 

Portland, Oregon Journal 

Prineville, Central Oregonian 

Salem, Capital Journal 

Silver Lake, Leader & Lake Co. 
Tribune 

Sutherlin, Sun 

The Dalles, Optimist 

Tillamook, Herald 

PENNSYLVANIA 

Allentown, Chronicle & News 

Beaver, Times 

Bellefonte, Center Democrat 

Belle Vernon, Enterprise 

Bethlehem, Globe-Times 


Point G-351, G-35R 


PENNSYLVANIA—Continued 

Bradford, Star 

Brookville, American 

Butler, Eagle 

Chambersburg, Franklin Repos. 

Chambersburg, Valley Spirit 

Clairton, Progress 

Claysville, Recorder 

Coaldale, Observer 

Danville, News 

Donora, American 

Donora, Herald 

Duncannon, Record 

Erie, Dispatch-Herald 

Farrell, Sentinel 

Germantown, Indep.-Gazette 

Girardville, News 

Harrisburg, Telegraph 

Honesdale, Wayne Co.-Citizen 

Kittanning, Times-Leader 

Kutztown, Patriot 

Lancaster, Intelligencer 

Lansdale, North Penn Reporter 

Mahonoy City, 
Record-American 

Media, Community Newsp. Co. 

Middletown, Journal 

Millersville, Eastern Farmer 

Milton, Miltonian 

Milton, Standard 

Mount Carmel, News 

Myerstown, Lebanon Co. Press 

New Bloomfield, Adv. & Press 

New Brighton, Beaver Argus 

New Castle, News 

Philadelphia, Public Ledger 

Philadelphia, Record 

Philadelphia, Tribune 

Pittsburgh, Press 

Pittston, Gazette 

Portage, Dispatch 

Quakertown, Free Press 

Reading, Times 

St. Mary’s, Press 

Scranton, Republican 

Scranton, Sun 

Selinsgrove, Times 

Sellersville, Poultry Item 

Shamokin, Dispatch 

Shamokin, News 

Sharon, Herald 

Sunbury, Daily 

Tionesta, Democrat-Vindicator 

Titusville, Herald 

Vandergrift, News 

Waynesboro, Record-Herald 

Williamsport, Grit 

Wyalusing, Rocket 

York, Dispatch 

RHODE ISLAND 

East Greenwich, News-Press 

Pawtucket, Times 

Providence, Bulletin 

Providence, Journal 

Providence, Tribune 

Woonsocket, Call 

SOUTH CAROLINA 

Anderson, Independent-Trib. 

Florence, News-Review 

Fountain Inn, Tribune 

Greenville, News 

Greenville, Piedmont 

Greer, Citizen 

Manning, Times 

Mullins, Enterprise 

Yorkville, Enquirer 

SOUTH DAKOTA 

Bellefourche, Northwest Post 

Carthage, News 

Clear Lake, Courier 

Deadwood, Pioneer-Times 

Ipswich, Tribune 

Martin, The Messenger 

Parker, New Era 

Platte, Tribune 

Sioux Falls, Argus-Leader 

Sisseton, Courier 


TENNESSEE 

Chattanooga, News 
Chattanooga, Times 
Clarksville, Leaf-Chronicle 
Elizabethton, Daily Star 
Knoxville, Herald 
Knoxville, Journal 
Lebanon, Banner 
Livingston, Enterprise 
Manchester, Times 
McMinnville, Southern Stand. 
Memphis, Press-Scimitar 
Murfreesboro, News-Banner 


Waverly, Humphreys Co. Demo- 


crat & Waverly Sentinel 
Woodbury, Cannon Courier 
TEXAS 
Abilene, Daily Reporter 
Abilene, Morning News 


Abilene, Sunday Reporter News 


Anson, Western Enterprise 
Arlington, Journal 
Bandera, Frontier Times 
Bandera, New Era 
Beaumont, Enterprise 
Beaumont, Journal 
Brady, Heart o’ Texas News 
Brownwood, Daily Bulletin 
Brownwood, 

Weekly Banner-Bulletin 
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Canyon, News 

Canyon, Prairie 

Carrizo Springs, Javelin 

Cisco, American 

Cisco, News 

Cleburne, Review 

Cleburne, Times 

Cooper, Courier 

Cooper, Review 

Denton, County School News 

Denton, Record-Chronicle 

Edinburg, Valley Review 

El Paso, El Continental 

El Paso, Post 

Forney, Messenger 

Fort Worth, North Fort Worth 
Sunday News 

Fort Worth, Searchlight 

Greenville, Banner 

Houston, El Tecolote 

Houston, Press 

Jasper, Newsboy 

Lubbock, Daily Journal 

Lubbock, Morning Avalanche 

Megeral, News 

Memphis, Democrat 

Muleshoe, Journal 

Perryton, Olchiltree Co. Herald 

Rockdale, Reporter 

Rosenberg, Fort Bend Reporter 

San Angelo, Standard 

Santa Anna, News 

Seymour, Baylor Co. Banner 

Sherman, Democrat 

Texas City, Sun 

Turkey, The Enterprise 

Tyler, Daily Courier-Times 

Weatherford, Daily Herald 

Weatherford, Weekly Herald 

Weimer, Mercury 

Wellington, Collingsworth 
Standard 

UTAH 

Coalville, Summit County Bee 

Logan, Journal 

Moab, Times-Independent 

Mount Pleasant, Pyramid 

Ogden, Standard-Examiner 

Park City, Park Record 

St. George, Wash. Co. News 

Vernal, Express 

VERMONT 

Bennington, Banner & Ref. 

Brattleboro, Reformer 

Burlington, Free Press 

Island Pond, Essex Co. Herald 

VIRGINIA 

Bedford, Bedford Democrat 

Culpeper, Virginia Star 

Danville, Register 

Franklin, Tidewater News 

Fredericksburg, Free 
Lance-Star 

Hopewell, City & Tri-Co. News 

Lynchburg, Advance 

Lynchburg, News 

Norfolk, Journal & Guide 

Norfolk, Virginian-Pilot 

Pennington Gap, Powell Valiey 
News 

Richmond, Guardian 

Richmond, Times-Dispatch 

Roanoke, Times 

Roanoke, World-News 

WASHINGTON 

Aberdeen, World, 

Bellingham, Herald 

Centralia, Chronicle 

Colfax, Commoner 

Colfax, Gazette 

Colville, Statesman-Index 

Davenport, Times-Tribune 

Dayton, Chronicle-Dispatch 

Ellensburg, Record 

Everett, Herald 

Hoquiam, American 

Hoquiam, Grays Harbor 
Washingtonian 

Mt. Vernon, Herald 

Olympia, Daily Olympian 

Omak, Chronicle 

Ritzville, Journal-Times 

Shelton, Independent 

Yakima, Republic 

Yakima, Valley Farm News 

WEST VIRGINIA 

Ceredo, Advance 

Charleston, Gazette 

Fairmont, News 

Fairmont, Times 

Fairmont, West Virginian 

Fayetteville, Fayette Democrat 

Huntington, Advertiser 

Huntington, Herald-Dispatch 

Lewisburg, G ~*nbrier Ind. 

Martinsburg, Record 

Montgomery, New River State 
Collegian 

Moundsville, Journal 

Oak Hill, Fayette Republican 

Parkersburg, News 

Pennsboro, News 

Princeton, Observer 

Ronceverte, West Va. News 

Shepherdstown, Register 
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Sistersville, Review 

Spencer, Times-Record 

West Union, Doddridge County 
Republican 

Williamson, Democrat 

WISCONSIN 

Baraboo, News 

Baraboo, Republic 

Crandon, Forest County News 

Eau Claire, Leader 

Eau Claire, Telegram 

La Farge, Enterprise 

Madison, Capital Times 

Madison, Cardinal 

Marshfield, News-Herald 

Milton Junction, Telephone 

Milwaukee, Journal 

Oshkosh, Northwestern 

Racine, Times-Call 

Sharon, Reporter 

Waterford, Post 

Whitehall, Times 

WYOMING 

Big Piney, Examiner 

Buffalo, Bulletin 

Casper, Herald 

Casper, Tribune 

Evanston, Wyoming Press 

Lander, Post 

Pine Bluff, Post 

Sheridan, Journal 

Wheatland, Platte Co. Record 

HAWAII 

Honolulu, Advertiser 

Honolulu, Jonah Kumalae 

Honolulu, Star-Bulletin 

Honolulu, Ti Silaw 

CANADA 

ALBERTA 

Bashaw, Star 

Cardston, News 

Edmonton, Bulletin 

Lethbridge, Herald 

Red Deer, Advocate 

Vegreville, The Observer 

BRITISH COLUMBIA 

Abbotsford, News 

Armstrong, Advertiser 

Courtemay, Free Press 

Cranbrook, Courier 

Duncan, Cowichan Leader 

Grand Forks, Gazette 

Greenwood, Ledge 

Nelson, News 

Prince Rupert, News 

Salmon Arm, Observer 

Vancouver, Province 

Vanderhoof, Nechako Chron. 

Victoria, Colonist 

Victoria, Times 

MANITOBA 

The Pas, Herald 

Winnipeg, Manitoba Free Press 

NOVA SCOTIA 

Liverpool, Advance 

Springhill, Record & Min. Jnl. 

Sydney, Post 

ONTARIO 

Acton, Free Press 

Belleville, Intelligencer 

Brantford, Expositor 

Brighton, Ensign 

Brockville, Recorder 

Brockville, Times 

Cobalt, Northern Miner 

Cochrane, Northland Post 

Cornwall, Freeholder 

Cornwall, Standard 

Galt, Reporter 

Gananoque, Reporter-Journal 

Hanover, Post 

Kirkland Lake, Northern News 

Kitchener, News-Record 

London, Free Press 

Napanee, Express 

Orangeville, Sun 

Ottawa, Citizen 

Ottawa, Le Droit 

Peterboro, Examiner 

Port Arthur, News-Chronicle 

Port Hope, Times 

Russell, Leader 

Sudbury, Vapaus 

Thamesville, Herald 

Toronto, Globe 

Toronto, Mail é& Empire 

Toronto, Star 

Toronto, Telegram 

Wallaceburg, News 

Watford, Guide-Advocate 

Welland, Tribune & Telegraph 

Windsor, Border Cities Star 

PRINCE EDWARD ISLAND 

Charlottetown, Guardian 

Charlottetown, Patriot 

QUEBEC 

Drummondville, La Parole 

Montreal, Witness Press 

Quebec, L’Action Sociale 

Rouyn, Miner 

Sherbrooke, Forum 

Sherbrooke, Tribune 
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28 Editor 


TOMORROW’S BUSINESS 


ITH half of the 1928 twelve-month marked off 

the calendar, newspaper publishers and adver- 

tising managers can confirm from their records 
the soundness of January predictions that the current 
year would be one of pause, transition from the 
feverish activity of the past three years to a new 
day. Circulations have not continued to increase at 
the rapid rate which has prevailed since 1920. Ad- 
vertising linage has kept on even pace about four per 
cent behind the record of 1926 and is now about even 
with the total for 1924. The impending Presidential 
election has had its effect upon the plans of large 
business enterprises, despite the manifold contrary 
predictions. Business and advertising are marking 
time, holding to what they have, and awaiting the 
tick of the political hour hand before making major 
plans for the future. 

It is a propitious time for newspapers and for 
newspaper advertising. The halt in pyramidal in- 
creases in advertising linage has decreased the news- 
paper income, but it has also given opportunity to 
newspaper owners and executives to appraise their 
operations. It has compelled them to restrict the 
blind expansion that has progressed with little re- 
straint for seven years. It has turned their attention 
to expenses which seemed essential when they were 
undertaken but may now be unnecessary and even 
harmful to the newspaper structure as a whole. It 
has focused their minds on circulation and the tre- 
mendously expensive development which has taken 
place in this field. It has brought doubt as to whether 


mere volume of circulation, obtained almost without: 


regard to cost, is a sound road of progress for the 
newspaper. The decrease in advertising income has 
made the publisher face squarely the idea that a larger 
proportion of his income must, for his own safety, 
be derived from his primary product, circulation, 
rather than from the secondary product, advertising. 

Attention of the publisher and his chief executives 
in the present lull can be turned from their product 
of today to its successor in next year and the year 
after. They can take for granted that newspaper 
advertising is an accepted and permanent method of 
business expansion. To insure that they will receive 
their due portion of the new advertising that is cer- 
tain to come after the country catches its breath, they 
must assure themselves that their operations are in 
step with the business philosophy of the future. This 
philosophy, we believe, will be a radical departure 
from the idea of the immediate past that volume was 
all-important. The new idea will apply selection not 
only to products, but to markets and media. Wastes 
which have been eliminated from production will now 
be eliminated from distribution. The newspaper 
which enters 1929 with cheap circulation and cheap 
volume advertising as its guiding principles will not 
be near the head of the procession and may shortly 
-be left far behind. 





We wonder if a few years’ service as press 
agents might not give some editors a higher 
estimate of their own place in the community. 


RADIO AND EXTRAS 


J fgets of circulation managers with ex- 
perience on newspapers that have pioneered in 

radio broadcasting was given this week at the 
International Circulation Managers Association con- 
vention in Pittsburgh. Two principal thoughts domi- 
nated their discussion. One was that the radio sum- 
mary of important news and features in the daily 
and Sunday papers helped circulation. The other, and 
far more concrete was that radio had undoubtedly cut 
into the sale of extras on important scheduled events 
like the baseball World Series and prize fights. 

We see no inconsistency in these statements. In 
the first case, the radio was being employed as a 
propaganda medium by the newspapers’ synopses of 
important features, and news stories being told to just 
that extent which will make the reader want the 
whole narrative. In the second the radio was defi- 
nitely substituted for the news columns of the news- 
paper, performing the informative function that the 
press has held as its own. Why read a baseball or 
‘fight extra when the newspaper’s own announcer has 
+givems you a dramatic picture of the strategic steal 
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A man that hath friends must show himself 
friendly: and there is a friend that sticketh 
closer than a brother.—Proverbs XIX; 24. 











of second, or the right hook to the jaw that made the 
challenger a horizontal champion? The story can- 
not be twice told. 

Both of the above judgments will be increasingly 
important to newspaper owners. Granted that radio 
can be effectively used for circulation promotion, the 
question is whether the $50,000 or $100,000 needed 
to operate an efficient broadcasting station cannot bet- 
ter be employed for editorial effort or for circulation 
promotion that does not foster an adjunct that may 
become a deadly rival. The other view is that, if 
radio can present a story that will kill the reader’s 
desire for a flash news via his newspaper, can the 
newspaper industry afford to permit radio to develop 
wholly beyond its control ? 

Our answer is that if the newspaper and news asso- 
ciation industry is to assist the radio by supplying it 
with news that cannot be obtained through other 
channels, then certainly the newspaper industry should 
exercise as great a control as possible over the 
channels through which radio information reaches 
the public. Either get into the radio picture as promi- 
nently as possible or see to it that the radio industry 
does not use the newspaper instrument for the de- 
struction of the newspaper. The promotion angle 
is relatively unimportant, and if promotion is the 
guiding idea of a publisher contemplating establish- 
ment of a radio station, we advise that he use his 
$50,000 or $100,000 a year in ways that will be of 
more immediate and permanent value to him. 





Men, newspapers and communities are 
judged by the value they place upon their own 
services, and a community is judged especially 
by its photograph in its daily press. 





“EDUCATION” VS. “THE PRESS” 
W* rise now to present our annual difference 


of opinion with a Commencement Day orator. 

Our opponent is the distinguished Professor 
Henry Fairfield Osborn. The occasion for hostilities 
is Prof. Osborn’s call to the graduates of Union 
College to lead a “new battle against the press.” 

Prof. Osborn finds no fault with the youth of 1928. 
They are sensitive to truth and beauty, alert to true 
and false values, observant, eager to learn and re- 
sponsive, but they are face to face with a malignant 
influence of the printed word in books and news- 
papers. The “American press,” declares the profes- 
sor, is the teacher’s greatest enemy, destroying the 
mind’s finer creative powers, establishing false stand- 
ards of human endeavor, and giving a distorted per- 
spective of current life. Only three newspapers of 
the 2,000 dailies and 10,000 or more weeklies of the 
United States are found by the professor to be heroic 
exceptions. 

The usual analytical statistics comparing Ben 
Franklin’s paper with a composite group of New 
York City dailies were used, proving to the profes- 
sor’s satisfaction that modern journalism caters as 
little as possible to higher thought processes. 

Such is the case against “the press.” 

To Prof. Osborn, as to many others, we reply 
with a question—what does “the press” include? 
Does he mean only the New York City newspapers? 
Does he include all of the New York City news- 
papers, or only a few selected daily journals of large 
circulation? Does he group all of the New York 
City dailies of large circulation in one handful, and 
call them “the press”? We don’t know, for the pro- 
fessor did not define his terms. His job was to 
make an argument against “the press,” and he filled 
it by drawing general charges, which, in our opinion, 
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cannot be justly applied to any newspaper and cer 
tainly do not apply to the entire newspaper fabric 
of the country. 

College professors, the head-hunters of Pacifx 
archipelagoes, and the gun-toters of our leading 
cities are all men, but the Martian who tried to get 
a general picture of the human race from an exam- 
ination of each or all of them would leave this planet 
with some curious and inaccurate anthropology. His 
idea of journalism of the United States would be 
equally curious if he confined his studies to a day on 
Manhattan Island. 

There are many influences affecting the youth of 
1928, and if youth goes astray the educator cannot 
evade responsibility by calling the editor names. The 
young student’s contact with newspapers is desultory ; 
with his instructors and fellow students his associa- 
tion is intense and continuous. If occasional contact 
with a bad book or bad piece of journalism can undo 
the work of years in the lecture-room and chapel, 
the latter, we should say, have made a bad mess of 
their assignment. 





After reading the Trade Commission reports 
on the power trust investigation, we suggest 
a new word to the dictionary makers—pubu- 
tilicity. 





PUISSANT RIVERA 


RIMO DE RIVERA, Dictator of Spain, who, 
by the way, “used to be a newspaper man him- 
self,” explains in the New York Times of June 

17 why the national press of Spain has been reduced 
to the estate of a claque for the reigning powers. 

“I am convinced,” he states, “that a good newspaper 
is more useful than a half-dozen schools, but also 
that a bad newspaper can produce more destruction 
than a cyclone.” 

“Good” newspapers are therefore suffered to exist 
so long as they remain “good” to Rivera. Bad news- 
papers, those which agitate or hint that government 
has not reached its highest development under the 
dictatorship, are dealt with in the performance of the 
government’s duty “to suppress agitation fomented by 
means of the printed word.” 

The French Revolution of 1830, which drove the 
Bourbons into the picture albums of history, did not 
have any economic causes, according to the Spanish 
dictator; it was the work of a certain number of 


intellectual scoffers and of some newspapers who to- ,; 


gether succeeded in representing the government as 
a lot of imbeciles and corrupt men. Similar ten- 
dencies, he reports, existed in certain sections of the » 
Spanish press prior to his beneficent sovereignty. 

Some nations, he finds, may be able to permit full 
freedom to the press, nations where everybody knows 
his duty and nobody will undertake anything against 
the national interests. In Spain, no such happy state 
prevailed, and when misrule had brought half a dozen “ 
revolts to the breaking point five years ago, Riveri' 
stepped in and restored order. No violence ensued, 
not a life has been lost, he reports, and the price paid , 
for “business as usual” is the suppression of the . 
elected parliament and the reduction of the press to 
the status of a government bulletin board. . 

Complete satisfaction with the task and its resu!t 
are expressed by the Dictator of Spain, whose cov 
has a close parallel with that of Mussolini across u 
Mediterranean. Both no doubt believe that they hav 
achieved something entirely new in government, anc 
that the price paid by the people in loss of liberty of 
thought and action is not too high for the accomplish- 
ment. We do not for one moment doubt both experi- 
ments are fundamentally wrong and that their present 
form will be short-lived. They are essentially tran- 
sitional forms of government, coeval with their re- 
spective chiefs. 

With the Mussolini and Rivera theories controlling, 
there is no chance for the development of Rivera's 
ideal state in which “everybody will know his duty ¢ 
and nobody will undertake anything against the na-s 
tional interest.” That will be achieved by free dis-, 
cussion on rostrum and in print, where the good and 
the bad may be examined, chosen, rejected, or ac- 
cepted, with plenty of chance for the human animal, 
to make the mistakes he loves. The process is slow 
but is healthier than the summary sealing up of 24 
nation’s thought processes. 
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RANK B. NOYES, publisher of the 

Washington (D. C.) Evening Star 
and president of the Associated Press, 
sailed from New York this week on 
board his yacht Asthore for his summer 
home at Winterhaven, Me. 

Cyrus H. K. Curtis, publisher of the 
Philadelphia Public Ledger and the New 
York Evening Post, celebrated his 78th 
birthday, June 18 

Negley D. Cochran, member of the 
general editorial board of the Scripps- 
Howard Newspapers, will return to New 








a York with his family on ‘July 9 on the 
g S, S. Deutschland after two months spent 
i touring England, France and Germany. 
. J. R. Knowland, publisher of the Oak- 
om land (Cal.) Tribune and a director of the 
ne Associated Press, sailed from New York 
5 this week on a trip to Spain, 
a- William J. Connors, publisher of the 
ct Buffalo Courier and Express, was 
do stricken with bronchitis in New York 
el, City while returning to his home from 
of Florida and was detained in that city for 
two weeks. He has just returned to 
Buffalo where he will remain in his home 
| for some time recuperating instead of 
attending the Democratic national con- 
vention in Houston, Tex., as he had 
planned. 

John H. Fahey, publisher of the 
| Worcester (Mass.) Evening Post, was 
the chief speaker at the commencement 

ho, exercises at the New England School of 
im- Accounting, June 14. 
une Kelton B. Miller, publisher of the 
ced | Berkshire Eagle, and Dennis J. Haylon, 
managing editor, were guests of Con- 
per gressman Allan T. Treadway Friday, 
8 |June 22, at the Congressman’s summer 
also \eottage at Stockbridge Bowl. Mr. 
tion | Miller and Mr. Haylon will sail early 
_ it July for a European tour. 
xist Col. Andrew Cherna, publisher of the 
‘WS- | Ssabadsag, Cleveland, O., Hungarian 
nent daily, heads a group of 200 American- 
the |Hungarians who will sail from New 
the |York City, Aug. 8, on the Berengaria, 
i by ‘0 return the good will tour recently 
“ ofnade by Hungarians to the United 
the 2} tates. 
not .| Clarence J. Brown, owner of the 
‘ch © ilanchester (O.) Star-Republican and 
nish 4} aalf a dozen other papers, has announced 
r Of dais candidacy for renomination for Sec- 
) to- »} otary of State for Ohio. 
it as S. Andrew Stouffer, son of S. M. 
ten- ouffer of the Sac City (Ia.) Sun, has 
| the »} 2 given a fellowship in the University 
y, «| § Chicago and is assistant to the head 
full «| { the department of sociology and sec- 
nows “| ctary of the Society for Social Re- 
ainst“ earch, 
state Isaac Rudisill, a former newspaper 
lozen * blisher, celebrated his 90th birthday re- 
vera’ itly in his home at Lewisberry, Pa. 
sued, * , Rudisill was, many years ago, one 
paid the owners of the York Daily, and in 
the ‘| #s was the business manager of the 
wk Tribune. 
ss to Frank Ruskiewicz, editor of Every- 
‘body's Daily, a Polish newspaper pub- 
esult atiat Buffalo, has been awarded the 
0u ™ Cross of Merit for his activities 
$$ ls z bing alive Polish traditions among 
‘have 9) Olé residing in this country. The 
t, anc 14.08 will be conferred at an early date 
rty of ¢ pipefen Rosicki, Polish consul at Buf- 
iplish- alo 
xperi- 0. W. Little, one of the publishers of 
resent Alma (Kan.) Enterprise and secre- 
tran- of the Kansas Press Association, 
ol filed as candidate for the Repub- 
~ kan nomination for state senator from 
‘ home district. 
olling, ALE Oe eee ESS Te 
Saal IN THE BUSINESS OFFICE 
he vat} AY T. WILKINS, advertising man- 
awe ager of the New York Daily News, 
nd * 4 returned from a short trip to Europe. 
oy c .L. Eanes, for several years advertis- 
fe manager of West Palm Beach (Fia.) 
animalw# Ys, has been named local advertising 
s slowwa@ wager, El Paso (Tex.) Herald and 
p ol ay mes. 
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Edward J. Meighan, who for years has 
been on the advertising staffs of the 
Memphis Commercial-Appeal and other 
Memphis newspapers, recently joined the 
staff of the Memphis Linotype Printing 
Company, where he will have charge of 
the mail advertising department. 

Sam Barnes, who some years ago left 
the advertising department of the Neu 
Orleans Item-Tribune to become adver- 
tising manager of Feibleman’s in Shreve- 
port, La. has returned to the Item- 
Tribune organization. 

Henry MacPherson has resigned from 
the advertising department, Buffalo 
Times, to assume the management of the 
classified advertising department of the 
Erie (Pa.) Dispatch-Herald. 

Channing P. Hayes, Virginia and 
Georgia newspaper owner, has succeeded 
Parker R. Anderson as part owner and 
general manager of the Suffolk (Va.) 
News Herald. 

George S. Foote has rejoined the /ngle- 
wood (Cal.) Daily News as advertising 
manager, succeeding John M. Davidson, 
who resigned to start a weekly newspaper 
at Ocean Park, Cal. 

J. L. Hartshorn, advertising manager 
of the Hoquiam (Wash.) Daily Wash- 
ingtonian, recently visited in Portland, 
Ore. 

C. J. Gillette and Hugh McGilvray have 
bought the Forest Grove (Ore.) News- 
Times from Earl C. Brownlee. They 
take possession June 15. 


M. D. Morgan, late of the Salem 
(Ore.) Morning Statesman, has bought 
the Florence (Ore.) West. 


Charlie Miller, former president of the 
National Association of Newspaper Ad- 
vertising Executives, who left the Hearst 
organization where he was assistant to 
the publisher of the Baltimore News, to 
become assistant general manager of the 
Greater Pizitz Store in Birmingham, 
underwent an operation at the Dr. Seale 
Harris Hospital in that city June 18. 


IN THE EDITORIAL ROOMS 


ALPH RENAUD, managing editor 

-of the New York Evening Post, 
has recovered from his recent illness and 
resumed his duties. 


George A. Mellen, managing editor of 
the Lawrence ( Mass.) Evening Tribune, 
spoke on “The Making of a Modern 
Newspaper” before the Laurence Amer- 
ican Legion Post, June 14 

Arthur S. Draper, assistant editor, 
New York Herald Tribune, reviewed the 
Republican national convention in an ad- 
dress broadcast from Station WEAF on 
June 16, under the auspices of the Na- 
tional League of Women Voters. 


Cliff Harrison, former sports editor of 
the Seattle (Wash.) Times, is now writ- 
ing sports for the Seattle Star. Harrison 
left the Times last December to edit the 


Fourth Estate 


for June 
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G. CALLVERT, who has succeeded 
the late Edgar B. Piper as editorial 
Portland Oregonian, is an- 
other newspaper 
man who has 
advanced from 
inconspicuous be- 
ginnings to the 
top of his pro- 
fession. He had 
been closely asso- 
ciated with Mr. 
Piper for 18 years 
and his appoint- 
ment as managing 
editor of the Ore- 
gonian was an- 
nounced by O. L. 
Price, manager, 
soon after Mr. 
Piper’s death. 

Mr. Callvert was born in Iowa in 
1873. As a youth he moved with his 
parents to the state of Washington and 
at an early age began setting type on 
the Bellingham Reveille. He was pro- 
moted to shop foreman but soon trans- 
ferred to the news end of the paper, 
which had always held his interest. When 
the linotype machine was installed he 
returned to the composing room long 
enough to master the device and then 
resumed his duties in the news end of the 
paper. He bought an interest in the 
Reveille and became its editor. 

Later he went to Olympia as corre- 
spondent for a string of newspapers and 
became the representative of the Ore- 
gonian at the Washington capital in 1903. 
Soon after that, however, ill health in 
his family necessitated a change in climate 
and he went to Los Angeles where he 
worked on the Record for two years, 
returning then to Olympia. 

In 1909 Mr. Callvert joined the local 
staff of the Oregonian as a _ reporter. 
Mr. Piper was familiar with his work 
and his ability, and when Harvey W. 
Scott, editor of the Oregonian, died in 
1910, and Mr. Piper became editorial head 
of the paper, he raised Callvert from 
reporter to assistant managing editor. It 
was in this capacity that Mr. Callvert 
served for the past 18 years, working in 
close harmony with Mr. Piper and taking 
the latter’s place whenever he ' was away. 
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head of the 





R. C, Cattvert 








Pacific Motor Beet magazine of Seattle. 
Paul I. Wellman, Sunday editor of the 


Wichita (Kan.) Beacon, has been made 
city editor of that newspaper. 


Ed Bang, sporting editor of the Cleve- 
land News, has been selected by the 
American League baseball commission as 
one of the sport writers to choose the 
most valuable player in the 1928 circuit. 
He is the only new member and suc- 

(Continued on next page) 


SKETCHOGRAFS 


This new McNaught feature is ready for release. 
Are you one of the buyers from the first release? 


If not, 
in another newspaper. 


ou may feel disappointed when you see SKETCHOGRAFS 


JULIAN OLLENDORFF 


is the creator of this new newspaper feature. 


newspa 


movie fans. 


He is new in the 


r field, but well known to your readers. He has done 
SKETCHOGRAFS in the movies for years. 


He is popular with 


SKETCHOGRAFS 


is an entirely ndvel feature. Built on the movie idea. 
Pictures that talk for themselves. 


Few words. 
Such art! 


And it runs up-and-down, instead of across the page! 
There'll be imitators. Buy the original NOW and boast about it 


later! 


The McNaught 


Vv. V. MeNrrr, 
President 
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Your Readers Know 
His Dog Cartoons in The 
Saturday Evening Post 


Do They Also Know 
His Newspaper 
Cartoons? 











DICKEY'S 
DOGS 


Robert L. Dickey 
The National Dog Artist 

















The Joyous Adventures 
of Buddy, Bucky and 
Angus 


Romping into Readers’ 
Hearts from Norway 
to California 


Once a Week 
2-Column or 3-Column 


Size 








If Your Territory Is 
Open Wire for Terms to 


Metropolitan Newspaper 
Service 











Maximilian Elser, Jr. 
General Manager 


Earl J. Hadley 
Associate 


150 Nassau St., New York City 
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International Year Book issued last Sat- 
urday in January. 


“A. N. P. A.” service numbers last two 
Saturdays in April. 


Advertising Convention number first 
Saturday in July. 
Newspaper advertising linage tabula- 
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Table of newspaper rates and circula- 
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on 1,400 newspaper markets issued third 
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The little forty-two agate line rate maker 
card at a cost of $16 per week, earns 
as low a rate on a 52-time basis as any 
other schedule, namely, $168 per page; 
$95 half-page; and $55 quarter-page. 
Classified advertising rates: 75c per 
agate line one time; 60c per agate line 
four times. 

Situations Wanted: 50c per agate line 
one time; 40c per agate line three times 
(count six words to the line). 

Member of the Associated Business 
Papers and subscribing to its standard 
of practice. 

Charter member of the Audit Bureau 
of Circulations with a certified net paid 
“A.B.C.” circulation as follows: 
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Six Months Net Total Die- 

Ending Paid tribution 
Dec. 31st, 1927) 6,220 9,546 
Dec. 31st, 1926, 7,014 8,015 
Dec. 3lst, 1925) 6,363 1,108 
Dec. 3ist, 1924) 5,711 6,488 
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ceeds Henry P. Edwards, now manager 
of the league’s service bureau and chair- 
man of the commission. Edwards was 
for many years sports writer for the 
Cleveland Plain Dealer. 


T. C. Langdon, managing editor of the 


Altoona (Pa.) Tribune is spending 
several weeks at McKeesport, Pa., with 
Mrs. Langdon and their daughter 
Audrey. 


G. Edward Pendray, of the staff, New 
York Herald Tribune, and Mrs. Pendray, 
who is associated with Delineator Maga- 
cine, have left for a two months’ tour 
of the Canadian Rockies. Mr. and Mrs. 
Pendray, who both come from Wyoming, 
will visit at the homes of their families. 


Herbert Asbury, of the night rewrite 
staff, New York Herald Tribune, who is 
recuperating from a serious operation, 
and who has just returned from a visit 
to his sister’s home at Columbia, Mo., is 
now on leave of absence in the Adiron- 
dacks. 

Chester Chope, of the reportorial staff, 
El Paso Evening Post has been named 
managing editor succeeding Bob Curran, 
resigned. 

Herbert G. Owens, of the copy desk, 
New York Herald Tribune, has gone to 
the home of his parents in Moline, Il. 
for his vacation. 

Jack Cartwright and Arthur Sullivan 
have left the reportorial room of the 
Seattle (Wash.) Star. Donna Risher 
has been added to the staff of the 
women’s page. 

Doug Willix has been promoted from 
University of Washington correspondent 
to full time reporter on the Seattle Post- 
Intelligencer. 

Lyn Fox has resigned as reporter and 
feature writer for the Seattle (Wash.) 
Post-Intelligencer to work on the city 
staff of the San Francisco (Cal.) 
Chronicle. 

Walter Millis, one of the assistants to 
the city editor of the New York Herald 
Tribune, has been transferred to the local 
staff, and his place has been taken by 
Robert W. Lillard, formerly of the copy 
desk. 

Edward G. Connelly, formerly insur- 
ance writer on the financial staff of the 
New York Herald Tribune, is now a 
member of the financial advertising de- 
partment. 

B. L. Kirkman is now editor of the 
Westminster (Cal.) News, succeeding 
A. J. Nielsen. 

Carl Helm, formerly of the New York 
American, has joined the re-write staff 
of the New York Sun, succeeding Fair- 
fax Downing, resigned to become a free 
lance writer. 

Robert Strunsky, son of Simeon 
Strunsky of the New York Times, is 
now a reporter for the New York Sun. 

Montgomery Wright, formerly of the 
Kansas City Star, has joined the repor- 
torial staff of the New York Sun. 

Lyle Downing, formerly with the San 
Francisco Examiner, has joined the Salt 
Lake City Telegram. 

Harold Allegre, state editor of the 
Wichita (Kan.) Beacon, has bought the 
Lewis Press, a weekly paper published 
in a town of 400 about 130 miles west 
of Wichita. 

Philip A. Steinbach, copy desk, 
Worcester (Mass.) Evening Post, for- 
merly with Philadelphia papers, is recov- 
ering from a recent operation at St. 
Vincent Hospital, Worcester. 

Tom Harris, telegraph editor of the 
St. Petersburg (Fla.) Morning Times 
will attend the Democratic national 
convention at Houston. 


Paul Davis, city hall reporter of the 


St. Petersburg (Fla.) Evening Inde- 
pendent will visit his former home, 
Jamestown, N. Y., in July for three 
weeks. 

Ben Green, St. Petersburg (Fla.) 


Times reporter has resigned to take over 
the news desk of the Tuskaloosa ( Ala.) 
News. Richard Armstrong has taken 
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over the city desk of the Morning Times, 
for the summer months. 

R. M. McCabe, 20 years ago a reporter 
and editorial writer for Sioux City, lowa, 
papers was a visitor there last week, 
having lately disposed of his Highland 
Park (Cal.) News-Herald, a Los 
Angeles suburb twice-a-week. He plans 
to buy another California paper. 

Sheldon H. Fairbanks, formerly New 
England manager for the United Press 
Association and later managing editor of 
the Akron (O.) Press, city editor of the 
Cleveland (O.) Press, and news editor 
of the Detroit (Mich.) News, has been 
appointed general manager of the new 
Boston Madison Square Garden and the 
exposition hall in the North Station 
Industrial building. 

Charles K. Brown of the staff, Staun- 
ton (Va.) Evening Leader, attended the 
Rotary International convention in Min- 
neapolis, Minn., June 18-22, as a delegate 
from the Staunton club. 

Earl B. Wixey, reporter for the Salt 
Lake Tribune, has been appointed chief 
deputy in the office of the Utah State 
auditor. 

E. R. Tefft, formerly of Denver, Col., 
has been named editor and manager of 
the Neddles (Cal.) Nuggett. 

J. Sam Lewis, reporter and columnist, 
Shawnee (Okla.) News, has filed for the 
Republican nomination for congress from 
the fourth Oklahoma district. 

Harold Allegre, of the editorial staff, 
Wichita (Kan.) Beacon, and his family 
were honored last week by members of 
the Beacon staff with a dinner. 

The engagement of Charles J. V. 
Murphy of the New York World and 
Miss Jane Brevoort Walden of Rye, N. 
Y., was announced this week. They will 
be married in the fall. 

The engagement of Charles Meriden 
Crockett of the Haverhill (Mass.) 
Gazette and Miss Vivian Ione Landman 
of Plaistow, N. H., was announced this 
week. 

The engagement of James H. Flaherty 
of the Boston Globe and Miss Marjorie 
E. Mahoney of Brockton, Mass., was an- 
nounced this week. 

The engagement of Arthur S. Reseigh 
librarian of the Fall River (Mass.) 
Herald-News and Miss Edna J. McKelvie 
of Fall River was announced this week. 


WEDDING BELLS 


OBERT L. CHASE of the editorial 

staff, Denver (Col.) Rocky Mountain 
News, to Miss Mary Coyle, also of the 
staff, June 7. Chase was formerly city 
editor of the South Bend (Ind.) News- 
Times. ' 

Richard P. Devine of the local staff, 
Columbus (O.) Dispatch, to Miss Mabel 
M. Cook this week. The bride has been 
employed in the business department of 
the paper. 

John Monk Saunders, now a scenario 
writer, and formerly on the night rewrite 
staff of the New York Herald Tribune, 
to Fay Wray, motion picture actress, June 
15, at Easton, Maryland. 

Jean Paul Poire, of the circulation de- 
partment, New York Herald Tribune, to 
Mary Bertilla Murray of Springfield, 
Mass., Monday in Springfield at Holy 
Name Church. Mr. Poire was formerly 
employed in the Springfield Republican. 
The couple will go to Canada on a wed- 
ding trip. 

Gertrude Tashlisky, formerly with the 
circulation department of the Worcester 
(Mass.) Evening Post, to Isadore Posner, 
at Worcester, June 12. 

Miss Katherine Kierce, formerly with 
the circulation department, Worcester 
(Mass.) Evening Post, to Omer La 
Plante, at Worcester, June 19. 

James Edward Lee, assistant county 
editor, Worcester (Mass.) Gazette, to 
Mary Margaret Bradley of Palmer, Mon- 
day, in St. Thomas’ Church, Palmer. 

Anna Marie McDermond, daughter of 
J. Frank McDermond Sr., — of 
the Attica (Ind.) Ledger-Tribune, and 
Mrs. McDermond, to George H. Lister of 
Detroit, Mich, in St. Louis, Mo. 

Robert W. Pillars, editor of the Berea 
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(O.) Enterprise, to Miss Emma E, 
Thorne, postmistress of Berea, recently 
at Ashtabula, O. 

Frederick T. Cubbage of the reportorial 
staff, Columbus (O.)Citizen, to Miss 
Louise L. Martin this week in the chapel 
at Denison University, Granville, O. 

Donald L. Paus, Chicago advertising 
man, to Miss Dorothy Hobbs of Toronto, 
Canada, June 16 at Grand Rapids, Mich, 
They will make their home in Chicago. 

Rutherford Udell, son of Bertram B, 
Udell, publisher of Wilmette (Ill) 
Announcements, to Miss Virginia Lehle 
of Wilmette recently. The couple cloped 
and were married in Highland Park. 

Lester A. Delaney, of the mechanical 
force, Springfield (Ill.) State Journal, to 
Miss Rhea H. Beam, June 12. 

Garth Henrichs, associated with his 
father, H. F. Henrichs, Litchfield, Ill, 
newspaper brokers, to Miss Madge Cole- 
man, Chicago, in Central Christian 
Church, Peoria, Ill., June 7. Mrs. Hen- 
richs for the last three years has been a 
teacher in the Peoria schools. 
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CHANGES OF OWNERSHIP 


HESTER YELLAND has again 

taken charge of his paper, the Shef- 
field (la.) Press, after Hull and Sons 
of Marble Rock had published it for a 
year. 

Brazil (Ind.) Gazette, weekly Demo- 
cratic paper, has been sold by Lee R. 
Holly to Harry R. Diel of Browns- 
town, Ill. 


Lester Robinson has bought the /daho 
County Free Press from E. M. Olmsted, 
and has resigned as correspondent and 
sporting editor for the Lewiston (Idaho) 
Tribune to devote all of his attention to 
his new publication. 

C. C. Charles, editor and publisher of 
the Ponca (Neb.) Nebraska Journal- 
Leader, for two years, has sold the paper 
to D. Simpson, Jordan, Iowa, who 
took possession this week. 


A two-thirds interest in the Record 
Publishing Company, publisher of the 
South Pasadena (Cal.) Foothiil Review, 
has been sold by E. O. Wickizer to H. 
Bloomquist and W. A. Anderson, who 
have been associated with the newspaper 
for the past three years. Mr. Wickizer 
will continue as president of the com- 
pany. Mr. Bloomquist will be vice pres- 
ident and Mr. Anderson will serve as 
secretary-treasurer. 

Highland Park (Cal.) News-Herald 
has been sold by R. M. McCabe to Oliver 
B. Jaynes, former general manager of 
the Tucson (Ariz.) Citizen, and former 
president of the Arizona Daily News- 
paper Association. Walton Streightiff 
has been appointed news editor. 

Yorba Linda (Cal.) Star has been sold 
by Frank Rospaw to Charles M. Vernon, 
recently editor and manager of the San 
Diego (Cal.) Independent. 

Big Bear (Cal.) Life has been sold by 
Mrs. Bess Munn to Glenn E. Brookins, 
publisher of the Cucamonga (Cal.) 
Times. The new acquisition will be 
printed at the Times plant. 





FLASHES 











The Department of Superfluous Inven- 
tions reports the erection of a wind gen- 
erator in California—Castleton (N. Y.) 
Independent. 


Owe ten dollars and you're a dead beat; 
owe a hundred thousand and you're 4 
financier —V ancouver (B. C.) Sun. 


There seems to be no need for a move- 
ment to preserve wild life in Chicago— 
J. R. Wolfe in Milwaukee Journal. 


Australia, the land of the Kangaroo, 
quite fittingly gave to the world Captain 
Kingsford-Smith, who in three jumps 
spanned the Pacific from California to his 
homeland.—David V. Felts in Springfield 
(Il1.) State Journal. 





V 


2a? .SPReasS RSS 


ra 
Ss 


Sage sf €£ .42 . 


Dia Bae. 2... 





a E 
ently 


torial 
Miss 
hapel 


tising 
ronto, 
Mich, 
z0. 

m B, 
(Ill.) 
Lehle 
; oped 
<. 
anical 
url, to 


h_ his 
. ne 
Cole- 
ristian 
Hen- 
een a 


again 
Shef- 

Sons 
for a 


Demo- 
ee R. 


owns- 


Idaho 
msted, 
it and 
daho) 


ion to 
her of 


paper 
~ who 


tecord 
f the 


to H. 
, who 
spaper 
ickizer 
com- 
. —pres- 
‘ve as 


Lerald 
Oliver 
rer of 
former 
News- 
ightiff 


‘n sold 
‘ernon, 
ie San 


old by 
okins, 
(Cal.) 
ill be 





Inven- 
d gen- 
N.Y.) 


1 beat; 
u're @ 


move- 
cago.— 
) 


ngaroo, 
Captaim 
jumps, 
2 to his 


inghield 





Editor 


& Publisher 


and The 


Fourth Estate 


for June 23, 


19 


28 31 


THE IOWA NEWS 











Vo!. 2, No. 3 





June 23, 1928 


Price 2 Minutes 





OWA 1928 CAR SALES SHOW BIG GAIN 





Millions for Expansion of Iowa Factory 





JOHN DEERE BEGINS 
ENLARGING TRACTOR 
PLANT AT WATERLOO 


Predict Addition of Ten Thou- 
sand to City’s Popu- 








lation. 
Waterloo, June 23— The 
greatest industrial develop 


ment in the history of Water- 
loo, a development which is 
expected to add 10,000 persons 
to the population of the city 
within two years, will be start- 
ed immediately by John Deere 
Tractor Company and carried 
to speedy completion. 

This development, announced 
recently by Allen H. Head, 
vice president and general 
manager of the company, in- 
cludes: 

Erection of several large 
buildings, one at least of which 
will be six stories high. 

Installation of a_ large 
amount of new equipment. 

A large increase in power 
facilities, including the erec- 
tion of a new power plant, 

Building of two and one-half 
miles of additional standard 
milway trackage to provide an 
inlet for material and an out- 
let for product. 

A large increase in the pro- 
duction of tractors. 

Employment of a large num- 
ber of additional men; the 
Present working force may be 
more than doubled. 

One of Largest in Country 

With the completion of the 
expansion program 


$10,000,000 Growth 
Reported by Dairy 
Industry for 1927 


than $10,000,000 over 1926, 
Iowa’s dairy industry was 
worth $154,790,992.56 to the 
state in 1927, according to fina! 
estimates announced by the 
dairy and food division of the 
Iowa department of ‘agricul- 
ture. 

The most important factor 
in the increase was the manu- 
facture and sale of creamery 
butter, the department stated 
with 192,442,103 pounds manu- 
factured in 1927 as compared 
with 172,257,863 pounds in 
1926. Coupled with an increase 
of three cents per pound in 
value, the total increase in val- 
ue of butter production was 
estimated at more than $8,000,- 
000. 








planned, the force of empuoyes 
will be gradually increased as 
facilities are completed. 
estimated that when these fa- 
cilities are- entirely occupied, 
the plant will be one of the 


farm tractors. 

The enlargement of the John 
Deere plant at Waterloo is typ 
ical of Iowa’s growing impor- 
tance in the mazufacture of 
agricultural machinery. The 
state exported last yezr to for- 
eign countries over $3,843,000 
worth of agricultural machin- 
ery. In 1926 the value of ex- 
port goods in this line was $},- 
930.000; in 1925, $750,000 and 





now) 


in 1924, $483,000. 
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lowa situation know 


erly sold without the 
these twenty-one key 
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largest in the country devoted | 440.62, according to the annual 
entirely to the manufacture of; report of the auditor of state 














First-Quarter Sales Score on New Cars 
in Iowa, Tabulated for Three Years | 
Make of Car 1928 1927 1926 
IS. itr) GG a alanine uetate sakes 478 504 529 
CadillacsLaSalle ............ 38 18 36 
sas RBs ba beebens 34 21 10 
IOS, «6: dike soins nlw Skene 4,780 4,132 2,675 
EE ee eee 587 376 282 
etic, Galan, «iam « Sw Wa 748 458 864 
RS ae eee 396 408 484 
iho Us ca WOK ES sabe Oe 805 588 430 
A aig. os aimisate o nies ws 189 133 148 
EN. . 6 cnn 4. « dale pwede 159 90 75 
EE Sid) 6 4d bias 6h 0 8. eee 39 10 3 
GSE Pea ee ale 306 227 183 
CO Re ree 134 48 85 
SIE cc ba a Wtneiabiclay os 224 96 106 
i AM a See 59 30 41 
Pontiac ........6: 859 303 51 
ES See ee. Det oiy ae tite Redes 47 28 27 
EPP rr oe 200 159 154 
SS ie ha ks 4 wing ¥'es.0 ald © 1,427 506 515 
WUUIPORIII oi vacdenicecsawe 90 96 75 











lowa Loan Associations 
Show Gain During 1927 | 
Building and loan seth | 
tions in Iowa registered a gain 
in assets in 1927 of $2,725.- 


which is now off the press. 

Total assets cf ell building 
and loan associations in the 
state on December 31, 1927, 
were $43,497,007.73, compared 
with $40,771,567.11 on Decem- 
ber 31, 1926. 

The withdrawal value of all 
shares of stock in force at the 
cose of 1927 is given as $40,- 
704,496.92. 

According to the auditor of 
state’s report, there are 53,049 
members in associations in the 
state. There were 18,111 bor 
rowing members in 1927. 

Loans made on real estat 
during the year totaled 
$8,099,122.31. 

There are seventy-four asso- 
ciations operating in the stato, 
the report shows. The total 
membership of 53,049 shows an 
increase of 18,751 during 1927. 


last 





Marshalltown Reports 
Many Building Permits 


Marshalltown, June 23- 
Jumping high above the April | 
records, building permits is- 
sued by the housing commis- 
sion in May totaled $203,625, 
according to the monthly re- 
port of T. E. Moran, housing 
commissioner. April permits 
represented $40,000 in improve- 
ments. 

The report lists new dwell- 
ings valued at $14,800; altera- 
tions $8,000; minor buildings 
$6,750; miscellaneous improve- 
ments $25,575. 

Major projects include alter- 
ation of Fisher Governor com- 
pany plant, $15,000; new plant 
for Cooper Manufacturing com- 
pany, $50,000; Capitol Theatre 
company, $50,000; J. C. Penney 





New Building Leads 
1927 Record by 39% 

New buildings and engineer- 
ing work started in Sova in 
May amounted to $5,770,400, an 
increase of 50 per cent over 
May, 1927, and a 19 per cent 
increase over the amount of 
wo; started in April this year, 
according to the F. W: Dodge 
corperation. 

Contracts awarded in, Iowa 
thus far this year total $24,- 
499,700,ean increase of 39 per 
cent over the amount for a 
similar period in 1927. 


lowa Farm Brings $399 

Per Acre in Cash Sale 

To those pessimists who 
seem to think that there is no 
demand for lowa farming land 
and that wealthy agriculturists 
of the Hawkeye State are eith- 
r moving to the city or pur- 
suing the ancient dream that 
distant pastures are greenest 
and trekking to California or 
Texas, one of the most recent 
sales of farms near Davenport 
might be interesting reading. 

Walter Bell, a Scott county 
farmer who knows how to 
raise hogs and who has faith 
in farming as a profitable oc- 
cupation, recently purchased 
a 60-acre tract two miles north- 
east of Eldridge, paying a price 
of $309.00 per acre cash for 
the farm. He will make it his 
home and will farm the 60. Mr. 
Bell has many years’ experi- 
ence in farming. 

The purchased tract was 
bought on its value as farming 
land. It is well improved. It 
is not located on a paved road, 
but on a secondary country 
road, and the chief element in 
its value is the fertile black 
soil. 








company remodeling, $20,000, 
and Marshalltown Trowel com- 
pany new addition, $15,000. 





NEARLY ALL MAKES 


SHARE IN INCREASE; 
CHEVROLET LEADING 


Ford Sales Undetermined Be 
cause of Deferred 
Deliveries. 

Iowa new car sales, exchuid- 
ing Fords, at the end of the 
first quarter of 1928, were 30 
per cent ahead of sales over 
the corresponding period of 
1927, and 45 per cent ahead of 

1926 sales. 

A tabulation of each county 
in the state shows that 11,921 
cars were sold during the first 
three months of this year. In 
1927 the number sold during 
the same months was 8,399; in 
1926, it was 7,115. 

The sale of Ford cars is ex- 
cluded from tabulation because 
with the Ford Motor Company 
unable to make deliveries keep 
pace with orders, it is impos 
sibie to find the number of 
Fords ordered in Iowa this 
year. 

Almost every make of auto- 
mobile shows a_ substantial 
gain in sales for 1928 as com- 
pared with 1927. Particularly 
is this true of the higher 
priced cars. Packard, Marmon, 
Peerless and Cadillac-LaSalle 


show gains of approximately 
50 per cent or more. 
Chevrolet continues to be 


the leading seller, 4,780 having 
been sold during the first quar- 
ter, 648 ahead of last year’s 
first-quarter mark. Whippets 
are next, reporting 1,427 sales 
this year as compared with 506 
for 1927. Pontiac, Essex and 
Dodge followed Whippets in 
the order named and each of 
these cars shuwed sales that 
were nearly 50 per cent ahead 
of last year’s figures. 

During the first quarter, 
there were 587 Chryslers sold 
as compared with 376 last 
year; 306 Nash cars as com- 
pared with 227 in 1927; 224 
Oldsmobiles as compared with 
96 in 1927; 200 Studebakers as 
compared with 159 in 1927. 


Spends $2,452,431 
on Roads in April 


Expenditures of the lowa 
state highway commission dur- 
ing April totaled $2,452,431.89, 
State Auditor J. W. Long an- 
nounced in making public the 
monthly report of the state 
board of audit. 

Construction expenditures 
were $902,615.51, maintenance 
costs were $325,534.23, and $1,- 
224,282.15 was spent for bond 
redemption and interest, Mr. 
Long said. Refunds included 
in the other totals amounted to 
$127,605.85. 

Of the expenditures $2,048,- 
074.07 came from the primary 
road fund, $240,363.17 from the 
bond fund and $163,994.65 from 
the right of way and bridge re 
fund fund. 
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DEALER COPY TESTED 
BY AD AGENCY — 


Campbell-Ewald Company Becomes 
Chevrolet Dealer to Test Pulling 
Power of Newspaper Copy— 
Will Open Oil Stations 


How the Campbell-Ewald Company, 
Detroit advertising agency, operates a 
dealer’s branch to sell Chevrolet motor 
cars and test out advertisements fur- 
nished other dealers throughout the 
country was told this week by B. C. 
Forbes, in one of his syndicated articles. 

“The very first month this business, 
this practical laboratory was operated, it 
showed a very slight profit, but not an 
ocoulanie return on the amount invested,” 
Mr. Forbes’ wrote. “The second 
month’s profits represented generous re- 
turn on the investment. The profits in 
the third month, just ended, were equal 
to 200 per cent a year. 

“This suggests, does it not, that the 
advice offered its dealers by this com- 
pany is full of horse sense and not mere 
airy theories. It perhaps happens to ex- 
plain why this company’s product, the 
Chevrolet, now outsells any other car, 
the output this year is expected to reach 
the million mark by September, a total 
not approached by any other make.” 

Mr. Forbes also said that Henry 
Ewald, president of the Campbell-Ewald 
Company, also told him that his agency 
was going to take another novel step in 
testing advertisements. The Campbell- 
Ewald Company intends to extend its 
fact-finding facilities by taking over 
several oil stations. Mr. Ewald was 
quoted as saying: 

“By this direct testing method we hope 
to find out many useful things—for ex- 
ample, whether the average motorist asks 
for a specific brand or simply says, 
‘Give me a couple of quarts of oil.” We 
will learn from Mr. Motorist at first 
hand why he prefers one brand of gaso- 
line. We will get his comments on tires 
when he comes in for air. 

“It is not our intention, of course, to 
go into the car selling or the gas and 
oil selling business on a large scale, but 
merely to conduct laboratories, the fruits 
of which we can pass on to our manu- 
facturer client for the improvement of 
the product and better service to the 
customer.” 


Editor 





UNDERWOOD JOINS AGENCY 





Advertising Manager of National Lamp 
Works Now With Lord & Thomas 
and Logan 
W. E. Underwood, advertising man- 
ager of the National Lamp Works of 
the General Electric Company, Cleve- 
land, has resigned to join Lord & 
Thomas and Logan, in their New York 
City office. Mr. Underwood spent 16 
years with the National Lamp Works. 
Mr. Underwood will do contact on the 
General Electric refrigerator and _ will 
act as an account executive. He is 
nationally known as an advertising 
writer and has written on sales subjects, 
as well as lighter material for fiction 
magazines and several motion picture 

scenarios. 


Baker Back On Job 


W. A. Baker, head space buyer of 
Frank Presbrey Company, has recovered 
sufficiently from the injury he sustained 
last week to return to his desk. Mr. 
Baker broke his right arm when he trip- 
ped on the stairway at the Hotel Roose- 
velt in New York. 


Hamlin Joins Ring 
E. W. Hamlin, formerly with the sales 
division of the General Outdoor Adver- 
tising Company, has joined the John 
Ring Jr., Advertising Company of St. 
Louis. 


Agency Is Incorporated 
The Carter-Christy Advertising Cor- 
poration of Fremont, O., has been incor- 
porated by A. R. Christy and others. 
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PLANNING FOR 1929 





Some Agencies Already Getting Ready 
for Next Year 


Work has already started in some ad- 
vertising agencies on plans for 1929 
advertising. Those discussing prospects 
this week were optimistic about the out- 
look. 

“Business looks fine for us,” said 
James Mackay, vice-president and gen- 
eral manager of the E. Lesan Ad- 
vertising Agency. “Our accounts aver- 
age considerably ahead of last year on 
expenditures, despite the fact that this is 
Presidential year. 

“Those of our clients who have taken 
up 1929 plans so far are not going be- 
hind this year and several are talking 
increases.” 

James O’Shaughnessy, who, as execu- 
tive secretary of the American Associa- 
tion of Advertising Agencies, is in close 
touch with a number of agencies and 
their activities, said he knew of any 
number of instances where work had 
already started on next year’s advertis- 
ing. 

“Presidential year will not hurt adver- 
tising,” he said. “The election cam- 
paign this year will involve no basic 
economic issue. The only outstanding 
problem before the country is farm re- 
lief but that is not a political issue that 
would hurt business. There is no broad 
tariff question to be settled and taxation 
offers no difficulties.” 

Lee Brown, vice-president of Picard, 
Bradner, Brown, Inc., New York adver- 
tising agency, said: 

“Presidential year is not affecting the 
business of our clients. The political 
bugaboo is a recollection of previous 
decades. Despite the recent stock market 
drop business generally is showing a very 
firm tone.” 


Weeks Adds Seven Accounts 


Charles A. Weeks & Co. of New 
York have added seven new accounts to 
their list. They are: the Huxley Labora- 
tories; Dr. R. H. Kline Company, manu- 
facturers of Bi-a-lin; the J. M. Marner 
Company of Pittsburgh, manufacturers of 
Marner’s Rhubarb Tablets; The Mifflin 
Chemical Corporation of Philadelphia, 
manufacturers of Mifflene; the Arrol 
Company of Chatham, N. j; De Frece 
Products, Inc. of New York, manufac- 
furers of automatic cigarette lighters; 
and the T. R. Doyle Company of Hack- 
ensack, N. J. Newspapers will be used 
for these accounts, and De Frece Prod- 
ucts have set aside a special appropria- 
tion for rotogravure and magazine adver- 
tising. 


Opens Coast Branch 

Rudolph Guenther-Russell Law, finan- 
cial advertising agency, opened its own 
Pacific Coast branch office this week. 
Oliver Vickery, president of Theta Chi 
Alpha, the national banking fraternity, has 
become associated with the agency and 
will have charge of the Pacific Coast 
offices located in the Hunter-Dulin Build- 
ing, San Francisco. Mr. Vickery will be 
assisted by Vincent J. Beschel, who has 
been on the New York staff of the agency 
for a number of years. 


McComas Ramsay Production Manager 


George A. McComas, formerly assist- 
ant production manager of James F. 
Newcomb & Co., Inc., has been appointed 
production manager of the Robert E. 
Ramsay Organization, Inc., of New 
York. 


Moves Chicago Office 


The Chicago office of Schimpff-Miller 
Company, Inc., has been moved to larger 
quarters in the new “333” North Michi- 
gan Avenue Building. 


Appoints Agency 
The Insurance Company of North 
America has appointed Geare, Marston & 
Pilling of Philadelphia as their advertising 
agents. 
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NEWSPAPERS USED IN 
SLOGAN CONTEST 


Picard, Bradner, Brown, Inc., Claim 
“Amazing Response” to Campaign 
Run in Papers for Krueger’s 


Special 


As the slogan contest conducted in 
newspaper advertisements for Krueger’s 
Special, a soit drink, closed this week, 
“amazing response” was claimed by Lee 
Brown, vice-president of Picard, Bradner, 
Brown, Inc., New York advertising 
agency placing the business. 

After a month’s drive in which we 
placed copy once a week in 16 New Jerse” 
newspapers, we received replies from 20,- 
000 people, offering 100,000 slogans,” Mr. 
Brown stated. He said that among other 
things it showed the contest idea, while 
one of the oldest in advertising, was still 
an efficient way in which to interest large 
numbers of people in a product. 

Winners of the contest are to be an- 
nounced next week. The advertisement 
placed in the New Jersey papers this week 
showed Krueger’s officials standing be- 
hind a table piled high with suggested 
slogans for Krueger’s Special. Eighty- 
eight different prizes are to be awarded, 
totalling $1,000. Governor Moore of New 
Jersey is one of the conte$t judges. 

“Krueger’s Special has been selling like 
a food staple, a necessity,” Mr. Brown 
said. “The brewery is more enthusiastic 
over the success of this campaign than 
any other they have had in recent years. 

“Despite the weather being behind, sales 
are ahead of last year.” 


DIRECTS CANDY CAMPAIGN 


Cc. S. Clark to Manage Educational 
Advertising of National Confectioners 


C. S. Clark has been appointed director 
of the advertising and educational cam- 
paign of the National Confectioners’ As- 
sociation. George H. Williamson of the 
Williamson Candy Company, Chicago, is 
chairman of the committee. For the past 
year Mr. Clark has been field and finan- 
cial director and will continue to handle 
these activities with the field representa- 
tives. Headquarters have been estab- 
lished in the new Equitable building in 
Chicago. 

Clark J. Nadherny was recently ap- 
pointed advertising manager in charge of 
the advertising and promotional activities 
of the candy industry. Plans are under 
way for local newspaper advertising tie- 
up with the national advertising. 

Committees are ng organized in 
nearly 200 cities for the promotion of 
Candy Week, Oct. 7-13. Newspaper ad- 
vertising will be placed in all cities par- 
ticipating in the ‘ ‘Candy Week” campaign. 
Reprints of magazine advertisements, 
window posters, newspaper mats and 
other advertising material will be sup- 
plied to 500,000 stores throughout the 
United States that are engaged in the 


candy business, 
PLAN COCOA DRIVE 
Hope to Popularize Beverage and 


Eliminate Summer Slump 


Aimed at the popularization of cocoa 
for iced summer drinks, Walter Baker & 
Co., have launched one of the largest ad- 
vertising campaigns of its type in the com- 
pany history, according to David Walker, 
vice-president. 

Mr. Walker said the drive was expected 
to eliminate the regular slump in summer 
sales, a problem of the industry for years. 
More than 1,500 communities are to be 
covered in the sales campaign. Peak sea- 
sons in the sale of cocoa in other years 
have been between September and April 
because of its popularity as a hot drink, 
he pointed out. 


Piano Tuners to Advertise 


The Boston division of the National 
Association of Piano Tuners is already 
laying its plans for an advertising cam- 


23, 1928 


paign to be conducted this fall, according 
to present announcement. 


Permits Billboard to Stay 


The Massachusetts Supreme Court, last 
week, decided in favor of the defendant 
in the case of the town of Falmouth 
which sought to force the General (Out- 
door Advertising Company, Inc., to re- 
move the large billboard of the Cliquot 
Club Ginger Ale Company, erected in 
March, 1927. Ray D. Wells, building 
inspector of the town, was the complain- 
ant. The court ruled that the zoning 
by-laws of the town were invalid insofar 
as they concerned billboards. 





AD TIPS 








N. W. Ayer & Son, 300 Chestnut 
Philadelphia, Pa. Preparing lists for J. A, 
Ford Co., lye and cleansers, Wyandotte, Mich. 

George Batten Company, 332 South Michigan 
avenue, Chicago. Is preparing a list of news- 
papers on the Celotex Co., Chicago. 

Blackman Company, 120 W. 42nd street, New 
York City, has been appointed by the United 
States Rubber Co., New York City, to handle 
the advertising of its footwear, wet westher 
clothing, Naugahyde luggage and jar rubbers. 

Brooke Smith & French, Inc., 206 Piliot 


street, 


street, Detroit, Mich., making lists of maga- 
zines for Kirsch Mfg. Co., hardware, Sturgis, 
Mich. 


Cecil, Warwick & Cecil, Inc., 247 Park avenue, 
New York City, arranging lists of general and 
agricultural magazines for Blue Buckle Overall 
Co., Lynchburg, Va 

Consolidated Advertising Corporation, 35 East 
Wacker Drive, Chicago. Is sending some ad- 
vertising to a few newspapers on the Hayes 
Hotel, Chicago, and the Sheridan Beach Hotel, 
Chicago, 

Critchfield & Co., 14 East Jackson boulevard, 
Chicago. Is issuing renewal contracts to news- 
papers generally on Firestone Tire & Rubber 
Company, Akron, 0, 

Dauchy Company, 15 Murray 
York, Placing account for R. U. 
Company, New York, for 
Spring Water. 

Groesbeck-Hearn, Inc., 415 Lexington avenue, 
New York. Placing account for the Gold Seal 
Electrical Company, Inc., New York, manufac- 
turers of radio tubes. 

G. Howard Harmon, Inc., 420 Lexington 
avenue, New York. Has secured account of the 
Dial Press, New York. 


street, New 
Delapenha & 
Hunyadi Janos, 


Henri, Hurst & McDonald, 5S East Wash- 
ington street, Chicago. Are making releases in 
a few towns on Timken-Detroit Company, 
Detroit, Mich. (Oil Burners). 

Hicks Advertising Agency, 52 Vanderbilt 
avenue, New York. Placing account for the 
Union Match Company, New York. 


Hubbell Advertising Agency, Cleveland, 0. 
Will use a few towns in Ohio and nearby ter 
ritory on the Euclid Candy Company, Cleve- 
land, O. 

Hurja Chase & Hooker Inc., Hearst building, 
Chicago, arranging lists of magazines, farm 
papers, etc., for Comstock-Castle Stove Oo., 
gas stoves and ranges, Quincy, II. 

Klau-Van Pietersom-Dunlap Younggreen, Inc., 
417 Michigan street, Milwaukee, Wis., preparing 
lists of newspapers, wagazines and class 
journals. for Badger Raincoat Co., raincoats and 
sports wear, Port Washington, Wis. 

Lord & Thomas Logan, Inc, 1151 South 

Has secured account 
Walnut Growers Association, 


Broadway, Los Angeles. 
of the California 
Los Angeles. 

Lyon Advertising Agency, Inc., 270 Madison 
avenue, New York. Placing account for Ybry, 
Inc., New York. 

. K, McCann Company, 285 Madison avenue, 
New York City. Is placing the following new 
accounts: Gilbert & Barker, Springfield, Mas- 
sachusetts, manufacturers gasoline and oil 
pumps. Hood Rubber Products Company, 
Watertown, Massachusetts, manufactures tires, 
canvas and rubber footwear. National Canners 
Association, Washington, D. C., food products. 
Old Hampshire, Inc., Atchison Depot, N. H., 
manufacturers Old Hampshire Dry Ginger Ale. 


Potts Turnbull Company, Gates building, 
Kansas City, Mo, copy to newspapers for 
Brumalt Co., Kansas City. 

Frank Presbrey Company, 247 Park avenue, 


New York City, placing copy with newspapers 
for Prudential Co. of America, Newark, N. J. 

Procter & Collier, Cincinnati, 0., wil! send 
advertising to a list of towns on the polish 


manufactured by the Liquid Veneer Corp., Buf- 
falo, N. Y. Are preparing a list of news 
papers for the advertising next year of the 
U. S&S. Playing Card Co., Cincinnati, 0. 
Rogers & Smith Advertising Agency, 326 
West Madison street, Chicago. Placing ac- 


count for Lubbers & Bell Manufacturing Com- 
pany, Clinton, Iowa, manufacturers of games. 

Ruthrauff & Ryan, Inc., 136 West 3ist street, 
New York City, making up lists of general and 
mail order magazines and class publications for 
Baird North Co., jewelry and _ clothing. 
Providence, R. I. 

J. Walter Thompson Company, 420 Lexington 
avenue, New York City, preparing plans for 4 
general campaign for National Lumber Manu- 
facturers’ Association, Washington, D. C. 

Vanderhoof & Co., Vanderhof building Chicago. 
Has secured account of the Kay Manufacturing 
Company, Brooklyn, manufactirers of spring 
for mattresses and furniture. 

vertising Company, 250 Park avenue, 
New York. Placing account for the H. ©. Cook 
Company, Ansonia, Connecticut, manufacturers 
of the Gem nall clipper. 

Frank B. Company, 33 South Clark 
street, Chicago. Placing account for the 
Colonial Estates Property, Lake Michigan 
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Get the Interesting IDEAL Facts from the nearest Intertype office 


INTERTYPE CORPORATION: New York 1440 Broadway; Chicago 130 North 
Franklin Street; New Orleans 816 Howard Avenue; San Francisco 152 Fremont 
Street; Los Angeles 1220 Maple Avenue; Boston 80 Federal Street; 
London; Berlin. Distributors throughout the world 
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“IN MEMORIAMS” SOLD 
BY ’FRISCO DAILY 


Harrison, of Chronicle, Obtains Two 
Pages to Celebrate Decoration Day 
—Hangs Display of Ads in 
State Capitol 


Hanging framed in the state capitol 
building at Sacramento, Cal., are two 
pages of “In Memoriams”, a feature ob- 
tained by the classified department of the 
San Francisco Chronicle last Decoration 
Day. Copies for this purpose were re- 
quested from H. J. Harrison, classified 
manager, by Adjutant-General Mittel- 
staedt, who complimented the newspaper 
on its enterprise. In soliciting the “In 
Memoriams” the regular rate of 30 cents 
a line was charged. : 

Plans were made to reserve an entire 
page for Gold Star Mothers, American 
war mothers and other relatives and 
friends wishing to offer Memorial tribute 
to the boys who gave their lives during 
the late war. The second page was to be 
reserved for miscellaneous “In Memor- 
iams.” A dummy was drawn. Booklets 
of Memorial verses and cards notifying 
the public of the Chronicle’s intention to 
publish two “In Memoriam” pages were 
printed. 

A solicitor called upon the president of 
the Goid Star Mothers, told her the plans 
and secured a list of names of the mem- 
bers of the group. Books containing the 
names of officers and enlisted men dying 
during the World War were obtained 
from the library and checked for names 
of men who lived in the San Francisco 

3ay district. With the aid of the city 
directory and telephone directory, a clerk 
was able to locate the surviving relatives 
of these men. Booklets of verses and the 
notification cards were mailed to them and 
followed up two weeks later by a tele- 
phone solicitation. 

The funeral columns of local papers 
furnished leads for the miscellaneous page. 
Booklets and cards were mailed to these 
people too and they also were solicited 
by telephone. 

Mr. Harrison, says that to his knowl- 
edge this is the first time that a double 
truck of “In Memoriams” has been pub- 
lished by any newspaper. 


Changes in El Paso 


Val P. Lawrence, classified advertising 
director of the El Paso (Tex.) Herald 
and Times has been appointed advertising 
director of that paper. Carl Dunbar has 
been promoted from display advertising 
solicitor of the Herald and Times to the 
post of classified manager. Lee Watson, 
formerly of the Herald and Times classi- 
fied department, has become classified 
manager of the -/ Paso Evening Post. 


Announces Engagement 


Hannah Glucksman, of the New Or- 
leans Item-Tribune classified advertising 
department, will be married early in the 
fall to Nathan Leonard Kern, of the 
Latter & Blum Real Estate Company. 





Papers Appoint Farley 

Robert S. Farley, financial advertising 
representative, has been appointed eastern 
financial and steamship advertising rep- 
a ea for the Chicago Journal and 
the San Francisco Bulletin. Jack Regan, 
formerly of the New York World, and 
Joseph O’Donnell, formerly of the Brook- 
lyn Standard Union, have joined the Far- 
ley organization 





Weaver-Stewart Appointed 


Weaver-Stewart Company, Inc. have 
been appointed national advertising rep- 
resentatives of the Antigo (Wis.) Jour- 
nal, effective July 1. 


Bottinelli Joins Kimball 


Charles A. Bottinelli, of the Weaver- 
Stewart Company, has joined the New 
York office of Fred Kimball, Inc. He 
will work for both organizations. 
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OE BECKLEY came back to the 
United States this week from three 
months’ abroad, playing the role of 
cupid’s messenger. The famous news- 
paper woman had gone to London and 
Paris for a vacation, but, “you know how 
it is. 

“I’m like an old fire horse; I run every 
time I hear a bell,” Miss Beckly said. 

One of the feature bells she heard 
ringing in Paris summoned her to a 
chateau on the outskirts where the 
Maharajah of Indore is living with his 
bride the former Nancy Miller of Seattle. 

“You may think I’m a perfect idiot,” 
remarked Miss Beckley, “but I honestly 
believe this is a real love match.” 

She is writing the story of her inter- 
view for the Big News Syndicate, of 
which W. L. “Rube” Wardell is presi- 
dent. At present she is on a leave of 
absence from Famous Features Syndicate, 
er however, continues to handle “Zoe 
Beckley’s Corner.” 

While abroad, Miss Beckley also broke 
up her vacation by interviewing Lord and 
Lady Astor and many minor European 
celebrities. 


Pittsburgh Ad Women Elect 


The Women’s Advertising Club of 
Pittsburgh has elected Miss Mary L 
Hulsman of the advertising department 
of the Philadelphia Company, president 
succeeding Miss Violet Symons. Miss 
Frances Darr was elected vice president 
Mrs. Frances Howell, treasurer, Miss 
Helen Ryman, recording and Mrs. Lillian 
Mark, corresponding secretary. 


Returns from Europe 


Selma Darmsttader, formerly secre- 
tary to George M. Rogers, general man- 
ager of the Cleveland (O.) Plain Dealer, 
but later business manager for the 
Country Club News of that city, has re- 
turned home after spending several 
months in Europe. 


Leaves Seattle Star 
Peggy McLellan has left the city staff 
of the Seattle (Wash.) \Star, to work 
on the Santa Ana (Cal.) Register. 


Mies Dunbar Resigns 
Marie Dunbar, feature writer, Seattle 
(Wash.) Post-Intelligencer, has resigned 
on account of ill health. 


Joins Worcester Post 


Miss Marguerite Padula has joined the 
staff of the classified advertising depart- 
ment, Worcester (Mass.) Evening Post 





Financial Guu to Meet 


The Financial Advertisers Association 
has decided to hold their annual conven- 
tion in Utica, N. Y., Sept. 17-19. 
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ZOE BECKLEY RETURNS || Modern newspapers use this different light 
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because workers see better! 








Compositors on the Charlotte, N. C. Observer are never concerned about light. 
They have all they want everywhere it is needed. 


VER stop to think why green or yellow glasses are worn 
in the glaring light of the seashore, why those doing close 
work so often wear green eye-shades, why lamp-shades and 
window shades usually are green or yellow? 
Light of these colors is kindest to the eye,—and produces 
much better seeing conditions, far less glare and decidedly less 
heat than other light from which eyes seek protection. 


How logical then—when both quantity and quality of work 
are so dependent upon good vision—to choose the cool yellow- 
ish-green light characteristic of Cooper Hewitts for use in 
newspaper plants. With these lights nothing is needed to 
shade the eyes, for there are no glare-producing rays to 
irritate them. 

And what is the natural result? 

A considerable number of modern newspapers are turning 
to Cooper Hewitts—and finding them even better than day- 
light. 

Many are burning Cooper Hewitts 24 hours a day even 
under skylights and close to windows because the light is 
uniform and it reveals details not seen in daylight! 

Bulletins explaining in simple but scientific detail why 
Cooper Hewitt lighting is better are yours for the asking. 
But after all, the proof of the pudding is in the eating. A 
trial installation in your own plant—made without obligating 
you—is the best proof of merit. Why not ask us for such an 
installation, today? Cooper Hewitt Electric Company, 863 
Adams St., Hoboken, N. J. 
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#{ LITTLE DRAMAS IN THE LIFE OF A GREAT NEWSPAPER SYSTEM }+ 





PAINTED FOR SCRIPPS-HOWARD NEWSPAPERS BY CLAYTON KNIGHT 


Death was riding the air lanes 


“Give me a plane and a sack of 
mail and I'll find out why”... 
Said a Scripps-Howard reporter 





1920 was a bad year for the Air Mail 
Service. Good pilots were crashing. 
Delays were frequent. Something was 
wrong. 


A Scripps-Howard reporter person- 
ally induced Postmaster-General Burle- 
son to commission him as special agent 
of the Air Mail. He rode in a mail plane 


NEW YORK . Telegram SAN FRANCISCO . News DENVER . Rocty Mt. News 


on the first, through, coast-to-coast Air 
Mail flight. Talking to pilots. Survey- 
ing fields and equipment. Checking con- 
ditions. 

And then this reporter helped to frame 
a letter from western pilots requesting 
an investigation of the service. 

It got attention. It resulted in a whole- 
sale reorganization of the Air Mail. And 
the next 1,500,000 miles were flown 
without a fatality. 

This Scripps-Howard reporter was a 
pioneer of the present efficient service. 
. . « And through him the scripps- 
HOWARD NEWSPAPERS contributed to one 


——— 


AKRON .. 


of the most important developments in 
American aviation. 


The primary purpose of the scripps- 
HOWARD NEWSPAPERS is to seek the 
news. But ‘they often help to make 
the news by initiating and furthering 
projects of public welfare. By spot- 
lighting pallioant in public service 
they help public servants to remedy 
them. For these newspapers are con- 
trolled and financed from within. Their 
editors listen to no commands. And 
their readers form what is perhaps the 
most closely-knit and responsive body 
of buyers available to the advertiser. 


Times-Press YOUNGSTOWN Telegram KNOXVILLE News Sentine 


CLEVELAND Press WASHINGTON . . News DENVER . Evening News BIRMINGHAM . . Post FORT WORTH .. Press EL PASO . 4.4... Post 
BALTIMORE .. Post CINCINNATI... Pest TOLEDO , . News-Bee MEMPHIS Press-Scimitar OKLAHOMA CITY News SAN DIEGO... Sun 
PITTSBURGH . Press INDIANAPOLIS .. Times COLUMBUS .. . Citixen HOUSTON + Press EVANSVILLE .. . Press FERRE HAUTE Post 


COVINGTON .. 


Kentucky Post— Kentucky Edizien of Cincinnati Post 


SCRIPPS-HOWARD 


MEMBERS OF THE AUDIT BUREAU OF CIRCULATIONS 





ALBUQUERQUE... 


New Mexico State Tribune 


NEWSPAPERS 


AND MEMBERS OF THE UNITED 


PRESS 


NATIONAL ADVERTISING DEPARTMENT 


250 PARK AVENUE, NEW YORS 


- CHICAGO - SEATTLE - SAN FRANCISCO - 


PORTLAND - 


DETROIT - LOS ANGELES - ATLANTA 


Item for your note book. Look up the Scripps-Howard Exhibit at the 1. A. A. Convention in Detroit. 
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POSTAL VICTORY HAILED BY 
SOUTHERN PUBLISHERS 


(Continued from page 7) 











ippeal; Thomas J. Heflin, vice-president, 
iermingham (Ala.) News; Major J. C. 
Hemphill, former S. N. P. A. president 
and editor, Charleston (S. C.) News and 


Courier; Col. L. J. Wortham, former 
editor, Fort Worth ( Tex.) Star-Tele- 
gram. 


The secretary discussed the work of 
the various bureaus briefly, refering to 
the work done by the employment bureau, 
the drive against fake classified adver- 
tisers and the contacts maintained with 
other press associations. Shopping News 
publications, he said, had not developed 
much favor in S. N. P. A. territory, 
“only in Winston-Salem is such a con- 
solidated hand-bill issued.” 

Regarding labor matters, Mr. Williams 
had the following to say: 

“The year has been quiet in labor 
matters, although the headquarters office 
has frequently furnished various items of 
information to members upon request. 
I believe the time has arrived when con- 
sideration should be given to the estab- 
lishment of a labor department in the 
S. N. P. A. organization to co-operate 
with persons engaged in similar activities 
in other associations. The increasing de- 
velopment of the South makes it certain, 
in my opinion, that labor matters will 
have to receive more attention at the 
hands of publishers of Southern daily 
newspapers.” 

The committee on advertising agents 
reported the names of 54 recognized 
southern agents and reported an increas- 
ing number of requests from members on 
advertising and advertising agencies. 

The report on the Lee School of 
Journalism, presented by John S. Cohen, 
Ailanta Journal, chairman of the com- 
mittee, disclosed that the authorities of 
W ashington and Lee already regard the 
department as one of the strongest of 


the college. Three new courses, bringing 
the total to 12, are planned for next year. 
The meeting was told that the school 


needs $350,000 for a permanent endow- 
ment. Of this amount about $70,000 has 
been pledged and about $50,000 paid in by 
S. N. P. A. members. 

Encouraging reports were also made 
on the Macon (Ga.) Printing School 
and the Southern School of Printing, at 
Nashville. The growing contribution of 
the latter school, not only to the South 
but to the whole nation, was explained. 

The labor committee reported succinctly 
as follows, through the chairman, H. C. 
Adler, Chattanooga Times: 

“The Labor Committee was not called 
to meet during the past fiscal year. The 
reason for this was because labor condi- 
tions seemed to be quiet and in good shape 
during the entire period since the last 
convention’ and no problem or questions 
of any kind were brought to the attention 
of the committee, either by any of the 
member newspapers or by the officials 
of the Association. It was a year ap- 
parently of peace and quiet all along the 
line.” 

The report of the traffic committee was 
presented by Cranston Williams, chair- 
man, and was, in substance, as follows: 

“Your Traffic Committee believes the 
individual publisher must take a more 
active interest in events affecting freight 
rates on newsprint paper from New 
England and Canadian mills to the South 
if burdens in the shape of higher rates 
are to be prevented. 

“The carriers now have proposals under 
consideration which involve large in- 
creases to many cities in the South and 
reductions to some points in North 
Carolina and Virginia. Information 
about these proposals have been furnished 
S. N. P. A. members from time to time 
in personal letters. 

“The Southern and Louisville & Nash- 
ville Railroads have made efforts repeat- 
edly to secure increases in rates on news- 
print via all routes from Canadian points 
to Nashville, Tenn., from 47 cents to 
57 cents per 100 Ibs. Hearings in this 
case were held for several days last July, 


& Publisher 


and the Chairman of your committee 
attended. In February of this year the 
Interstate Commerce Commission handed 
down its decision holding the increased 
rates proposed are not justified. Besides 
the S. N. P. A., various organizations 
intervened in this case, and special assist- 
ance was rendered by T. M. Henderson 
ot the Nashville Traffic Bureau and Wil- 


bur LaRoe, Jr., counsel for the Inter- 
national Paper Co. 
“The Southern Freight Association 


held conferences in Atlanta on January 
23rd to consider the cancellation of less 
than carload commodity rates on paper 
and other articles. Your Chairman at- 
tended the conference and announced the 
position that nothing could be submitted 
intelligently by the publishers until the 
railroad reached a decision about the vari- 
ous changes proposed in the So 
classified, and until the railroads had 
agreed among themselves upon proposals 
in line with the decision of the Interstate 
Commerce Commission in Southern Rate 
Class Investigation, Docket 13494. No 
changes have been made yet. 

“The S. N. P. A., by authority of the 
Board of Directors, became a member 
of the Southern Traffic League which is 
composed of the large shippers and re- 
ceivers of freight in the South. Mem- 
bership in the League’ has proven very 
valuable and active co-operation is being 
extended in the matter of newsprint rates. 
Your Chairman is a member of several 
committees of the League relating to 
newsprint rates. 

“At the time of the 1927 S. N. P. A. 
convention the suggestion was under ac- 
tive consideration that a general com- 
plaint be filed attacking the newsprint 
rates to the South from New England 
and Canadian mills. Your Chairman was 
advised that the American Newspaper 
Publishers Association at that time would 
file such a complaint and your Chairman 
offered the full co-operation of the S. N. 
P. A. This complaint was not filed and 
it developed later that the A. N. P. A. 
did not intend filing such a complaint. 

“In the meantime, complaints were filed 
by the leading newsprint. manufacturers 
of the United States and Canada and the 
cases are pending before the Interstate 
Commerce Commission. The S. N. P. A. 
has intervened in these complaints in or- 
der to be represented and be heard at 
all times that action may be taken. The 
cases in which the S. N. P. A. has in- 
tervened are: 

“International Paper Co., and Canadian 
International Paper Co. vs. The Akron, 
Canton & Youngstown Railway Co., et 
al. I. C. C. Docket No. 20099. 

“Minnesota & Ontario Paper Co., et 
al, vs Southern Railway, et. al. I. C. C. 
Docket No. 20631. 

“Abitibi Power & Paper Co., Ltd., et. 
al. vs. Alabama Great South Railroad, 
et. al. I. C. C. Docket No. 20633. 

“Although the Interstate Commerce 
Commission denied the right of the Amer- 
ican Publishers Conference, of which the 
S N. P. A. is a unit, to intervene in op- 
position to the petition of the railroads 
for increased compensation for carrying 
the mails, yet the Conference was able to 
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accomplish a great deal by co-operating 
with the attorneys and experts of the 
Post-Office Department in their case 
against the carriers. The opposition of 
the. American Publishers Conference to 
thesgncreased compensation of the car- 
rierstwas based upon the ground that we 
did not believe such increases were justi- 
fied afd that any increases granted would 
be cited by the Post-Office Department 
and members of Congress as justifying 
increased rates of postage from second 
class mail users. 


“As a result of the Conference seeking 
to intervene the Post-Office Department 
requested the Commission to make cer- 
tain changes in the administration of the 
rates of compensation which we believe 
will result in keeping the increase in 
compensation to the railroads at a mini- 
mum. 


“After this report had been prepared 
announcement was made that the ex- 
aminer in the case had recommended to 
the Commission that a 15 per cent gen- 
eral increase from July 24, 1925, the date 
on which the Commission issued an order 
for re-examination of the present rate 
scales, to the date increased rates pro- 
posed for the future becomes effective, 
be granted. The examiner contended the 
necessity for the 40 per cent increase 
asked has not been shown. At the time 
the examiner’s recommendation was 
made public on June 8, the Commission 
issued an order reopening the proceed- 
=. srovaing that ex ions, if any, 

be filed on or elects tame 27 and as- 
pm a the proceedings for further argu- 
ment on June 29. 


Those who attended the first day’s de- 
liberations were: 


Sumter Gillespie, Greenwood (Miss.) Com- 
mmonwealth; A. E. Clarkson, Houstom (Tex.) 
Post- Dispatch; L. N. Nicholson and Bernard 
Krebs, New Orleans Times-Picayune; Mr. 
and Mrs. W. R. Harris, Asheville (N. C.) 
Citizen; Com. C. Edward and James B. Nevin, 
Atlanta Georgian-American. 

Maj. E. B. Stahlman, 
J. L. Ewing, New Orleans States; G. ‘ 
Brown, Anderson (S. C.) Daily Mail; B. E. 
Faulk and Robert Faulk, Monroe (La.) News 


Nashville Denne: 
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1928 
Star; J. L. Mapes, Beaumont (Tex.) Enies 
prise and Journal. 
R. T. Henderson, Montgomery Ac vertigey 
Marion H. Smith, Orlando (Fia.) > entinel 
Robert M. Curtis, Roanoke (Va.) 7 




















World-News; Louis P. phew, Mrath 
man, Louis ’P. Cashman, Jr., and Ma 


Cashman, Vicksburg (Miss.) Post; J 
Columbus Ledger; R. B. Page, Wil 
CN. C.) Star, A. H. Chattman, Pr, 


( Fla.) Herald; Meigs O. 
Frost, New Orleans States. 

F. C. Withers, Columbia (S. C.) 
Mr .and Mrs. S P. 
State- Times; A. M. Sently, Montgomery ( 
Jou ee rnderinn i? Thompson, Mobile (A 
Register ; W. _G. Wilkes, Biloxi Herald: 
— (Ga.) Morning New 
Media Recents. New Yo 


Frost, and My; 


New Cs Item-Tribune. 


and W. C. Dowd, Charlo 
(N. C.) News; pot Craig, Gulfport (Miss 
Daily Herald; Petersby 


St. 
Gi 


Free Press. John D. Ewin: 
yg SS A. Dair, ak 3 
B. H. Peace, Mrs. 


=~3 


Greenville (S. C.) jouer’ Walter Web, M. 

gomery (Ala.) Journal. 

B. Sheridan, Jr., Mobile (Ala.) Regist 

W. M. Fincher, Mobile News-Item; 2s 

a. Mobile (Ala.) Register; H. 
Mobile ~ § Item; Lawrence 

Mobile R S. F 

nessean; John Bryce, Atlanta J 

ames B. ubtesn, Nashville Banner; T. 

ohler, Chicago. 

L. K. Nicholson, New Orleans 
Picayune; Hunter Jarreau, Alexandria 
Town Talk; Urey son, Owensboro (K 
Messenger; John A. Park, Raleigh (N. 
Times; J. S. Parks, Fort Smith (Ark.) Ti 
Record; O. E. Johnson, Chattanooga N. 
alt - Johnson, Jr., Chattanooga; Luci 

Chattanooga; Mrs. W. C 
a; Mr. and Mrs. 
a.) Times-Journal ; 
Stewart, Selma Times-Journal. 
Victor H. Hanson, Birmingham (A 
News and Age-Herald; J. A. Davis and M 
Davis, Albany (Ga.) Herald; P. T. Ander 


and Mrs. Anderson, Macon (Ga.) Telegra 
W. J. Anderson, ‘Macon Telegraph; 
Ethridge, Macon 


Tele; e + 
Brown and Marion L. Leow, 5 
(Fla.) Evening I 


a News; 
lette, Clarksville Leaf- hronicle; R. H 
Petersburg Progress-Index. 

Clark Howell, Jr., Atlanta Constitutig 
Herbert Baughn, Washington, D. C. 
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Save This Advertisement and Get a $3 .derchandise Present FREE! 








“GENERAL- PURPOSE-DESK-TRAY” 
The Latest Creation ga 


The “GENERAL PURPOSE TRAY” 
is operated from all directions on 
your desk; from the front, right or 
left; or from your desk drawer, it is 
the best work organizing device, also 
the best sorting tray. 


“we‘‘Alpha-DesK-Tray”’ 


For sorting letters and 
desk work organizing of 
every description in all 


departments. 
“Alpha-Desk-Trays” are built in 2 
designs, closed side, open _ si 


models, ranging from 5 to 18” deep, 
front to back, and in all standard 


widths of business forms. 








ACT NOW! 


MAIL IN COUPON TODAY —! 
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This ney at safety-box free , a 
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Southern Newspaper Publishers 


Association 4 


Greetings — ; 


Publishers of progressive papers in the South were 
among the first to recognize the efficiency and economy 
of the dry stereotype process when the WOOD FLONG } 
CORPORATION first produced the American product ‘ 
some twelve years ago, and the present indications are 
that the South will very soon establish the record of being | iy 
the first section in the country to abolish completely the 








—il obsolete wet mat and become solidly dry. i 
—7 The WOOD FLONG CORPORATION desires to | 
y i express to the Southern Newspaper Publishers its appre- 

— ciation for their business and courtesy during the past and | 


assures them of its sincere desire to cooperate in further 
developing and improving the art of stereotyping. 


We are represented in the southern territory by Mr. 
William Wetherell, who is not only a dry mat expert, but 
is thoroughly versed in all mechanical branches of news- 
paper publication. Mr. Wetherell’s services are yours for 
the asking in any capacity you may require. 














— WOOD FLONG CORPORATION 


Stillwater, New York 
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“BUD” FISHER MAKES 
$3,000 A WEEK 


Appraisal of Father’s Estate Shows 
Enormous Salary Paid by the 
Bell Syndicate to 
Cartoonist 


Appraisal of the estate of Allen H. 
Fisher, father of Harry C. (“Bud”) 
Fisher, creator of “Mutt and Jeff,” this 
week disclosed 
details of the 
contract held by 
the cartoonist 
with the Bell 
Syndicate for his 
drawings, and 
showed the fact 
that his father 
and mother 
shared in the re- 
ceipts from the 
work of the ar- 
tist. The elder 
Mr. Fisher died 
Dec. 23, 1926. 

The Fisher con- 
tract which provides only for newspaper 
use of his drawings, was made with the 
Bell Syndicate and calls for a minimum 
of $3,000 a week, with 75 per cent of the 
receipts up to $4,700 a week, after which 
only 50 per cent is to be paid. Under 
the contract, drawn in 1921, and in ef- 
fect to 1930, Fisher is required to fur- 
nish not fewer than 260 seven-column 
comic strips and 52 full page drawings 
a year, and he agrees to “try to” furnish 
312 strips annually. 

The estate of Allen H. Fisher was ap- 
praised at $253,466 gross and $240,785 
net, of which $246,339 was his interest 
in the partnership of Fisher & Fisher, in- 
cluding his wife, Nellie G. Fisher, and 
his son. The firm, which went out of 
business Dec. 31 last and was succeeded 
by a corporation, had the Bell Syndicate 
contract as its chief asset. The decedent 
owned one share of the 100 shares of 
stock, which was valued at $798. He 
gave the entire estate to his son. 

The appraisal also shows that when 

3ud” Fisher was in the midst of his 
matrimonial troubles with the former 
Countess de Beaumont who later got a 
separation decree, he had overdrawn his 
account with the firm $300,000. It was 
planned that he would pay his wife $150,- 
000 in settlement of her claims and she 
would divorce him amicably in Paris. 
The plan fell through for some reason 
not disclosed, but to aid their son the 
father transferred to him $100,000 of his 
share of the firm proceeds, and his 
mother gave him $50,000. 
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New Syndicate Formed 


Contemporary Features, Inc., a new 
syndicate headed by A. Basil Wheeler, 
editor of the Wheeler Press Syndicate, 
was organized last week for the purpose 
of syndicating a special series on Russia, 
called “Contemporary Russia.” The fea- 
ture will be made up of articles by Maxim 
Gorky, S. Gussiev Orenburgsky, Benja- 
min Levine, Dr. S. Daniel House and 
others. The syndicate’s office is in New 
York. 


Dowling to Washington 


Edwin Dowling, cameraman on the 
staff of the New York Daily News, has 
been made temporary manager of — the 
Washington bureau of Pacific & Atlantic 
Photos, Inc., succeeding Tom Howard, 
who is with the Presidential party in 
Wisconsin. Howard is the photographer 
who took the picture of Ruth Snyder in 
the death chair at Sing Sing. 


Tunney Signs With King 


Gene Tunney, world’s heavyweight 
champion, will write the story of his 
forthcoming fight with Tom Heeney, 
Australian heavyweight contender for 
King Features Syndicate, Inc. He will 
also write an account of his trip abroad 
with Thornton Wilder, whose novel “The 
Bridge of San Luis Rey” won the 1927 
Pulitzer prize. 
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Arranges for Convention Pictures 


Special telephoto service and mat-mak- 
ing facilities have been arranged by In- 
ternational Illustrated News Service to 
facilitate the handling of pictures of the 
Democratic National Convention at Hous- 
ton. The same battery of camera men 
who covered the Republican meeting were 
sent to Houston this week. 


Ledger Has Tennis Series 


The Philadelphia Public Ledger Syndi- 
cate is handling a series of 24 articles on 
tennis by Rene LaCoste, Suzanne Lenglen, 
Lili de Alvarez, Joan Fry, Betty Nuthall, 
Kitty McKane, Eileen Bennet, Phyllis 
Satterwaite, Karl Kozeluh and F. Gordon 
Lowe. The series is called “Secrets of 
Tennis Success.” 


New Comic Strips 
Two new daily comic strips have been 
created for King Features Syndicate, Inc., 
“Pinhead Dooley,” by Bud Counihan, and 
“Mickey Mooney,” by Gene Carr. 





Adds Graphology Feature 


A special feature dealing with graph- 
ology has been prepared for King Fea- 
tures Syndicate, Inc. by Louis Rice. 


Crosby Undergoes Operation 


Percy L. Crosby, creator of “Skippy,” 
underwent an operation at the Presby- 
terian Hospital, New York, June 20. 





HOLD BOAT CHAMPIONSHIPS 


Baltimore Sun Feature, Held For Eight 
Years, Attracts Increasing Interest 
The Eighth Annual Chesapeake Bay 

Championship races for schooners, bug- 

eyes, skipjacks and other boats were held 

June 16 at Bayshore Park near Balti- 

more with the largest group of entries 

in the history of the event. Governor 

Albert C. Ritchie and many state officials 

were present. 

The races were established through the 
efforts of the Baltimore Sun and Evening 
Sun to foster pride in their boats among 
the watermen of the Chesapeake Bay and 
of the tidewaters of Maryland. This 
year, in addition to three cash prizes in 
each of six classes, the papers gave a 
prize in the form of a bronze plaque de- 
signed by Jack Lambert, Baltimore sculp- 
tor, to each winner of a first prize. The 
plaque shows a Chesapeake Bay skipper 
at the wheel of his craft and is affixed to 
a mahogany panel. The cash prizes 
total $800 in amount. 

Peter C. Chambliss of the staff of the 
Evening Sun, who worked up the senti- 
ment for the races eight years ago, was 
in charge of the Sunpapers’ part in the 
affair. 


Will Publish Paper on Cruise 


The fourth annual cruise conducted by 
the New Orleans Item-Tribune to Cuba. 
Honduras and the Canal Zone will sail 
July 7. A newspaper, the Daily Breeze, 
is published on board for the benefit of 
those taking part in the tour. 


Conducts Vacation Contest 


Buffalo Evening News is conducting a 
coupon vacation contest. It will send 30 
winners on a 14-day tour of the Canadian 
Rockies, by sea to British Columbia and 
returning by way of Lake Louise and 
Banff. Cash prizes of $25 to $300 also 
be awarded winners. 


Giving Automobiles as Prizes 


_ The Aberdeen (Wash.) Globe-Repub- 
lican is conducting a circulation campaign 
on the slogan “Everybody Wins Some- 
thing.” Three automobiles head the list 
of prizes. 


Run Auto Driving Contest 


The Denver Rocky Mountain News re- 
cently held a contest for the best women 
automobile drivers. Tenpins and traffic 
cops were stationed on the driving route 
and the girls had to miss all of them. 
Prizes were awarded to the winners. 
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N. Y. TELEGRAM RUNS 
DAILY NEWSREEL 


Short Promotion Feature Showing Out- 
standing Metropolitan News Event of 
Day Now Exhibited at 58 Loew 
Theaters in City 








A daily news reel showing the out- 
standing event of the day in the city is 
being sponsored by the New York Tele- 
gram as part of its promotion program. 
The feature is the idea of C. H. Farrell 
and S. R. Reece, former Pathé camera- 
men, who are making the pictures for 
the Telegram. The picture is shown at 
the 58 Loew theatres in New York and 
vicinity. 

mr - subjects are hunched by Andrew 

Ford, managing editor of the Tele- 
seek Mr. Ford selects the outstanding 
event of the metropolitan day and fur- 
nishes a number of optional subjects 
which are included ii the short reel of 
125 feet permits the space. Subjects are 
changed daily. 

The reel is shown under the Tele- 
gram’s masthead with the Scripps-How- 
ard lighthouse in one corner and “NEWS 
REEL” in the right hand corner. The 
title, in characters slightly larger than 
the masthead, is “New York Today” with 
“The Metropolitan Newsreel” as under- 
line. The reel will be exploited outside 
the city. 

The contract with the photographers 
provides for the continuance of the fea- 
ture under the Telegram’s control for one 
year. Typical subjects were the sham 
battle on Governor’s Island and Mayor 
Walker’s reception of Carranza, Mexi- 
can good-will flyer. The reel takes from 
two to three minutes to show. 


FLAGPOLE CONTEST 


Memphis Youths Created Interest Imi- 
tating “Shipwreck” Kelly 


Important news, including the Repub- 
lican national convention, took a “rear 
seat” in Memphis recently, when more 
than 35 young Memphians took to flag- 
poles, following a flagpole standing stunt 
put on by the New Brys department 


store. 
Boys of 9, 13 and 16 years old 
imitated “Shipwreck” Kelly, who man- 


aged to stand on a pole on New Brys 
for more than 100 hours. 

Poles were erected in family backyards, 
and Memphis Press-Scimitar had to dele- 
gate one reporter and one photographer 
to “cover” the story, 

A 16-year-old boy stood on 12-foot 
pole for 66 hours, while a 13-year-old 
youth managed to stick it out 55 hours 
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before coming down. Records of 24, %, 
48 and 50 hours were made. 

Memphis Press-Scimitar carried Dic- 
tures and stories on the juvenile “Ship- 
wrecks” every day. The Memphis Eve- 
ning Appeal offered a prize of a free bus 
trip to St. Louis and return to the boy 
who made the best record. The boy was 
to be accompanied by his mother, ex- 
penses paid, on the trip. 


Free Copies to Pilgrims 


Twelve hundred British Congregation- 
alists who made a pilgrimage to the 
United States last week were greeted 
with free copies of the Boston (Mass.) 
Evening Transcript, placed on board their 
ship, the Celtic, as it came up Boston 
Harbor, June 10. 


Sloan at Work Again 


Harold H. Sloan, circulation manager, 
Worcester (Mass.) Evening Post, has 
returned to his desk following a long ill- 
ness. 


AD BREAKS UP SHOW 


W. C. Fields Peeved When Com- 
panions Get Larger Type in Newspaper 


Because his name appeared in a news- 
paper advertisement in 24 point type, and 
that of his companions on the program in 
30 point type, W. C. Fields, comedian, 
refused to appear on the stage in a 
Wichita, Kan., auditorium June 15. The 
other performers on the double bill, 
Moran and Mack showed no inclination 
to appear without Fields, and 2,000 per- 
sons were sent home and their money 
refunded. The promoter of the show, 
Tom Law, lost about $700 which he had 
spent in advertising, rentals, etc. He did 
not pay the comedians. 

The city auditorium, which holds 4,000, 
was half sold out on the day of the 
performance, and the promoter stood to 
lose on his guaranty. That afternoon, 
in the lVichita Beacon, appeared an ad, 
with the fatal type faces. Fields blew} 
up. He said it was specifically stated 
in his contract that his name should be 
featured in the same type as Moran 
and Mack, and that he had been damaged 
$1,000 worth. He agreed to appear if 
Promoter Law would give him that addi- 
tional $1,000. Law, facing already a 
serious loss, refused. Fields then de 
clined to appear. 










NEW AVIATION MAGAZINE 


The American Aviator: Airplanes and 
Airports, a monthly, began publication im 
New York recently. Walter Whiteley 
Hubbard, formerly with the Baltimo 
American, is editor. 
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METAL FEEDER 


Easily installed on any Linotype. Keeps metal 
at even temperature. Can’t feed too fast 
or too slow. Requires little attention. 


Mergenthaler Linotype Co. 


SAN FRANCISCO 
CANADIAN LINOTYPE, LIMITED, TORONTO 
Representatives in the Principal Cities of the World 


F-4313—Linotype Metal Feeder, 
42 em) without electric pot. . . . . . . $40.00 


F-4314—Linotype Metal Feeder for electric - All models 
except 42 em . $40.00 


F-4315—Linotype Metal Feeder, 
without electric pot . . 


a Metal Feeder for electric pot. All 42 
em models. . ‘ 


(All prices subject to at ii without notice) 


LINOTYPED IN THE GARAMOND FAMILY 



















Order from the Nearest Agency 


Brooklyn, New York 
CHICAGO NEW ORLEANS 


for all models (except 










for all 42 em models 
be $50.00 











+ $50.00 
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SASKATOON 
, or 
MANHATTAN 





ERFORMANCE and reputation has put International Trucks by the 

thousands into every section of the country. They haul every con- 
ceivable kind of load under the sun, from rock and steel to feathers and law 
books. They have a remarkable reputation among the leading newspapers. 
From Saskatchewan to Florida, from the Southwest to New York City, scores 
of metropolitan journals rely on Internationals to keep their editions on time, 
year in, year out. 

The strong endorsement of The Fourth Estate for these trucks comes of 
many years’ use. The general excellence of Internationals, in performance, 
stamina, and long-range economy, comes of 24 years’ experience in truck 
building. The International line fits all requirements. The truck of the 
Saskatoon Daily Star, shown above, is a 1%4-ton speed truck. Other speed 
models 1% and 2-ton, 4 and 6-cylinder, and the 34-ton Special Delivery. 
Heavy-duty trucks, 214 to 5 tons, sold and serviced through 164 Company- 
owned branches in the United States and Canada. Special information sent 
on request. 


INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 


(Incorporated) 


606 S. Michigan Ave. Chicago, Ill. 





O name alphabetically a sample 

dozen of International _ users, 
there are the Atlanta Georgian, Baltimore 
News, Boston Globe, Chicago Tribune, 
Cincinnati Inquirer, Detroit News, Kan- 
‘sas City Journal-Post, Memphis Com- 
mercial Appeal, Minneapolis Tribune, 
New Orleans Item-Tribune, and the 
Philadelphia Record. Speaking of Man- 
hattan, five of the big dailies of New 
York use International trucks: Journal, 
News, Sun, Telegram, and Brooklyn 
Times, and the Wall Street Journal and 
Wall Street News join them for good 
measure. 











yet he Ree 


+ 
- erg aoe 








ws _ : 












40 Editor 


& Publisher 


and The 





SHOP TALK 


FA, 








THIRTY 








By MARLEN PEW 


COMPOSITE biography of the 
majority - of working American 
newspapermen of middle-age has recently 
been written by Ben Ames Williams of 
Boston and his novel “Splendor” will 
live long as a true characterization of 
journalism in the period lying between 
the Johnstown flood and the Boston 
police strike. The hero of the tale is 
an illiterate blacksmith’s son who enters 
journalism as an office boy assigned to 
the reference department, becomes a cub 
reporter, is influenced by high-minded 
associates to read books and strive to 
write well and in some 30 years of 
patient, intelligent and pathetically loyal 
service to his newspaper reaches the 
pinnacle of success when he is assigned 
to cover the State House. The maxi- 
muni wage this able newspaper man ever 
received for his day, night and holiday 
toil was $45 per week. For 30 years 
he was kept cringing on the verge of 
blue-envelope disaster and “disgrace” by 
the vicissitudes of office politics and 
changing ownership and_ editorship. 
Jeautiful ideals of service to mankind 
through the power of the printed word 
surged in his mind and soul, but his 
hands were ever tied by the dull routine 
of his rounds. He was a man of charac- 
ter and understanding and was zealous 
for better things, but he wrote what 
others told him to write. For no reason 
at all he was transferred from the politi- 
cal assignment, which he briefly enjoyed, 
to the routine of a copy desk, contest 
promotion and, of course, just when his 
intellectual powers were at the highest 
point of development, he was shelved in 
the reference department, where he had 
begun, a broken, disillusioned frustrated, 
but not cynical man. 
* a * 


yet the author calls his book “Splen- 


dor” and in the sense that he means 
it the word is not a misnomer. For the 
hero, with good fortune exceeding that 
of many men of his type I have known, 
had another life which was in every 
respect splendid. A wonderful wife, a 
devoted sister, a lovely daughter and a 
successful son, all deeply influenced by 
the intrinsic high character of the plod- 
ding newspaper man, were his rewards, 
a thousand times compensating for the 
defeats in his journalistic career. A wife 
who understood all his trials, who wanted 
little but his love, whose faith, hope and 
charity were the foundations of the 
splendor in his life. Some of the chap- 
ters in Mr. Williams’ story which con- 
cern the domestic tradgedy of this news- 
paper man and his family are soul- 
Stirring. To be tenderly loved, not for 
what he had been able to take from the 
world, but what he was willing to give 
to life, was the hero’s crown. 


ROM the days of his cubhood to “old 


age” at 50, when the hero was junked 
by unappreciative and callous editors, he 
dreamed the familiar sweet dreams of 
the way out. Yes, he would write books. 
The urge was ever in his mind. He 
strongly felt that he knew life and could 
express himself in print. Before him 
was the shining example of an old shop- 
mate who had won his release from 
newspaper serfdom through higher liter- 
ary channels. The hero of “Splendor” 
did write a book and submitted it to pub- 
lishers, and when the manuscript was 
returned to him he reread the story and 
realized that it was poorly written. He 
blamed himself, but his wife knew how 
that story had been written, in moments 
snatched from days heavy with repor- 
torial labor and nights anxiously spent 
in, worriment over family perplexities, 
with a $30 wage the slim and wavering 





buttress against disaster. But when the 
“boss” had ordered the old reporter to 
“put things to rights in the reference 
department,” he gulped down his pride 
and to his wife said, “This new work 
will give me more time to write that 
novel,” and the faithful woman smiled, 
gave him her hand and replied, “I know 
you can, Henry.” 
ca ” 

UT newspaper men of feeling will not 

read “Splendor” without a sense of 
indignation at the appalling economic in- 
justices to the writing craft in the period 
covered by the hero’s vain striving. What 
a travesty—dog labor, ceasless drain 
upon mental and nervous resources, piti- 
less self-sacrifice, uncomplaining loyalty, 
with less to show for it in the world’s 
counters than what a good, sharp news- 
boy might have made from the sale of 
the product at a downtown subway 
stand! One can understand why Henry 
Beeker and sensitive men of his type 
endured it, caught on the wheel of life. 
3ut to me it has long been incompre- 
hensible that decent, intelligent, fair- 
minded publishers would blink at the out- 
rage under their own roofs, while con- 
scious of wrongs elsewhere in the eco- 
nomic realm and lending their columns 
to correct them. Since Henry Beeker’s 
day, in the American field, the movement 
to pay fair salaries to editorial men has 
gained headway and in instances full 
justice is now being done. Looking 
backward, I know that the inequalities 
in the editorial payroll were most often 
directly attributable to incompetent man- 
agement. Publishers who kept the brains 
of their institutions on starvation pay, 
would at the same time lavish money 
on every wild-cat promotion scheme that 
any irresponsible fakir would bring along 
from New York or Chicago. Save at 
the top and let the paper’s resources 
pour out at the bunghole, was the rule 
of block-headed managements for a gen- 
eration. And, of course, they did not 
understand their business, did not 
realize the power of the newspaper to 
sell merchandise, did not sell space as a 
sound investment, but occupied their 
futile days like so many panhandlers on 
the street, begging merchants to “come 
in” for a page or what will you? What 
is happening in the new day is that busi- 
ness science has at last in part offered 
itself to the newspaper, general manage- 
ments wishing to be efficient, appreciate 
office resources and compensate them and 
the Henry Beekers who are so intent 
upon saving the world that they have no 
thought for personal welfare, are on 
their way to happier davs. We can love 
the hero of “Splendor” in fiction, but 
for his sake and for his family we hope 
the sun has forever set on his journalism. 


SPANISH PRESS THREATENED 


The Spanish government issued an 
official note June 18, threatening more 
drastic press censorship in an effort to 
end all revolutionary activity and propa- 
ganda. The note indicates that the gov- 
ernment will totally suppress all newspa- 
pers which “refuse to serve the national 
interests.” The threat was provoked by 
the criticism in certain Spanish news- 
papers, which has been reproduced 
abroad, of the new petroleum regime. 


TORONTO STAFF OUTING 


Employes of the Toronto (Ont.) 
Globe were the guests of the directors 
and shareholders at an outing on June 
16 at Lewiston Heights, Ont., making 
the 30-mile journey by steamers. Ar 
afternoon and evening program of games 
and sports was held. 
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Advertisers have begun to use 
The Christian Science Monitor 





“Among 


a\ Airways, Ltd. 


” 
‘ihe National 


since January 1, 1928. 


AN INTERNATIONAL DAILY NEWSPAPER 


“A Quality Medium for 


The 
Monitor 


Quality Products” 
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hristian Science 


Published by The Christian Sciente Publishing Society, 107 Falmouth St., Boston, Mass. 
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pres Audit Bureau of Circulations Member Associated Business Papers | 


Agencies Are Busy Now 


Campaigns which “‘break’’ in September and October are prepared and planned during the 
summer months. 


Lists of media are now being made up for advertising which will be published in the fall and 
winter. 


The summer months are busy months for the executives of advertising agencies. 
‘Your newspaper's advertising should be running in EDITOR & PUBLISHER right now. 
Keep your advertising on the job even though your men may take vacations. 


The total known national newspaper appropriations during 1927 were $128,459,000. Readers 
of EDITOR & PUBLISHER invested $117,469,000—91.4%. Here is practically complete 


coverage through one big medium. 








Are you particularly interested in Automotive linage? EDITOR & PUBLISHER covers 94.2°%; 
of the appropriations. Interested in grocery products advertising? EDITOR & PUBLISHER 
readers invested 90.6% of the total known appropriations. 


Tobacco was the third largest classification. EDITOR & PUBLISHER'S coverage 92.9%. 
Our readers invested 94.3% of the druggist sundries newspaper appropriations. 


National advertisers are swinging to the newspapers as the real selling medium. Big, bigger, 
biggest campaigns are now in the making. Strike while the iron is hot. 


Every week through the advertising columns of EDITOR & PUBLISHER you can talk to prac- 
tically the entire national advertising and agency fields and at small cost—-$168 for a page of 
672 lines—$95 per half page of 336 lines—and $55 per quarter page’ of 168 lines—on a 52- 
time order. It would be the part of wisdom and long run economy to plan an aggressive cam- 
paign in EDITOR & PUBLISHER. Our Advertising Roll of Honor includes the names of more 
| than three hundred daily newspapers, many of which advertise exclusively in EDITOR & PUB- 
LISHER—the newspaper advocate—a plus service worthy of your consideration. | 














That’s why EDITOR & PUBLISHER carries more newspaper advertising than any other p>per 
on earth. 


EDITOR & PUBLISHER 


THE FOURTH ESTATE 


1700 Times Building, Times Square, New York City 
Five Telephones: BR yant 3052-3053-3054-3055-3056 


Visit our Exhibit, International Advertising Association Convention and Exposition—Booth 69A—Detroit, July 9-12, ‘28 
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QUALITY CIRCULATION 
STRESSED BY I. C. M. A. 


(Continued from page 10) 











been able to reach. The policy paid $5 
weekly up to a five-week maximum, 
after a 14-day waiting period, and pro- 
vided a $50 death benefit. The plan 
was operated chiefly in factories with 
the co-operation of the employer and re- 
sulted in a net increase of 1,400 new 
subscribers. 

Audit Bureau of Circulation speakers 
occupied most of the Wednesday morn- 
ing session, with Mr. Harn as the head- 
liner. W. E. W. Chandler, chief a 
briefly answered questions as to A. B. 
procedure proposed by the picaes 
Other speakers were E. P. Schwartz, 
Des Moines Register and Tribune-Capital ; 
Walter R. Rauck, Cincinnati Post, and 

G. Kimber, Toronto Globe. The last 

hour of the morning session was entitled 
“Economy Hour,” in which members told 
in a few words what they had done to 
reduce departmental expense during the 
year. 
“ Mr. Harn in his address visualized 
the circulation executive as not only a 
sales manager, but also a_ production 
manager. In the latter capacity, he said, 
he should not be concerned so much with 
the product of the day as with that of 
next year and the year after, with the 
constant improvement of his product to 
reduce the present large element of waste 
for its principal user, the advertiser. 

That advertising was in many respects 
wasteful today, Mr. Harn said, was 
generally admitted and it was no indict- 
ment of advertising to make that ad- 
mission. Internal combustion motors he 
said, were only 15 per cent efficient, but 
the day’s motor would continue to 
used until something better was developed. 
Advertising, he continued, would also 
continue to be used in its present forms 
until some one developed a_ totally 
different form of business accelerator, 
which he thought an unlikely develop- 
ment, or until a better form of the 
present medium was achieved. The cir- 
culation manager's job, he said, is the 
manufacture of the advertiser’s audience. 
Mere numbers did not make that the 
best possible audience that the user of 
the circulation product could have and 
it would not be long before large adver- 
tisers would buy their circulation as they 
buy their coal, with careful analysis of 
the number of actually productive “heat 
units.” 

He advised circulation men to attend 
the meetings of advertisers, and to read 
the trade papers in which the views and 
thoughts of advertisers were expressed 
in order to find out what the ee gp 
users of publication space desired 
their appropriations. 

Mr. Chandler’s answers to the eight 
set questions were pointed. 

A newspaper member of the A. B. C. 
had a standard measure for his circula- 
tion that the non-member did not possess 
and which was recognized without ques- 
tion by the space buyer. A. B. C. mem- 
bersiip, he said, often resulted in a 
newspaper gaining a place on an adver- 
tiser’s list which would have been denied 
to a non-member. 

The Bureau, he said in reply to another 
question, is revising its trading area 
limits for newspaper fields as fast as 
the day’s work will permit and the con- 
flicting claims of newspapers do not 
hinder. 

It was desirable, he said, that all news- 
papers maintain a card index of payments 
made by mail subscribers. 

Advertisers no longer regard a non- 
returnable circulation as the highest 
newspaper achievement, he declared. 
Once they did so, but experience has 
taught them that strictly non-returnable 
circulation does not mean 100 per cent 
net paid on every copy that leaves the 
pressroom. They now preferred a rea- 
sonable margin of returns, with no hid- 
den unsold circulation. 

He denied an implied charge in one 
question that A. B. C. auditors delight 
in cutting a newspaper’s circulation, and 
also denied that the A. B. C. was placing 
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newspaper circulation methods. Each of 
the three rules affecting newspaper cir- 
culation that had been adopted during 
the past three years, he said, had been 
made at the instance and with the ap- 
proval of publisher members. 

Local advertisers, he said, did not join 
the A. B. C., largely because they could 
obtain its information free from the local 
newspaper members. 

Opening the “Economy Hour” discus- 
sion, John M. Schmid, Hearst News- 
papers, Chicago, related how one of the 
newspapers under his direction effected 
savings which will probably total $1,000 
a week. Formerly the paper had 26 road 
men all using their own cars and aver- 
aging 250 miles per day. Office cars 
were purchased and one by one the men 
were equipped with the new machines. 
The latter were standard while the pri- 
vate automobiles had ranged from small 
cars to large old and obsolete machines 
far behind modern operating economics. 
The office buys gas and oil and carries 
liability insurance. 

Sidney D. Long, Wichita Eagle, de- 
scribed the office conferences which had 
preceded the establishment of the Evening 
Eagle as a new edition. It was originally 
planned to continue the old rate of 15 
cents a week for the morning and Sun- 
day paper adding three cents a week to 
cover the evening delivery and giving 
the three cents to the carrier. When the 
carrier and distributor force was con- 
sulted, they advised against the 18 cent 
rate as being cumbersome in number of 
coins and uneconomic in that the paper 
could get five or ten cents as easily as 
three. The suggestion was adopted, the 
evening paper rate was set at five cents 
and the carriers kept the three cents 
originally allotted them, the paper get- 
ting the extra two cents. 

E. P. Hopwood, Portland Oregonian, 
in a paper read by the secretary, advo- 
cated standardization of office printed 


matter. 

B. T. Martin, Spokane Chronicle, 
transferred the payment of liability in- 
surance premiums from the office to in- 
dividual road men under a master policy 
held by the office. He also stated that 
employment of more efficient and ex- 
pensive assistants had resulted in direct 
economies. 

J. M. Annenberg, Philadelphia Public 
Ledger, contributed the suggestion of 
economy in transportation expense by 
adoption of “air container” tires. A 
direct saving of one third in maintenance 
cost had been shown he said, in addition 
to savings through elimination of time 


lost on the road by tire trouble and 
through uninterrupted _ service. The 
Ledger trucks went through a_ severe 


snowstorm last winter, he said, without a 
single tire repair call. He had been able 
to lay off the tire repair man at the 
garage at a saving of $1,300 a year. W. 
A. Cordingley, Des Moines Register and 
Tribune-Capital, related how small town 
drug stores had been used as delivery 
points by the office trucks, saving con- 
siderably in postage that formerly car- 
ried the paper direct to the subscriber's 
home. 

H. G. Kimber, Toronto Globe, de- 
scribed the extraordinary co- operation 
between the four newspapers of his city, 
and also the even more unified activities 
of the Ottawa newspaper. 

The four Toronto dailies he said 
distribute through eight wholesale agents 
who cover corner boys, boxes, re- 
tail stores and stands and the evening 
home delivery for evening newspapers. 
The morning papers conduct their own 
home deliveries. The Globe and the Mail 
& Empire, morning papers, also main- 
tain a truck delivery to Hamilton, 40 
miles distant using the same trucks, boys, 
and delivery offices on a fifty-fifty basis. 
They also split the expense of a special 
train to Western Ontario leaving 
Toronto at 1:45 each morning and put- 
ting the papers in the field at an hour 
which enables direct competition with the 
local small city paper. Street corner 
boxes are also shared. Both morning 
papers having their individual boxes af- 
fixed to the same metal stand. 

In Ottawa where both papers publish 
morning and evening editions all circu- 
lation is under the direction of the 


additional restrictions each year—upon Ottawa Newspaper Subscription Bureau, 
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each publisher paying the cost of distri- 
bution pro rata to the revenue received, 
adjusted monthly and annually. A com- 
bined delivery is made of the morning 
papers. Carriers who distribute the eve- 
ning papers handle one paper only but 
both evening papers are distributed to 
and from the same depots and the same 
district men handle the carriers for both 
papers. The Bureau collects for all 
papers sold, but subscribers may pay 
their bills at the publisher's office, these 
payments being transferred to the Bu- 
reau daily. All promotion work is con- 
ducted by the Bureau along a definite 
policy laid down by the publishers by 
which no special promotion is given to 
either paper unless agreed upon. The 
Bureau is 11 years old and during its 
activity the circulation of Ottawa papers 
has increased almost 50 per cent. 

Radio was the principal topic before 
the general round table meeting with two 
principal views expressed. According to 
William Argue, Toronto Telegram, the 
pioneer newspaper broadcaster of Canada, 
radio has created a definite appetite for 
circulation by stimulating reader interest 
through synopsis of the Telegram’s news 
and features. It has increased sales on 
important stories, he said. It is expen- 
sive and cannot be handled in a small 
way but it is good promotion, Mr. Argue 
stated, in that it keeps the name of the 


paper before the public several times 
daily. 
A. W. Lavis, Memphis Commercial- 


Appeal, corroborated Mr. Argue’s testi- 
mony. Increases of 100 to 200 copies 
have been made on stories of which the 
circulation department knew nothing, the 
editorial department in charge of the 
radio having announced them the pre- 
vious evening. 

. C. Montgomery, Detroit News, 
whose station WWJ was the first Amer- 
ican newspaper to broadcast on a first 
class scale, stated emphatically that radio 
had cut deeply into the sale of extras 
and Harold Hough, Ft. Worth Star- 
Telegram, another ancient of the radio 
and a famous announcer of the Star- 
Telegram’s WBAP sstation, supported 
Mr. Montgomery’s statement. 

At the final session, Ralph Seeman, 
St. Louis Globe-Democrat, described the 
recent postal situation in Congress and 
following his address, Past President 
Hatton read a telegram from L. B. 
Palmer, general manager of the Amer- 
ican Newspaper Publishers Association 
congratulating the I. C. M. A. on the 
achievement of postal relief and com- 
mending the circulators for their valu- 
able efforts in attaining the newspaper 
victory. A paper prepared by Tom J. 
Dowling, New York Telegram, described 
the circulation merchandising plan 
adopted by that paper following its pur- 
chase by Scripps-Howard. 

On the basis of a careful and recent 
survey of the city, the population was 
divided into classes according to income 
denominated as “high” above $7,500 a 
vear, “medium” between $7,500 and 
$3,000 and “low” below $3,000. It was 
shown that 6 per cent of each city popu- 
lation was in the high class, 61 per cent 
in the medium and 33 per cent in the 
low. Surveys were then concentrated in 
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the-districts where the high-and medium 
incomes predominated and where good 
retail stores afforded convenient outlets 
for nationally advertised goods and the 
Telegram’s circulatiow effort was cep. 
tered on these areas. 

No effort was made to give additional] 
service in districts of no value to pro- 
spective advertisers. The results, accord- 
ing to Mr. Dowling, held up in that the 
paper now has regular copy from eight 
large stores none of which used the paper 
at the beginning of the promotion. Dis- 
tribution in the selected areas has been 
greatly helped by the establishment of an 
uptown plant connected with the down- 
town office by motorcycle couriers 

The troubles attending home delivery 
in a big city were set forth in a paper 
prepared by W. J. Parker, Chicago 
American. Premiums were not used, 
he said, making the task especially diff- 
cult, and the only inducement which has 
been offered is a cook book containing 
recipes submitted by women readers. 
The method by which he has principally 
maintained this circulation is prompt 
verifications of stops which he regards 
as more important than verifications of 
starts. A verifier under direction of the 










































branch manager calls at once upon all 
subscribers who have stopped the paper 
and endeavors to resell ¢hem. Difficul 
as that is, Mr. Parker finds it easier t 
resell a subscriber who knows the pa 
than to sell one who is not at all familia 
with it. Verification, he said, had 
stops 40 per cent. 

Education of the carriers to the 
of prompt and regular service to h 
subscribers is also a highly importan 
element in holding this class of circula{ 
tion. 


PAPER COMMITTEE APPOINTED 


Body Appointed Following Interna- 
tional Meeting in Copenhagen 


Names of the members of the perma/ 
nent committee established at the interna 
tional newsprint meeting in Copenhagen 
April 17-19, were furnished Eprtor 
PuBLISHER this week. 

A. R. Graustein, president of the In 
ternational Paper Company, represent 
North America on the committee, whid 
consists also of E. Lundquist, of S 
Kopparbergs Bergslag, Sweden, chair 
man; Chr. Vig, Hunfos, Norway; 
Ahlman, Kymmene, Finland; G. Hubner 
Syndicate of German Newsprint Mam 
facturers, Germany; H. S. van Gelder 
van Gelder Zonen, Holland; Eric Be 
water, Bowater’s Paper Mills, England. 

The Hon. Axel Wallenberg, formerly 
Minister from Sweden to the Unitel 
States, was by general consent appoint 
permanent secretary. 

Americans who attended the Coper 
hagen meeting were Mr. Graustein, at 
Joseph Fearing, vice-president of the Ir 
ternational Paper Company; oul 
Chable, American Paper Exports, Inc. 
W. N. Hurlbut and A. L. Dawe, Canadi 
Newsprint Company; Seymour Bac 
Minnesota & Ontario Paper Company 
G. F. Steele, Powell River Company ; at 
F. A. Auffermann, Jr., Mr. Graustein 
private secretary. 
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he New England states manufacture more than a quarter of all the paper made in the United States. The annual pro- 

“a luction of the industry in New England amounts to more than a quarter of a billion dollars. Forty thousand workers are 
 whfbusy in its mills. With some satisfaction then, these paper makers can this year, observe the 200th anniversary of the 
chaitfact of the General Court of Massachusetts Bay Colony, giving five men the sole privilege of making paper in the province 
for ten years. Thru this act, the first New England paper mill came into existence at Milton. 







ay; 
Hubner 
Mane 
GcstThe history of New England’s paper making industry is typical of the history of the growth of its other great industries 
d because of the vision of the early New Englanders, New England was destined to become first a pioneer, then the 


gland. fal 
dustrial leader of the country. 
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he same opportunities for profitable selling still exists to-day. In this territory, you have a steady market for both raw 
d finished materials. You have a compact territory easily reached—easily covered and easily sold. 
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By JAMES MELVIN LEE 


THE. July Plain Talk although con- 

taining no article on journalism it- 
seli, will be of interest to members of 
the working press. In its editorial 
columns, under the head “Our Writers 
Take Chances,” attractive bait is held 
out for the newspaper man dissatisfied 
with his present job. It seems that it is 
fatal for newspaper men to write for 
Plain Talk. Craig Thompson of the 
Atlantic Constitution was fired for writ- 
ing “The Stone Mountain Fiasco” which 
appeared in the April number. Similar- 
ly, Morrow Mayo of the Pasadena Star- 
News has changed his position since his 
“Los Angeles, City of Dreams” appeared 
in the May issue. But, the editorial 
adds, each of these men have gone on to 
better jobs. Therefore, “you lads on the 
newspapers, send in any articles, you 
have floating around your desks. If luck 
is with you, you will be kicked into a 
better job.” 

Judging from the table of contents for 
the July issue, I should say that writers 
for the daily press were taking full ad- 
vantage of this invitation. Robert S. 
Harper, a Columbus newspaper man, 
contributes an article entitled “Before 
Revelry” which is a picture of some of 
the principal characters of Revelry, that 
much discussed book by Samuel Hopkins 
Adams, before the curtain went up. The 
prolific Mr. Seitz furnishes “Is Wall 
Street Necessary?” The Associated 
Press is represented by a contribution 
from the pen of Wilbur Burton headed 
“The Germans in China.” 

x * 
ALTER LIPPMANN, | editorial 
writer on the New York World, 
has again come to the front in his book, 
“American Inquisitors,” (The Mac- 
millan Company). The subtitle, “A 
Commentary on Dayton and Chicago,” 
gives the prospective reader an idea of 
what is in store for him. The book con- 
sists of lectures in print which Mr. 
Lippmann delivered at the University of 
Virginia for the Barbour-Page Founda- 
tion. 

In his preface Mr. Lippmann says: 

The subject of these lectures is the predica- 
ment of the modern teacher under popular 
at rer during the conflict over religious 
undamentalism and over patriotic tradition. 

¢ same problem with variations presents 
itself to all whose business it is to popularize 
ideas. If any reader feels that I might more 
profitably have discussed the problem as it 
presents itself in the office of a newspaper, 
my excuse is that I am too close to that phase 
of the problem to speak about it objectively 
and disinterestedly 

Anyone who has read either “Public 
Opinion” or “Men of Destiny” by Mr. 
Lippman and is familiar with his writ- 
ing will hasten to get this newest work 
from his pen. 

* * * 

DITORS of community weeklies 

ought to be interested in two stories 
in The Jowa. Journalist for June. One 
takes up “colyums” in weekly newspapers 
and pays a nice tribute to column con- 
ductors on Iowa newspapers. The other 
story takes up the subject of banners in a 
country weekly. This story asserts that 
the answer to the question whether a 
banner should be used in a community 
weekly should be by all the rules of logic, 
“No.” The reason given is that the 
community weekly not being sold on the 
street has no need of a banner to help 
sales. A story then takes up the ex- 
ceptions which may be said to prove the 
rule. 

Editors interested in either of these 
two stories may secure a copy of The 
Iowa Journalist by addressing the editor, 
Frederick J. Lazell, School of Journal- 
ism, University of Iowa, Iowa City, 
Towa. 

* * 7 
VOLUME which will receive fuller 
treatment in an early issue of Eprror 
& PusiisHer is “The Public Mind” (E. 


P. Dutton & Co.) by Norman Angell. 
Even in this advance notice it may 
said that the chapter, “The Mechanism 
of Press Damagogy” is well worth care- 
ful perusal. 
a” * * 

‘THE official publication of the National 

Scholastic Press Association is called 
The Scholastic Editor. Published in the 
interests of high school journals, it is 
conducted under the friendly eye of the 
department of journalism at the Uni- 
versity of Minnesota. 

The leading feature of the June issue 
is a listing of the pace-makers in the 
various groups which are determined by 
the enrollment in the various high 
schools. Such a grouping makes the con- 
test conducted by the National Scholastic 
Press Associations extremely fair to all 
contestants. An editorial announcement 
asserts that the All-American cup 
winners—to be selected from the pace- 
makers—will be announced sometime this 
month in a story carried by both the 
Associated Press and the United Press. 
A detailed story about the cup winners 
will be printed in the October issue of 
The Scholastic Editor. 

* ~ * 

EAVILY documented and well in- 

dexed “The Responsibility of States 
in International Law” (The New York 
University Press) by Clyde Eagleton is 
a volume that will appeal to editorial 
writers on metropolitan dailies. It is an 
authoritative discussion on possibly one 
of the most important subjects chosen 
for codification at the Hague Conference 
in 1929. The volume was started several 
years ago in a seminar at Columbia Uni- 
versity under Professor John Bassett 
Moore who is now Judge Moore of the 
Permanent Court of International Jus- 
tice. But the author says his chief debt 
is to Professor Charles Cheney Hyde, 
professor of International Law and 
Diplomacy at Columbia. Throughout 
the volume Professor Eagleton stresses 
the great need of responsibility of a 
fundamental principle of international 
law. 

a 7 * 

LLOWING the trail blazed by the 

School of Journalism at the Univer- 
sity of Missouri, the University of 
Oregon has started a journalism series. 
Volume I, Number 1, takes up “Bibli- 
ography on Censorship and Propa- 
ganda” by Kimball Young and Raymond 
D. Lawrence. The authors have made a 
distinct contribution to the subject, so 
far as the bibliography is concerned. 


TO TRY “GUMP” SUIT 


Court Refuses to Dismiss Complaint 
Against Syracuse Post-Standard 


Justice A. P. Rich, of Auburn, N. Y., 
this week denied the motion of the 
Syracuse (N. Y.) Post-Standard to dis- 
miss the complaint in the action brought 
against it by David A. Hoag, a broom 
maker of Canandaigua, N. Y. Mr. Hoag 
alleged that the cartoonist, Sidney Smith, 
has and is using him as the subject for 
his comic character “Andy Gump.” 

Due tc the decision handed down by 
the Supreme Court Justice the attorney 
for Mr. Smiht, J. O. Sebring, has ex- 
pressed his intention not only to continue 
his action against the Post-Standard, but 
to sue other publications in the State 
which carry the Gump cartoon. 





GHOST CATCHERS BEATEN 


A reporter for the Paris Journal and 
another investigator were severely beaten 
by the faithful last week when they ex- 
posd a medium parading as a ghost in a 
Paris seance. The fakers have been ar- 
rested for assault and fraud. 
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A. P. OFFICIALS PAY 
TRIBUTE TO JONES 


Executive Committee Meeting in New 
York Sends Telegram to Son of 
Late Director and Publisher of 
Minneapolis Journal 


Meeting in New York this week the 
executive committee of. the Associated 
Press paid tribute to the late H. V. 
Jones, publisher of the Minneapolis Jour- 
nal, who, before his recent death, was a 
member of the A. P. directorate. 

The tribute was contained in a tele- 
gram to his son, Carl W. Jones, and read 
as follows: 

“The board of directors of the Asso- 
ciated Press is profoundly grieved at the 
death of one of its most beloved and 
highly esteemed members, the late H. V. 
Jones, of the Minneapolis Journal. Dur- 
ing his long service as a member of the 
board he endeared himself to each of his 
associates by the charm of his personal 
magnetism and by his sterling qualities 
as a man and as a friend. His service 
as a member of the board has been char- 
acterized by his outstanding ability and 
has been an invaluable factor in direct- 
ing the action of the board in all matters 
under its consideration. The board will 
miss his participation in its discussions 
and particularly the loss of his delightful 
companionship so characterized by the 
cordiality of his greeting, by his love for 
his fellowman. The board directs that a 
page of its minutes be devoted to his 
memory and that a copy of these resolu- 
tions be sent to his family and to his 
former associates on the Journal.” 

Those attending the executive commit- 
tee meeting were Frank B. Noyes, pub- 
lisher of the Washington Evening Star, 
and A. P. president; Robert McLean, 
Philadelphia Bulletin; E. Lansing Ray, 
St. Louis Globe-Democrat; Clark How- 
ell, Atlanta Constitution; E. H. Baker. 
Cleve land Plain Dealer; B. H. Anthony, 
New Bedford Standard- Mercury; and 
J. R. Knowland, Oakland (Cal.) Tribune. 


HOLD MEMORIAL SERVICE 


The seventeenth annual memorial serv- 
ice at the grave of George W. Baildon, 
former managing editor of the Brooklyn 
Daily Times, was held last Sunday in 
Cedar Hill cemetery at Newburgh, N. Y. 
Among the editor’s old friends who were 
in the memorial party were: Clinton P. 
Hamilton, William O’Donnell, William 
H. Mower, Edward Halleran, William 
W. Richards, Edward, Kiernan, Edward 
Shelvey, Daniel F. Kersey, Edward 
McLaughlin, Judge William Schnitzpan, 
Bryan H. Reilly, William J. Moran, 
Charles Smith, William Stevenson and 
Frank O’Brien. 

MAYOR SEES REPORTER WED 

Mayor Walker of New York attended 
the wedding of Max T. Mencher of the 
Brooklyn Times and Miss Rose Hester 


Rooten on June 17 and made a speech 
at the reception that followed. 
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These two newspapers of- 
fer the most powerful all-day 
service in New York avail- 
able as a unit under a single 
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concentrated force to be 
reckoned with in any cam- 
paign designed to effect dis- 
tribution in Greater New 

York. 
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LAMBERT PROFITS UP 


Increased Earnings Partially Attributed 
to Income from Listerine Toothpaste 


Net income of $1,182,292 was reported 
by the Lambert Company, holding com- 
pany which holds about 65 per cent of 
the stock of the Lambert Pharmacal 
Company, makers of Listerine, for the 
first quarter of 1928, and the second 
quarter is expected to bring in even 
larger returns, or enough to total about 
$5 for each of the outstanding 481,250 
shares of stock. 

Earnings in the first six months last 
year were $1,240,042, or $4.23 on the 
281,250 shares of stock then outstanding, 
Net income of Lambert Pharmacal Com- 
pany was $1,775,872 compared with 
$1,171,378 for the corresponding quarter 
of 1926 and $1,656,798 for the last quarter. 

A substantial part in the improved 
showing of the company is attributed to 
growing sales of Listerine toothpaste 
which initiated an aggressive newspaper 
campaign about eight months ago. 
Though the toothpaste has been on the 
market for some years, the present cam- 
paign, using 160 lines by four columns 
in a select list of about 35 newspapers 
eight times a month, was not begun until 
the later date. 

According to executives of Lambert & 
Feasley, the agency in charge of Lambert 
Pharmacal Company advertising, the 
present schedules on Listerine toothpaste 
will be maintained indefinitely. 


' _———— EE 


EXPOSE IMMIGRANT SMUGGLING 


Harry T. Brundidge, special writer for 
the St. Louis Star, is writing a series 
of stories on bootlegging of immigrants 
into the United States. Brundidge spent 
several weeks collecting his data from 
the Atlantic seaboard and the Mexican 
and Canadian borders. 


Fletcher Elected 


Fred S. Fletcher, Jr., 
president of the 
Toledo, O. 


has been elected 
Advertising Club of 





Special Editions 
Special Pages 


can be handled only by an 
organization trained for this 
particular work —that is if 
the finished work is to reach 
the highest point both finan- 
cially and in satisfaction to 
publisher and advertiser. 


Our past record demonstrates 
satisfactory results. 


John B. Gallagher Company 


45 W. 45th St., New York City 
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)WARD IS RE-ELECTED 
|. T. U. PRESIDENT 


Publisher and The 
EDITORS’ PROGRAM COMPLETED 


Debate and Dinner to Feature North- 


Fourth Estate 


for June 

Harry C. Turner of St. Louis will cham- 
pion the city, while H. J. Blanton of 
the Paris, Monroe County, Appeal, will 


1928 45 


Frank Robertson of the New Cambria 
Leader; F. E. Schofield, Edina Sentinel ; 
J. V. Bumbarger, Memphis Democrat; 
Omar D. Gray, Sturgeon Leader ; 





7 try for Em. __ ‘wit Misourh Prose Meeting SCE Sa ome ME hier roy Prefect and J) W. 
_— wate” ere uu leat The program for the midsummer meet- Hewitt, editor of the Shelbyville Shelby Johnston, of the Fulton Daily Sun- 

ed [tire Progressive Ticket—Perry ing of the Northeast Missouri Press County Herald and president of the Gazette. 

a Named Vice-President Association at Troy, Mo., July 13, has Association; Frank Greenlee, editor of 

of —— been completed. It includes talks by the Clark County Courier and vice-presi- LUM MADE SALES MANAGER 

a ‘<pIANAPOLIS, IND., June 19.—Charles various members of the association and dent of the association; E. E. Williams > : : 

he ‘Howard of Chicago president of the a dinner given to the delegates by H. F. of the Troy Free Press; Harry Den- Merritt Lum, formerly vice-president 

ad ational Typographical Union has Childers, publisher of the Troy Free man, editor of the Farmington News; of the McGraw-Hill Publishing Com- 

a OF re-elected according to the official Press, and the Troy Chamber of Com- Judge N. M. Shelton of Macon ; Robert pany and a_ former vice-president and 

rut rt of the canvassing board issued merce. The occasion will mark Mr. S. Mann of the Missouri School of member of the board of directors of the 

30 " the headquarters of the union in Childers’ 50th anniversary in the news- Journalism; E. E. Cramer of the Brook- Associatel Business Papers, was recently 
‘city today. He won over James M. paper business. ’ field Advertising Club; Judge David A. appointed sales manager for the chain 

ast ; of Syracuse N. Y.. a former presi- A feature of the program will be a Ball of Louisiana, Mo.; Frank H. store organization of Montgomery Ward 

he Es the union by a vote of 35,057 to debate on city versus country journalism. Sosey, editor of the Palmyra Spectator; & Company. 

- in the general biennial election 


th May 23. Howard headed a ticket 
or as “Progressives,” their ticket 
- ming every office over the administra- 
oh element which controlled the affairs 
the union 30 years. 


ELIMINATE yourMETAL FURNACE with the~ 





a The complete vote for other offices fol- 
oo s: Vice-president Theodore Perry of 
on fanapolis, 36,366, and John A. Phil- 


he of Philadelphia, Pa., 20,958; second 


m. [pePresident, George Bentley of New AY STERN 
me k, 34,961, and Austin Hewson of New 
=e 21,938 ; secretary-treasurer, Wood- 
atil Randolph of Chicago, 32,391 and 



































in W. Hays of Minneapolis, Minn., 
& M2. These officers and the president 


ert (emese the executive council of the Bell rings when For gas or 
0. more metal is lectric li 

the 5 needed in upper electric line- 

pre ther officers and delegates elected casting ma- 


*: Trustees to the Union Printers Pot. : a | 

me at Colorado Springs, Col. Frank . j AW: ts 
Cook of Colorado Springs, George AY f 

NG Knell of San Francisco and William 
for [lucas of Toronto, Ont.; agent of the 
‘jes fpme, Ira Gwinnup of Denver; Col. 
nts J. Robinson of New York, member 
ent the board of auditors; and W. B. 
om ve of Winnipeg, delegate to the Ca- 
can (pan Trades and Labor Congress. 
Delegates to the American Federation 
labor meeting are: Frank Morrison 
Chicago, present secretary of the 
bon, William R. Trotter of Vancouver : 
ted Bink X. Martel of Detroit; William M. 
of Bay of Dallas, and William Robinson 
New York. The new president by vir- 
kof his office also is a delegate. 


PRESENTS PLANE TO FLYER 
belsor of Mexico City Gives Car- 
mua Plane He Flew to Washington 
The Ryan monoplane in which Captain 
nilio Carranza recently made a non- 
» flight from Mexico City to Wash- 
fon has been presented to him by 
mh raised the money to buy the plane 


chines. 


Dead slugs and trim-« 
mings are fed directly 
into upper pot, thus 
eliminating metal fur- 
nace, pigging of metal, 


. . etc. 
The constant agitation as 


of the auxiliary melt- 
ing pot, moving with 
the machine pot, keeps 
the metal clean with a 
minimum of drossage. 





Absolute tempera- 
ture control is 
maintained in both 
the upper and low- 
er pot, thus insur- 
ing uniformly per- 
fect, solid slugs. 





tlsior of Mexico City, the newspaper 
imade the flight possible. 

lic response to the drive for funds 

s enthusiastic, and when the $25,000 

had been reached, Rodrigo De 

m, editor of the paper, announced that 

amount was sufficient. Nevertheless 

ty continued to pour in until a total 

was reached. 

mitions were refused. 

Im thousand dollars left over from 


_ was presented to Carranza by 
ily. 


The metal in 
lower pot is 
always clean 
and is main- 
tained at a constant 
level with tempera- 
ture 50 degrees lower 
than usual practice. 
Fouling of throat is 
eliminated. 


gas Mono- 
melt. ; 
Electric is 
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CONDUCTS TREASURE HUNT 


7‘ 











Biloxi-Gulfport (Miss.) Daily Write for names of * 
d, for the past few weeks, has been Monomelt users in * 
icting a treasure hunt arranged by your locality. Let them i 
G. Wilkes, publisher. Clues to the tell you what the i: 
prize are placed in public buildings “ Monomelt System :) 
stores in both Biloxi and Gulfport has saved them. { 
advertisements are solicited in con- Wl 
hon with oe ag re hunt gal A 
fd separately for Biloxi and Gulf- . ° 9? 
rand duplicate prizes are offered. for “Why melt metal twice to use it once? 
® community. The total prizes 
mt to $200 
7, CLEVELAND STAFF OUTING 
. | fhe annual picnic, dinner and outing e O 
, . tployes of the Cleveland Plain © 
“J was held at Euclid Beach, near 


tity, June 13. H. D. Ashby, super- 
t of employment for the paper, 
. G. Vorpe, Sunday and feature 

®t, had direct charge. About 1,200 
were present. 
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LABOR AND THE DAILY NEWSPAPER 
Article X of a Series—Influence of Arbitration on Labor 


By MAJOR J. LOWENSTEIN 
St. Louis NewspaperPublishers’ Association 
(Copyright 1928 by Epiror & Pus.isner) 








i the brief historical outline of the 

“Rise of the Newspaper Unions,” and 
of the “International Typographical 
Union” especially, incidental reference 
was made to “peace pacts” between the 
American Newspaper Publishers’ Associ- 
ation as being responsible in a large 
measure for the rapid growth of that 
labor organization between 1900 and 
1925; and, as other crafts and other em- 
ployers speedily followed the example set 
by the printers and the publishers a study 
of the International Arbitration Agree- 
ments between the two parties may prove 
useful. 

The greatest single factor in shaping 
labor in the United States in recent years 
undoubtedly was the decision of the news- 
paper publishers and the national printing 
trades crafts in 1900 and 1901 to arbitrate 
their differences. This forward step, at 
the beginning of the present century, 
gave labor a standing and a dignity it had 
never before possessed. It was a formal 
recognition by capital of the importance, 
not to say the necessity, of arriving at an 
understanding with labor, and of sub- 
stituting settlements by conciliation and 
agreement, with arbitration as a last re- 
port, for settlement by force. 

That is not to say that labor disputes 
were not arbitrated prior to the adoption 
of the International Arbitration Agree- 
ment by the publishers and the printers, 
but such arbitrations lacked widespread 
application and were purely local in 
character and established no general prec- 
edents. The plan of providing for some 
form of appeal from the decision of a 
local arbitration board was a new de- 
parture and was first broached at the 
convention of the American Newspaper 
Publishers’ Association in New York in 
February 1900. 

Local arbitrations frequently left seri- 
ous dissatisfaction if either party felt that 
it had not received just treatment or that 
the finding of the local arbitrator was not 
in accordance with proven facts. The 
suggestion was advanced that by provid- 
ing some form of national arbitration, 
any injustice or hardship resulting from 
local arbitration could be corrected and 
the findings of the local boards could be 
reviewed and possibly modified or set 
aside entirely. In other words, a final 
board of appeal could be established 
something like a supreme court, to which 
either party to a local arbitration could 
appeal and have its case reviewed by a 
national tribunal having no special or 
partisan interest in the local controversy. 
Arbitration was to be the keynote of the 
entire plan, but no publisher or union 
could invoke the offices of the national 
board until a local arbitration agreement 
was in effect. If this plan could be put 
into operation in all the establishments of 
the members of the American Newspaper 
Publishers’ Association it was thought 
local strikes and labor disturbances of all 
kinds in newspaper shops might be elimi- 
mated to a large degree. At least it 
would tend to lessen the refusals to ac- 
cept unfavorable awards in local arbitra- 
tion cases. 

At the American Newspaper Pub- 
lishers’ Association convention of that 
year (1900) the president of that body 
appointed a special committee consisting 
of Alfred Cowles of the Chicago Tribune, 
Chairman; Herman Ridder of the New 
York Staats-Zeitung and M. J. Lowen- 
stein of the St. Louis Star, to consider 
the plan in conjunction with a committee 
from the International Typographical 
Union. 

In the “History of Arbitration in the 
American Newspaper Publishing Indus- 
try” by David Weiss, published in the 
Monthly Labor Review of the U. S. 
Dept. of Labor, July, 1923, it is stated 


that this committee was instructed to 
bring before the International Typo- 
graphical convention the question of per- 
mitting the employment of non-union per- 
sons as proof readers. The members of 
the committee argued also at the typo- 
graphical convention that since linotype 
machinists were not printers, there was 
no reason why they should be compelled 
to become members of the typographical 
union; and “that complaint was also 
made that the International Typographi- 
cal Union does not at all times respect as 
sacred contracts made between local 
unions and the publishers.” There were 
other points in controversy which might 
well be ironed out by a_ conference 
between the representatives of the Pub- 
lishers’ Association and of the Inter- 
national Typographical Union. 

The proposal to establish a form of 
international arbitration found a ready 
acceptance on the part of James M. 
Lynch, then President of the Inter- 
national Typographical Union, and he, 
together with the members of his Execu- 
tive Council, C. E. Hawks and J. W. 
Bramwood, later met Messrs. Cowles, 
A. A. McCormick (proxy for Herman 
Ridder) and Lowenstein, at Chicago, 
Nov. 16-17, 1900, and the International 
Arbitration Agreement was thereupon 
formulated. It was a tentative agree- 
ment for one year and became effective 
May 1, 1901. 

The main provisions of this compact 
were as follows: 

1. Publishers with local arbitration 
contracts, employing union labor in any 
or all mechanical departments, were to be 
protected against strikes, walkouts, boy- 
cotts, or any other form of concerted 
interference with the peaceful operation 
of departments so contracted for. 

2. If conciliation between publisher 
and union failed, the case was to go to 
the local arbitration board. Upon the 
failure of the local board to agree or to 
reach a satisfactory decision, the differ- 
ences were to be settled by a national 
board. 

3. In case of an appeal from the local 
board of arbitration, the national board 
was to take evidence only by virtue of a 
majority vote of the board; but the 
appellant and appellee might be required 
to submit records and briefs and make 
oral or written arguments in support of 
their several contentions. 

4. Pending a decision under such an 
appeal work was to be continued. If a 
change was finally made in the wage 
scale, it was to be retroactive . 

Any number of newspaper pub- 
lishers in a city might form a local pub- 
lishers’ association and enter into a con- 
tract, verbal or written, with the typo- 
graphical union. 

An employer of union labor could 
demand the services of the national board 
of arbitration if the local board failed to 
render a satisfactory decision. 

7. unions could demand the 
services of the national board whenever 
they were dissatisfied with the decision of 
a local board. 

8. A union department was construed 
to mean one composed wholly of union 
employes, in which union rules prevailed, 
and in which the union had been formally 
recognized by the employer. 

9. The agreement was to apply to in- 
dividual members of the American News- 
paper Publishers’ Association or to local 
associations which had accepted it at least 
thirty days before the development of a 
dispute. 

10. The national board of arbitration 
was to consist of the President of the 
International Typographical Union and 
the labor commissioner of the American 
Newspaper Publishers’ Association, or 


and The Fourth Estate for 


his proxy. If they could not reach an 
agreement, they were to choose a third 
member, who was to act as chairman of 
the board. The decision of a majority 
of the board was to be final. 

11. In the event of the refusal of 
either party to a dispute to accept and 
comply with the decision of the national 
board of arbitration, all aid and support 
to the firm or union was to be withdrawn 
by both parties to the agreement, and the 
acts of such recalcitrant were to be pub- 
licly disavowed. 

12. The national board of arbitration 
was to act when its services were re- 
quired, and to do so at the earliest pos- 
sible moment. 

13. All expense attendant upon the 
settlement of any dispute, except personal 
expenses, were to be borne equally by the 
parties to the dispute. 

14. Conditions obtaining before the 
initiation of a dispute were to remain in 
effect pending arbitration. 

15. A code of procedure was estab- 
lished for the conduct of local and in- 
ternational arbitrations. 

16. A form of contract to be signed by 
publisher and union was provided. 

“This,” says Mr. Weiss in his treatise, 
“marks the genesis of industrial arbitra- 
tion agreements in the United States and 
will stand out as a landmark in labor 
history.” 

Other international unions in the 
printing trades soon thereafter entered 
into similar agreements, namely: The 
International Photo-Engravers’ Union, 
International Stereotypers’ Union, Inter- 
national Printing Pressmen’s Union, etc. 
Also, the closed shop division of the 
United Typothete and Franklin Clubs 
of America entered into almost identical 
arrangements covering the book and job 
branch of the industry. 

At the expiration of the first year of 
the newspaper agreement, even those who 
at first had been lukewarm or even 
hostile to the proposed plan, acknowl- 
edged its value and a permanent agree- 
ment, to remain in effect for five years, 
from May 1, 1902 to May 1, 1907, was 
agreed upon. This agreement, with minor 
changes, was renewed in 1907 for five 
years ; in 1912 for a further period of five 
years; and in 1917 for a fourth five-year 
period until April 30, 1922. After the 
last named date the International Arbi- 
tration Agreement was allowed to lapse 
because of the refusal of the two parties 
to agree on the matters that might be 
arbitrated. 

The publishers began to see that they 
were compelled to arbitrate all ques- 
tions while the International Union made 
reservation of all International Laws, 
and by the adoption of additional laws 
by subsequent Intefnational Typographi- 
cal conventions could still further restrict 
and limit the rights of the publishers. 

Reference has been made to the action 
of the 1927 conventiun of the Inter- 
national Typographical Union in propos- 
ing a number of laws objectionable to the 
publishers and which were subsequently 
adopted by the referendum,, thus lessening 
still more the prospect of a renewal of the 
International Arbitration Agreement. So 
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that at the presnt time the agreement 
with the International Printing Pres, 
men’s and Assistant’s Union is the onl 
one in force and the only one likely to be 
for some time to come, unless more con. 
servative counsels prevail. 

The next article by Mr. Lowenstein on 
“The Union's Attitude on Arbitration” 
will appear in the next issue. 
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Purchasers of Harlingen Semi-Weekly} 


to Enter Larger Field 
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Sale of the Harlingen (Tex.) Star; 
semi-weekly, to a group of South and 
West Texas newspapermen, who will 
convert the Star into a daily, has been 
announced by George Cowan, owner of 
the Star. This is the second recent an- 
nouncement of a daily for Harlingen, 
Fred Haskett, former publisher of the 
Childress Index, having planned to es- 
tablish a paper there this summer. 

Purchasers of the Star are W. G. Kin- 
solving, M. B. Hanks and ‘Houston 
Harte, who, with associates, own and 
conduct about seven newspapers in West 
Texas, including Lubbock, Abilene and 
San Angelo, and who recently acquired 
the Corpus Christi Daily Times on the 
Texas Coast. 


CORRECTION 


John T. Murphy, listed in a recen 
Epitor & PuBLISHER story as publisher 
of papers in Superior, Wis., Eau Claire, 
and Lafayette, La., publishes the Superior 
Evening Telegram, Duluth News-Trib- 
une, Lafayette (La.) Daily Advertiser 
and Chippewa Falls (Wis.) Herald- 
Telegram. The Eau Claire dailies, 
Leader and Telegram, are published b 
the Eau Claire Press Company. N. B 
Nelson is business manager. 
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“nel QRMER CLEVELAND 
ecb] ©PUBLISHER DEAD 

¢ Comfy K. Shimansky, President of Times 
cin on§ Publishing Company, Succumbs to 
ation” Bright’s Disease—Worked in 
Columbus and Cincinnati 


0. K. Shimansky, former publisher of 
te Cleveland Times and president of the 
Veeklyftimes Publishing Company, died _June 
at his home in Cleveland, of Bright’s 
fsease. Mr. Shimansky was president 
@ the company which founded the 
fleveland Commercial in 1921. _ The 
r became successively the Times- 
mercial and the Times, and was 
gpended in 1927. Circulation and 
pod-will was sold to the Cleveland 
"Plain Dealer. eit 
Mr. Shimansky was legislative corre- 
‘0 Feondent of the Toledo Blade in Colum- 
Kin-4 in 1898 and later became the Blade’s 
oustong Vashington correspondent. Later he re- 
aa ned to Columbus as assistant to the 
Ww Cincinnati Enquirer’s legislative corre- 
ie gondent. He left the Enquirer in 1904 
a tp handle publicity for Gov. Myron T. 
Herrick, in his campaign for re-election. 
For 20 years he conducted a news 
trea for commercial institutions on 
lppenings in the legislature and became 
m officer in various Ohio commercial 
recentB@ganizations. At one time he was editor 
— dthe Ohio Journal of Commerce. 
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Donn Byrne, author of “Messer Marco 
Polo” and other novels of wide circulation 
im both sides of the Atlantic, was killed 
18 when his automobile overturned 
a road near his Irish residence at 
Bandon, County Cork, pinning him under 
he water of a roadside stream. Mr. 
e, though only 39 years old, was one 
of the principal figures of contemporary 
romarcic. literature. 
Donn Byrne was born in Brooklyn, 
during a visit of his parents to this 
country. He returned many years later 
work as a garage mechanic in New 
ork and for a time stormed the news- 
per offices, working as a reporter on 
tral New York dailies. From one of 
he was discharged because of his 
mability to attain what the editor con- 
idered a mastery of English. 
Mr. Byrne leaves a widow and four 
children. 


E. T. MEREDITH 


lisher of Farm Papers and Former 
Cabinet Member Dies 


Edwin T. Meredith, president of the 
tredith Publications of Des Moines, 
died at his home in that city, June 
, of heart disease. He was 52 years 
bd and had been ill for about four 
honths. His condition became serious 
month ago when he returned to his 
from Johns Hopkins Hospital in 
baltimore, where he had been under ob- 


trvation. 

Mr. Meredith was Secretary of Agri- 
re in President Wilson’s cabinet 
id had been very active in politics. He 
a candidate for the Democratic 
Mesidential nomination this year, op- 
sing Governor Smith of New York 





yme} Be the lowa primaries. 
Jan 
CHARLES T. A. MACLEAN 

+} Charles T. Agnew MacLean, 47, edi- 
yy!) Br of Popular Magazine and Smith’s 
ny Zazine tor more than 20 years, died 

t his Brooklyn home, June 17. Mr. 
PT an started his career as a reporter 


i the staff of the New York Sun in 
™ and two years later went to the 
if of the New York Times as a re- 

ter, remaining with the latter paper 

ON ot three years. He became editor of 

ular and Smith magazines in 1905. 





EDITOR KILLED AT TRIAL 


Bruno Wolf, editor of the Vienna 
Neues Wiener Journal was shot dead 
June 19 in a court room of Vienna at 
the hearing of a libel suit between him 
and Oscar Poeffl, a fellow editor of the 
Journal. Poeffi is a Catholic and Wolf 
was a Jew. Poeffl was charged by the 
ee with firing the shot that killed 

(Ol. 


PUBLISHER’S SON DROWNED 


Believed to have been thrown from his 
motorboat in the rough waters of Lake 
Winnebago, Harvey Clough, 20, son of 
Orrin Clough, publisher of the Menasha 
(Wis.) Record, was drowned a half 
mile off shore at Waverly Beach, 
June 13. 


Obituary 


MBS. FRANCES FISKE MAR- 

SHALL, 32, wife of Verne Mar- 
shall, managing editor of the Cedar 
Rapids (Ia.) Gazette and Republican, 
died June 11 after a week’s illness. Her 
husband and four small daughters sur- 
vive. Funeral services were held June 
13 with the Rev. A. L. Murray, editorial 
writer for the Gazette-Republican, off- 
ciating. 

Tuomas Hitt Rocers, for the past two 
years associate editor of the Lexington 
(Mass.) Times-Minute Man, died sud- 
denly at his home at East Lexington, 
June 9, at the age of 71. He was con- 
nected for many years with the River- 
side Press in Cambridge and was a 
member of the Massachusetts Press 
Association. Among his survivers is a 
brother, Bruce Rogers of Danbury, 
Conn., and New York, one of the best 
known printers in the country. 


Levt BAtiarp, 83, former publisher of 
the Mooresville (Ind.) Monitor, died in 
Mooresville last week. He is survived 
by a foster son, and a number of nephews 
and nieces. 

Frank H. Taytor, editor of the Oil 

City (Pa.) Derrick for many years, 
died recently at his home in Vineland, 
N. J. He retired as editor of the Derrick 
in 1920 and since that time had been 
doing statistical work for the oil in- 
dustry. 
_ Witutam Zevcu, the first lithographer 
in Chicago, died June 16 at the age of 
73. He was a native of Germany and 
had lived in Chicago for more than 60 
years, 

Joun F. McCautey, former assistant 
managing editor of the Pittsburgh Sun, 
died on June 16, at Muskogee, Okla. In- 
terment was at his former home, Cin- 
cinnati, O ‘ 

Mrs. IsARELLA MATHIESON, mother of 
Donald Mathieson, member of _ the 
Chicago Herald and Examiner's financial 
department, died at her home in Chicago, 
last week, after a lingering illness, 

Wituram J. Crawrorp, a brother of 
Arthur W. Crawford, general manager 
of the Chicago Tribune Newspaper Syn- 
dicate, and of Allan J. Crawford of 
Liberty Weekly, died Saturday, June 16, 
following an operation. Mr. Crawford 
war for many years a deputy city col- 
lector in Chicago. 

WittAM WaLttace Taytor, 55, for- 
merly circulation manager of the Gal- 
veston News and more recently traveling 
representative of the Houston Post-Dis- 
patch circulation department, died re- 
cently at his Houston home, 

Dovetas A. Levien, Jr., 82, retired 
lawyer and son of the late Douglas A. 
Levien, for many years chief editorial 
writer on the New York World, died at 
the Knickerbocker Hospital, New York, 
June 12. ‘He had been ill several days. 

Witsvur E. Dice, 30, son of Urban E. 
Dice, manager of foreign advertising of 
the Pittsburgh Sun-Telegraph died on 
June 18 after a long illness. 


BUYS NEWSPRINT MILL 


The International Paper Company has 
acquired a newsprint mill of 170 tons 
daily capacity at Pyrites, N. Y. 


and The Fourth Estate 


for June 23, 1928 
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Living standards are high in Indiana. This fact is well- 
established with National Advertisers who have had expe- 
rience in this market. Wealth and buying power is in 
constant evidence when one travels through Indiana from 
city to city and observes the fine highways, the prosperous 
looking cities and towns and the homes that show they are 
occupied by people of taste and culture. 


One meets Hoosiers wherever they go, whose appearance 
and poise immediately conveys the impression that their 
economic problem is not one they have much to worry 
about. Here you meet the typical American, who is en- 


gaged in either a 


skilled trade, a profession, or a business. 


In the rural communities, you will find model farms on a 


vast scale—with 


the farmer who carries on his farming 


the same way and on the same principle as the modern 
successful business organization. 


When you advertise in this market, you talk to people 
who respond to intelligent appeal and who will buy your 
product if it has a use in the home. The most direct way 
to reach them is through the daily newspapers listed below. 





Rate for 

Circu- 6,000 

lation lines 

**Columbus Republican .................+: (E) 5,005 03 
**Fort Wayne Journal-Gazette ............. (M) 41,693 09 
**Fort Wayne Journal-Gazette .............. (S) 31,024 09 
**Fort Wayne News-Sentinel ................ (E) 46,212 10 
CO I, ach ckc¢ddsccoaecedaans (E) 18,139 07 
PORE THUD. bcc ccc sccccccccenssuced (E) 137,387 25 
a re Dr re (M) 110,798 .20 
ce EE ee ere (S) 148,229 27 
**Lafayette Journal & Courier...... o~ R$ 23,146 06 
+tLa Porte Herald-Argus .............00++. (E) 6,865 04 
**Marion Leader Tribune .............. (M&S) 9,178 04 
Pe “OE ens cab canes ch aavecccoucentns (M) 24,685 08 
IS CN a ici ie vce euiad i dteste OWnwkas (S) 16,179 08 
TtShelbyville Democrat .............+ee0e:: (E) 4,143 025 
**South Bend News-Times ...............+.. (E) 27,441 08 
**South Bend News-Times .............++++:: (S) 25,835 08 
**South Bend Tribune ....... (S) 25,104....(E) 26,295 07 
**Terre Haute Tribune ..............«.- (E&S) 22,300 .06 
en) BRON IIINES 25 Ui 5 oo oak ccccess Kenge (M) 27,169 07 
CEG FEMME SEN ssp ccncacsecccacceataves (S) 26,151 07 


**A_ B. C. Publishers’ Statement, March 31, 1928 
TtGovernment Statement, March 31, 1928 
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LAWYER SUING FOR 
LIBEL CASE FEE 


Indianapolis Man Says Dailies Settled 
with Duvall, Former Indianapolis 
Mayor, for $50,000 in Million 
Dollar Action 


John L. Duvall, former mayor of In- 
dianapolis, -who resigned his office under 
newspaper fire following conviction of 
violation of the corrupt practices act, 
was made defendant in a $5,000 suit 
filed in Indianapolis last week by Milton 
L. Clawson, attorney, for professional 
services in connection with the million 
dollar libel suit which Duvall filed several 
months ago against a group of news- 
papers and D. C. Stephenson, former 
head of the Ku Klux Klan in Indiana. 

Clawson alleged that. Duvall settled the 
suit for $50,000, using as a basis for the 
settlement information which Clawson 
had obtained and delivered to Duvall. 

_ Duvall denied that he had settled the 

suit for $50,000. “I got nothing out of 
the suit,” he said. He also denied that 
he owed any money to Clawson. “| paid 
him all I owed,” he said. 

Duvall’s suit was filed in 1927 against 
a group of newspapers which had printed 
copies of an alleged agreement between 
Duvall and D. C. Stephenson in which 
Duvall agreed to make appointments to 
city posts as suggested by Stephenson, 

Duvall droped the suit some time ago. 
Defendants in the former mayor’s libel 
suit were Stephenson, Court Asher, a 
former lieutenant of Stephenson ; Thomas 
H. Adams, publisher of the Vincennes 
Commercial; the Chicago Tribune, the 
Scripps- Howard Newspaper Alliance, and 
five other Indiana newspapers, the IJn- 
dianapolis Times, the Richmond Pal- 
ladium, the Anderson Herald, the Hunt- 
ingion Herald and Rushville Republican. 

Stephenson filed a cross complaint to 
the suit seeking damages from the mayor. 
The suit was dismissed when the Duvall 
suit was dropped. James E. Rocap, In- 
dianapolis attorney, represented Duvall. 

Clawson alleged in his complaint that 
in his investigation of the alleged forgery 
he secured the typewriter on which the 
forged document was written, tracings 
and an original signature of the former 
mayor which were used in the alleged 
forgery and a statement from the person 
who made the signature then alleged to 
be Duvall’s. 

Excepting the typewriter, all these 
things were delivered to Duvall, who used 
them as a basis for the settlement which 
came some. time later, the attorney 
charged. 

Mr. Clawson filed his suit in Superior 


Court, Room 4, before Judge Byron K. 
Elliott. No date has been set for a 
hearing. 


WILLIAM W. GAY 


Veteran of New York World Staff Dies 
at Age of 74 


William Wheeler Gay, 74, for more 
than 30 years on the editorial staff of the 
New York World, died June 20, after 
a lingering illness. He had been an in- 
valid for some years, but had held an 
important editorial post until his death. 

A practicing lawyer from 1876 until 
1881, Mr. Gay was a working newspaper 
man from that date until he died. His 
first newspaper connection was with the 
Springfield (Mass.) Republican. 

Mr. Gay went to Chicago in 1883 to 
join the staff of the Daily News, where 
he made a reputation for writing witty 
paragraphs and light verse. Later he 
worked for the Chicago Tribune. In 
1891 he returned East to become a mem- 
ber of the staff of The World. He was 
Washington correspondent for The 
World during the free silver fight that 
rocked the country. 

During the Cuban insurrection that pre- 
ceded the Spanish American War, Mr. 
Gay went to that island, but was expelled 
along with other newspaper men by Gen. 
Weyler. 

After several years on the New York 
4 Mr. Gay returned to The World 
in ' 
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lected to be sung at Kansas City. 


SANG HIS WAY TO K. C. 


Springfield Writer Taken to Conven- 
tion as Songster 


Lenox E. Bigelow of the Springfield 
(Mass.) Union staff literally sang his 
G. O. P. convention in Kansas 
City last week. 

Mr. Bigelow, 
now political 
writer for the 
Union, was a con- 
cert baritone for 
several years be- 
fore he entered 
newspaper work 
and in that field 
made the acquain- 
tance of Miss 
Mabel F. Martin 
of West Spring- 
field, composer of 
a dozen “Hoover” 
campaign songs 
which were se- 
Mr. 
Bigelow volunteered to lead the singing 


way to the G 





Lenox E. BickLow 


of the songs at a Springfield political rally 
and put them over so well that he was 
promptly invited to be the guest of Bay 


State delegates for the trip to. Kansas 
City. 

Besides leading the singing at the con- 
vention Mr. Bigelow found time to wire 


back special stories to his paper. 
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COLOR IN NEWSPRINT 


To Eprror & PuBLisHer: This letter 
is in reference to certain remarks at- 
tributed to me at the Mechanical Con- 
ference of the A. N. P. A. in Cleveland, 
June 5. 

I refer particularly to the third para- 
graph in the third column of page ten. 
If possible, I would wish that this par- 
ticular paragraph be altered and amended 
as follows: 

“During the World War, no dye stuffs 
whatsoever were used in the pulp fur- 
nished for newsprint paper, due to the 
fact that, prior to the war, such dyes 
were all imported from Germany. As 
a result, from 1914 to 1919 approximately, 
practically all newsprint manufactured 
was of a distinct yellow color. After 
the war, however, German importations 
were resumed and also, by this time, the 
United States and Canadian color manu- 
facturers were turning out dyes which 


were first-class in every way for use in 
newsprint mills. Then, when it was 
again possible for mills to use color, 


publishers began to desire and demand a 
whiter sheet. These requests from the 
newspapers were met by the mills, and 
whiter paper resulted. This general 
tendency has continued and has been 
aggravated during the past eight years, 
until today most newsprint mills are 
manufacturing a sheet which is verging 
on the blue- white, and if mills are com- 
pelled to raise the color much higher, 
a sheet of paper, with a distinct bluish 
tint will result. This, of course, should 
not be desired either by publishers or 
mill operators.” 

The rest of the remarks contained in 
this paragraph, as printed by you, have 
no bearing whatsoever on the matter of 
color. 

_ I realize that Eprror & PvustisHEr 
is not, by any means, wholly to blame 
for any misconstruction of my remarks 
at Cleveland. Practically the same 
erroneous data was sent over the A. P. 
wires and received publicity in numbers 
of metropolitan dailies. The original 
mistakes and misunderstandings occurred, 
probably, at the convention itself, in 
Cleveland, on June 5. 
Very sincerely yours, 
A. McC. CRAIGHEAD, 
The G. H. Mead Company, Dayton, O. 





PALMER OWNED ITEM 


To Evitor & PupitsHer: I notice in 
the article published in your issue of 
June , regarding my good friend, 
Col. Robert Ewing of New Orleans, a 
misstatement of newspaper history of that 


and The Fourth Estate 


for June 


city. Your article states that the New 
Orleans Item was owned by Dominick C. 
O'Malley, and was sold by him to the 
present owner, Col. James M. Thomson. 
As a matter of fact, I purchased the 
New Orleans Item myself early in the 
year of 1901, from Mr. O’Malley, and 
owned and operated the paper until 1906, 
when I sold it to James M. Thomson and 
Frederick I. Thompson, who now is the 
publisher of the Mobile (Ala.) News- 
Item and Register and the Montgomery 
Journal. 

I can testify to the statements con- 
tained in your article as to the vigor and 
honesty of Col. Ewing’s efforts to bring 
about better political and living condi- 
tions in the New Orleans of that period. 


C. M. PALMER, 
Palmer, DeWitt & Palmer. 


CLAIMS BOTTLE IDEA 


To Epitor & PustisHER: In reporting 
the result of the recent “Milk Bottle Re- 
claiming Week Campaign” in New York 
City you mentioned that the plan origi- 
nated in Chicago. 

We doubt very much if you stated a 
fact, because this office created a “Milk 
Bottle Reclaiming Campaign” in 1922 
which, we believe, was the first of its 
kind ever used. At that time the leading 
dairy journals of America commented ex- 
tensively on the drive and praised it as 
something entirely new and original. 

In justice to us, we believe that this 
should be given some recognition in your 
next issue, inasmuch as we have been for 
some months furnishing two elaborate 

“Milk Bottle Reclaiming Services” to 
newspapers all over this country as well 
as direct home literature to the dairies. 

ARTHUR E. Morse, 

Arthur E. Morse, Advertising, Scran- 

ton, Pa. 





PUBLIC UTILITY DRIVE 
IN TEXAS REVEALED 
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of the papers were aware that the utilities 
information committee ran this service, he 
testified. Only a few instances of ques- 
tions about public ownership were cited. 

The following letter dated March 29, 
1928, sent by Mr. Blain to the companies 
which were members of the committee, 
indicates how he sought to unite the 
newspapers and the public utilities in a 
campaign against government ownership: 

“The enclosed memorandum speaks for 
itself. In view of the fact that several 
of our newspapers have had editorials ap- 
plauding the Senate’s action, the Joint 
Committee of National Utility Associa- 
tions has requested that we place this 
in the hands of our editors for their 
information. It should result in favor- 
able editorial expression if any at all. 

“The newspapers themselves are mak- 
ing a fight on government printing of 
envelopes. You could mention to your 
local editors that the utilities are helping 
in that fight and that if the government 
operates Muscle Shoals it will be just 
another wedge opening the way to opera- 
tion of all sorts of business. 


- Columbus Dispatch 


“Ohio's Greatest Home Daily’’ ’ 





Paid Circulation 


118,209 


mere than 93% con- 
contrated in the Creat Con- 
tral Ohie Market. 





23, 1928 


“It will not do for us to send this 
the newspapers as we must keep our coq 
mittee entirely away from  anythig 
smacking of politics. So please do yy 
mention my name in connection with 
Just hand it to the editor on your ow 
initiative. I am acting in this as secry 
tary of the Louisiana branch of the joj 
committee of which Mr. H. B. Flowe 
is chairman and am writing at his 
hest.” 

In addition to the question and ans 
service, the regular twice-a-month “Utilj 
























News” sent to the papers of the t 
states, and a series of local “boos 
stories” written for the committee by 


Mr. Roark about various towns in 
state, Mr. Blain prepared a series of 
vertisements which were used in the 
pers of the two states, including thr 
college papers, at the two state univer 
ties and at Tulane University. 

Mr. Grant apparently helped Mr. B 
as much as possible in getting news 
the Associated Press wires. In a |} 
to him dated August 16, 1927, Mr. G 
said: 

“The Associated Press recently 
added a new wire connecting Dallas 
New Orleans and this wire interc 
considerable Texas and Louisiana 
We shall keep this in mind when we ha 
some news originating here that would 
of interest in Louisiana. For instance, 
recently handled on the Associated P. 
Texas wire a story from the Unit 
States Geological Survey on the 
of electricity generated in Texas duri 
the last three months. Had I known 
the new wire I could have included 
Louisiana figures in the story and 
had it distributed in your state.” 

In another letter to Mr. Blain, 
Grant said: 

“T learned at the Associated Press 
fice in New Orleans that their Louisi 
State mail service is distributed fro 
Baton Rouge. It is advisable, therefor 
whenever you have a story which | 
like it might do for Associated Press di 
tribution, to mail it directly to the As 
ciated Press correspondent at Ba’ 
Rouge.” 

Directors of the Missouri, Tennes 
Arkansas, Kansas, and Indiana pu 
utility information committees are sc 
uled to give their testimony before 
Federal Trade Commission takes a r 
in the hearings on July 7. The heari 
will not be resumed before Sept. 1. 
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Gross Circulation Averages 


DAILY POST 444,682 
SUNDAY POST 385,965 
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BROUN WINS PRAISE 
OF COPY READER 


“MacGregor” MacLeod, who Reads 
Columnist’s Copy Says It Is “Re- 
markably Clean’ — Writer Is 
“Good Seout Not High-Hat” 


“Beautiful copy” was how Murdoch C. 
MacLeod of the New York Telegram’s 
copy desk this week described the manu- 
scripts Heywood Broun brings in daily 





Murdoch C. McLeod 


to fill his “It Seems to Me” space Mac- 
Leod, called “MacGregor” by his friends, 
was the man assigned to read and edit 
the columnist’s copy when Broun joined 
the Telegram. His criticism was as from 
one’copy reader to another. 

“You can tell Mr. Broun was once a 
copy reader himself,” said Mr. MacLeod, 
and he displayed the day’s manuscript for 
inspection. It was, as the copy man de- 
dared, “remarkably clean work.” 

“See the care with which he arranges 


| the copy. Plenty of space between lines ; 


room at the top of the first page for in- 
structions to the composing room. And 
what I like is his willingness to have 
changes made, when they are necessary. 
He is not fussy about cuts that are made 
to keep the copy from running over. As 
a matter of fact, after the first few days, 
Mr. Broun has been turning in copy that 
fits our space to a line.” 

Mr. Broun writes his own sub-heads. 

“Do I know him personally?” Mr. 
MacLeod scoffed at the question. His 
fepetition of it was a haughty sniff. 
‘I've had a drink with him. I worked 
on the Tribune when he was on that 
paper and knew him then. He brings his 
own copy down to the office here every 
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day; he hasn’t missed a day since he 
started. 

“Genial, we find him, down here, and 
unassuming. He never talks highbrow 
to us. He tells you a story and is will- 
ing to listen to your story in return. 

“He doesn’t talk shop always. When 
I went out with him the other day we 
talked baseball. He’s a sincere fan and 
knows the game from A. to Z. We 
talked about the old Hilltop, where the 
Yankees used to play.” 

In his column a short time ago Mr. 
Broun mentioned that if he ever became 
wealthy all he would do would be to 
wear orange ties and ride around in a 
limousine. While the automobile manu- 
facturers have been backward, Mr. 
Broun immediately received a large col- 
lection of orange ties from a local haber- 
dasher. He brought them down to the 
office with him and passed them around 
as souvenirs. 

“I got one,” said Mr. MacLeod. “I 
wore it at home. My wife took it away 
from me and hid it. I suppose she sus- 
pected I’d been drinking.” 

Mr. MacLeod has been reading copy 
in newspaper offices for more than 25 
years. With the exception of a short 
interval on the Tribune, he-has been 
working for the Telegram for 20 years. 
He started on the old Lynn (Mass.) 
News and worked on the old: Boston 
Journal before it was purchased by 
Frank A. Munsey. He used to do a 
lot of writing, and was a contr#butor..to 
a column called “Talk of the Day” in 
the Boston Journal. He still writes 
“specials” occasionally on astronomical 
subjects. Astronomy is his hobby and 
he has several powerful glasses at home 
he uses to peek at the stars. 


WINS TYPOGRAPHY PRIZE 


First prize for the best typography in 
industrial advertising for the year was 
awarded to the Mergenthaler Linotype 
Company last week by the National In- 
dustrial Advertisers Association in con- 
vention at St. Louis. The award was 
presented by the Ben C. Pittsford Com- 
pany of Chicago, advertising typog- 
raphers. 


CELEBRATES 78th YEAR 


The Salt Lake City Deseret News cele- 
brated its 78th birthday on June 15. All 
residents of Utah who were born 78 
years ago were invited to be guests of 
the paper at a birthday party. 
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“seller” to furnish to the “New York 
Company” newsprint in the proportion 
fixed : 

Abitibi Power & Paper Co., Ltd., 31.68 
per cent; Anglo-Canadian Pulp & Paper 
Mills, Ltd. 7.93 per cent; Brompton 
Pulp and Paper Company, Ltd., 3.60 per 
cent; Fort Frances Pulp & Paper Com- 
pany, Ltd., and Kenora Paper Mills, Ltd., 
together, 16.67 per cent ; Laurentide Com- 
pany, Ltd., 6.34 per cent; Port Alfred 
Pulp & Paper Corporation, 7.18 per cent; 
Price Brothers & Co., Ltd., 11.76 per 
cent; St. Maurice Valley Corporation, 
14.84 per cent. 

The “manufacturers’ agreement,” it was 
set forth, was made for the protection 
of the “seller,” “manufacturer” and the 
“New York Company,” and it was pro- 
vided that “in the event of any failure 
on the part of the seller to supply to 
the New York Company the paper re- 
quired to be delivered under the sales 
contract the New York Company, in 
addition to all its other remedies, and 
without prejudice to its rights against the 
seller under. the sales “edntract or other- 
wise, shall have the right at its option 
to require each of the manufacturers to 
deliver to the New York Company the 
paper which such manufacturers respec- 
tively are hereby obligated to deliver to 
the seller, to the extent to which such 
obligations have not previously been dis- 
charged by such manufacturers respec- 
tively. And in such event the New York 
Company shall make payment therefor 
to the manufacturers respectively who de- 
liver such paper at the prices then and 
thereafter in effect from time to time 
under the sales contract after deduction 
or addition as the case may be of any 
charges, whether on account of freight, 
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commissions, compensators for guarantee 
or otherwise, which the seller shall have 
agreed to under the sales contract, or 
under any other agreement to which the 
seller and New York Company are 
parties.” 

Meanwhile, the newsprint prices re- 
main unchanged, with all companies other 
than International Paper Company, hold- 
ing back on their 1929 prices. 

From Montreal this week came news 
of an informal meeting of representatives 
of the newsprint industry at which there 
was talk of establishing a new sales 
organization to control production and 
stabilize prices. Epitror & PUBLISHER 
tried unsuccessfully this week to obtain 
information regarding this new proposal 
of co-operation from New York sources. 
Important men in the industry claimed 
they had not heard about the Montreal 
meeting said to have ‘been called as a 
result of the fall in the market when the 
Canadian Newsprint Company quit. 
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BANQUET FOR EMPLOYES 


Seventy-One Attend Annual Affair of 
Plainfield Courier-News 


Seventy-one employes were present at 
the second annual banquet of the Plain- 
field (N. J.) Cowurier-News, a Gannett 
newspaper, in the Park Hotel, Plainfield, 
Friday night, June 8. 

Mr. Gannett was unable to be present 
but was represented by his general man- 
ager, Frank Tripp, who emphasized that 
a newspapér was a public institution. 

Other executives who spoke were Nor- 
man Nairn, managing editor, formerly 
with the Rochester Times-Union; Chaut- 
cey F. Stout. hnsiness manager and as- 


& Publisher 


and The 


sociate owner; Harold W. Blackford, 
circulation manager; William Morrison, 
mechanical superintendent end associate 
owner; Alfred Zimmerman, assistant 
business manager; A. Wallace Zimmer- 
man, advertising manager; Harold E. 
Keenan, city editor; Walter I. Firstbrook, 
suburban editor; and George W. Van 
Vechten, head of the accounting depart- 
ment. 


REPRESENTING COAST PAPERS 


Appointment of J. D. Galbraith as 
Chicago representative of the Los An- 
geles Examiner and San _ Francisco 
Examiner, and the Seattle Post-Intelli- 
gencer, has just been announced, follow- 
ing the resignation of William H. Wil- 


Fourth Estate 


for 


son. Galbraith was formerly manager of 
the Chicago Herald and Examiner's auto- 
mobile department. Coincident with an- 
nouncement of Galbraith’s appointment, 
was notice of removal of the Chicago 
offices from 725 to 612 Hearst Building. 


SIGNS INTERTYPE AGENTS 


L. Lybold Shokwan of Japan and 
Carlowitz & Company of China have 
been engaged by Walton Turtle of the 
Intertype Corporation to handle sales 
and distribution of the company’s product 
in those countries. Mr. Turtle started 
last December on a visit to Intertype 
branch offices and representatives, which 
a a him completely around the 
world. 


June 23, 


1928 


PRESS BUREAU FOR I. A. A. 


Noble Praigg, vice-president the 
Lesan-Carr Advertising Agency of St 
Petersburg, Fla. and recently elected 
chairman of the Fourth District of the 
International Advertising Association, 
has been appointed to take charge of the 
press bureau during the I. A. A. con- 
vention in Detroit, July 8-12. He was 
in charge of publicity for I. A. A. at 
Houston and Milwaukee. 


ANNOUNCES CONCERTS 


Five concerts at popular prices will be 
= by the Richmond (Va.) News- 

eader during the 1928-29 musical sea- 
son. The concerts are the third in a 
series given by the paper. 
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1 Time — .50 per 
3 Times— .40 per line 
ALL OTHER IFICATIONS 


gertion. Minimum Centract space, three 
fines. The Editor & Publisher reserves the 
right to classify, edit or reject any copy. 

















EDITORIAL EMPLOYMENT EMPLOYMENT 

Syndicate Features Situations Wanted Situations Wanted 
El Litoral, Concordia, Argentina, is the new Editorial Executive and Editorial Writer, suc- Managing Editor, with 20 years’ experience in 
paper this week. Full and Pony service for cessful, wants to make change. A-677, Bditor 11 branches of the news room from small Gai- 


dailies and weeklies. 


Graphic tar eae Inc., 
350 Hudson Street, 


New York, 


EMPLOYMENT 


Help Wanted 


Advertising Solicitor, high class, who is famil- 
lar with automobile accounts on a daily news- 
paper. This position is open on one of New 
England's fastest growing newspapers and is a 
real opportunity for a man who understands 
how to produce automobile advertising. Give 
full SS ae ‘J automobile linage a 














BUSINESS OPPORTUNITIES 
Brokers 


Appraisals, Surveys, Financing and Publication 
brokerage. Experienced work on mergers or 
feancial expansion. Louis Eddy, Marshall Field 
Bidg., Chicago. Met. Theatre Bidg., Los An- 
feles, Calif. 


A Real Opportunity for quick buyer with lim- 
ited capital. Evening paper; small city North 
Carolina; exclusive field: fine equipment; earn- 
fxg handsome dividends; initial payment, 
$15,000. Also desirable weekly. J. B. Shale, 
Times Bldg., New York. 
Middle West Properties—Bxclusive listings. No 
damaging publicity. Personal service in every 
deal. Everything confidential. High grade 
tewspaper bonds for sale. Clyde H. Knox, 851 
Board of Trade, Kansas City, Mo. 
Oia Literary Monthly; not making profit, but 
has a Available for $250,000. De- 
tails given only to people with ability to buy 
and who are in a position to handle this. Refer 























to No. 304, Harris-Dibble Company, 11 West 
4nd St., New York. 
Newspapers for Sale 
FLORIDA DAILY 
Exclusive field 
Most delightful residential city in United 


Mates. Property will net owner $20,000 yearly. 

fleciid equipment. Only those with $15,000 

® $25,000 cash, ability to run newspaper and 

tank references need inquire. Write immedi- 

af “Owner,” Box 908, St. Petersburg, 
da. 





in Corr 
tial. A-698, Piditer’ & Publisher. 





City Editor—Medium sized Illinois town. 
married man, twenty-eight or over. 
steady. Furnish references. 
A-706, Editor & Publisher. 


Prefer 
Must be 
Good opportunity. 





Distributor—To represent manufacturer of High 
Grade Newspaper Colored Inks. Exclusive ter- 
ritory te responsible party. A-685, Editor & 
Publisher. 





Salesman, calling on publishers 
wanted to sell our comic strip and other fea- 
tures. Originality and appeal of these offerings 
promises quick sales. Revenue producer. Ad- 
dress A-707, Editor & Publisher. 


and editors, 





Must be experienced. 
A-708, Editor & 


Woman Reporter wanted. 
Westchester County daily. 
Publisher. 





Situations Wanted 


Advertising—New business builder—high grade 
advertising man; years of successful experience; 
develop regular accounts; also organize and con- 
duct special department; special editions: busi- 
ness review pages, etc. Seeking permanent 
connection only in large, growing community. 
A-679, Editor & Publisher. 








Advertising Manager, small daily. Sell con- 
tracts and copy. Good manager. A-683, Editor 
& Publisher. 





Business Manager—Know all departments, ex- 
pense and income. Collect your accounts. Job 
estimating. Want place with medium dally. 
Capable full charge as General Manager. A-654, 
Editor & Publisher. 








Newspaper Financing 


Newspaper Financi While we are in no sense 
tewspaper brokers, nevertheless. we are in @ 
psition to finance or buy outright either single 
@ a chain of newspapers up to the extent of 
$10,000,000.00. Properties must be well estab- 

; correspondence will be treated confiden- 
tally. W. G. Bryan, The Bryan Organization, 
4% Fifth Avenue, New York City. 











Newspapers Wanted 
Want to Buy a small daily or good scm!-weekly 
in town of not less than 10,000. Address A-002, 
Witor & Publisher. 














CIRCULATION 
Promotion 
Seslation— When quick, L— —4 —— 





— years in this ae ‘Vine of endeavor is 
@r proof against experimenting. Write or 
Wire. Pacific Coast Circulation Service, Bell 
Bock, Cincinnati, Ohio. 


Greulation Builders — Blair & Austin, 1515 
Perkiomen avenue, Reading, Penn. Originators 
@ Salesemanship Olub Campaigns. 


Greatest Results per Dollar expended in cireu- 
lation building campaigns, 28 years of leader- 
hip. Myers Cire. Organization, Box 288, 
Waterloo, lows. 








Circulation Manager or Assistant—A-1 home de- 
livery man, hard hitter, capable, reliable, ten 
years’ experience, good on promotion, available 
at once. A-003, Editor & Publisher. 





Circulation—Fifteen years’ experience in néws- 
paper circulation as road man, district manager 
handling agents and dealers, collecting delin- 
quent circulation accounts. I know how to 
increase your circulation and get the money 
for it. Best references. A-687, Editor & Pub- 
lisher. 





Circulation Manager — Thoroughly experienced. 
Familiar with all detail audit records, etc. 
Energetic and absolutely reliable in every re- 
spect. Can show consistent increase at lowest 
cost. Reference. A-702, Editor & Publisher. 


Circulation Manager, 6 years’ active circulation 
management. Enviable record for increased cir- 
enlation. Full knowledge of A B © rules and 
regulations. Member I C M A. Desires con- 
nection with large or small daily where bard, 
consistent work will make for future. Bxcep- 
tional references from present and past em- 
ployers. A-667, Editor & Publisher. 














‘ 

y 

iperior Circulation Builders—The W. 8. Ken- 
all Company, 104 North Bailey avenue, Louis- 
Wile, Kentucky. ‘The circulation building or- 
fanization that has set the standard for 
circulation campeigns for 





petevite of 
paign. The Oharles Partlowe Company, 
oa Building, Indianapolis. 





Locate a bigger opportunity 
through a Classified ad. When 
you mail in your copy, send a 
brief outline of your experience. 
We may be able to use it to your 
advantage. 











Circulati Manager, large and small papers, 
now employed but pending merger presents 
opportunity to connect elsewhere. Member 
I. C. M. A., lodges, best of references, record 
of increases with reduced costs. Box A-704, 
care Editor & Publisher. 





Composing Room—Man with years of experience 
in New York City newspaper composing-rooms 
offers his services in any capacity where tech- 
nical knowledge would be advantageous. A-700, 
Editor & Publisher. 


Editorial—Newspaper man beige - - years’ expe- 





ployed, desires scope. Wide experience 
’ as desk man, editorial paragrapher. s 
position pref 1 evidence of ability 


and references. A-607, Eitor & Publisher. 





Editorial Cartoonist—Now is the time to get a 
good editorial cartoonist. The man I'm waiting 


& Publisher. 


& Publisher. 





Editorial—Experienced young newspaper man, 
employed, seeks sports, desk or reporter's posi- 
tion, preferably in Bast, where ability will be 
recognized. A-642, Editor & Publisher. 





Executive — Young newspaperman, with five 
years’ metropolitan experience (New York, Chi- 
cago, Philadelphia) plus three more on live 
Middle-West papers, wants to take hold of pro- 
gressive daily, preferably afternoon, in city of 
30,000 up. Offer excellent writing ability (mag- 
azine and news work, lots of dash) and news 
training from organizations like Philadelphia 
Bulletin and Hearst syndicate. Would welcome 
ultimate opportunity to buy into ownership. 
Native Middle-West, University education, 
strictly temperate, ambitious. For particulars 
write A-701, Editor & Publisher. 


General or Business Manager, now employed, 
but gelling interest, open for immediate engage- 
ment. Present plant overhead cut thirty thou- 
sand, half million lines increased advertising, 
four thousand increased circulation last year. 
Member lodges and clubs, good speaker, splen- 
did personal qualifications. Reply Box A-708, 
Editor & Publisher. 


General Manager or Business Manager—Situa- 
tion wanted by thoroughly seasoned newspaper 
executive: 15 years’ experience as publisher and 
part owner of two successful small city dailies; 
now at liberty through sale of paper. Married, 
45, and seeking position commensurate with his 
abilities. Have worked in news, business, cir- 
culation and advertising and know every de- 
partment of newspaper making. Can produce 
money-making newspaper economically. Have 
$20,000 cash to invest and will go wherever 
opportunity beckons. Wide acquaintance among 
the publishing fraternity and references of 
highest character as to ability and past record. 
Ready now. Address A-665, Editor & Pub- 
lisher. 


Managing Editor—One who knows relation of 
news end to business success—seeks new com 
nection. A-678, Editor & Publisher. 

















JOBS for the 
JOBLESS 


THERE is a job wait- 

ing for every worthy 

newspaper man in the 

country. @jThere are 
just as many publishers 
looking for good men as’ 
there are good men looking 
for work. The only thing 
that keeps them apart is 
ignorance of one another’s 
needs. @jThe Classified col- 
umns of EDITOR & PUB- 
LISHER have found situa- 
tions for many unemployed 
newspaper men, and have 
filled the wants of scores of 
publishers. These little 
ads solve almost every 
problem that arises in news- 
paper making. (@Every 
Classified ad is backed by 
the active co-operation of 
EDITOR & PUBLISHER’S 








Classified Service 


a 














Nes to larger newspapers; now employed; good 
health and good habits; marked success in 
highly competitive field. Welcome searching 
investigation of record. Fosition in city of 60,- 
000 to 100,000 preferred. A-672, Editor & 
Publisher. 


Reporter—Ten-year successful career. Good 
writer, interviewer and friend maker for paper. 
Contributor best magazines. Want location 
where feature and high type assignment writer 
is needed. Can double on copy desk. A-670, 
Editor & Publisher. 








Web Pressman, widely experienced, knows 
mechanical end from every angle; fully quali- 
fied to take charge. Age 40; married. A-706, 
Editor & Publisher. 





MECHAN ICAL 


equipment for Salo 


Job Presses, Paper Cutters, Wire Stitchers, 
ete.—A complete line. Overhauled and guar- 
anteed machines at bargain prices. Basy terms. 
Hoffman Type & Bngraving Oo., 114 B. 18h 
St., New York Oilty. 


Used Goss Mat Roller for wet mate only, for 
sale cheap. The Goss Printing Press OCo., 186 
S. Paulina St., Ohicago, I). 











SMALL DAILIES 


We have information regarding oon 
eral smaller daily mag +> angel 

can be purchased 

from $45,000 to #200 600 00. = We wi 
discuss these in confi 


ous and well- ed te bua 


payments as low as $15, =e on nae 
or two of 


Write our nearest office, or better 
yet, call in person if possible. 


Harwell & Rockwell 


COMER BLDG. TIMES BLDG. 
BIRMINGHAM NEW YORK 





Newspaper Properties 
Bought, Sold and 
App 
All negotiations confidential 
PALMER, DEWITT & 
PALMER 


Business Established in 1899 


350 Madison Ave. New York 
Pacifie Coast Representative: 
M. ©. Moore, 288 North Beverly Drive, 
Beverly Mills, Calif. 


Equipment 
Supplies 
Services 


Market them through 
the Classified Page 


Editor & Publisher 
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DOLLAR 


$$ 


THE Dallas News is running a full page 
advertisement once a month for a 
year under the general heading “Hole- 
In-One.” The page is based on a hole- 
in-one contest which the News is con- 
ducting for local amateur golfers. A 
prize is given to the first golfer to make 
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Dallas News “Hole-In-One” page 


a hole-in-one on his local course each 
month. The page is divided into 14 sec- 
tions and local advertisers co-operate in 
buying the space and running copy tied 
in various ways with golf and sport. 
The page is netting 28,000 additional 
lines of advertising for the News. 


Open a section of your classified to ad- 
vertising under the heading of . “Vaca- 


& Publisher 


PULLERS 


and The 





One Dollar will 
be paid for each 
idea published. 
Send clipping 
for payment. 


$$ 











tionists Board and Rooms” or some 
similar subject. Solicit the ads from 
the many farm houses, etc., that take in 
summer boarders. The section will soon 
develop into a real paying proposition — 
ie P., Boston. 


Various firms in Topeka, Kan., buy the 
gate at the baseball park and announce 
through their newspaper advertising that 
admittance will be free to all who care 
to attend. Sometimes two or three of 
the smaller businesses combine and pur- 
chase the stands for the day. This 
boosts the local baseball business and 
helps the local merchants who make it 
possible for the crowds to see the game 


free of charge—James W. Hesse, 
Topeka, Kan. 
By establishing filling stations for 


cigarette lighters in two dozen stores, 
the Portland (Me.) Press Herald and 
Evening Express were able to draw two 
pages of advertising from those business 
concerns. The newspapers co-operated 
with the stores in paying for the small 
counter pumps and in furnishing the 
gasoline for them. A story run in con- 
nection with the advertising outlined the 
service to those having cigarette lighters 
that needed filling. No charge to cus- 
tomers is made for filling —L, E. Rich- 
wagen. 


A group of about 80 shoe repairers of 
Seattle, Wash., have recently formed a 
“Shoe Service Shops Co-operative Adver- 
tising Club,” pooling funds for a news- 
paper advertising campaign of an educa- 
tional nature to be launched at an early 
date. Check over your list of shoe re- 
pairers. They may be amenable to using 
co-operative space as at Seattle—C. M. 
Litteljohn. 





One Dollar will 
be paid for each 


idea published. 
Send clipping 
for payment. 
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FRIDAY, July 13 is almost upon us. 
Here is a good chance to show 
traditional theatrical superstitions persist- 
ing in this pseudo-enlightened era. Show 
how actresses and even actors still avoid 
the bete-noire of No. 13, how it is 
omitted from dressing room numbers, and 
programs of acts. See your local stage 
director for story —C. M. Litteljohn. 


A newspaper in northern Indiana has 
made a new column popular. The column 
has as a box head, “What Other Cities 
Are Doing,” and every day it contains 
the account of an interesting activity of 
some community.—Dow Richardson. 








NEWSPAPER ENGINEERING 


An organization jalizing 
in newspaper buildings, all 
phases of newspaper en- 
gineering, operation and 
production problems, 
analytical surveys and 
valuations. 


S. P. WESTON, INC. 
Newspaper ee 
Surveys, Valuations. 

420 Lexington Avenue, New York 















Feature stories on the achievements 
and present day views of athletes of 20 
and 30 years ago now living in your city 
will make interesting reading. The 
Bridgeport Sunday Post recently ran an 
old time athlete series and had “Old 
Subscriber” and “Constant Reader” writ- 
ing in offering new suggestions—lI. B. 


Through records kept by the State of 
Wisconsin, last year, it is found that 
approximately 4,000,000 tourists enter the 
state during the year, staying on an aver- 
age of nine days and spending approxi- 
mately $26 apiece. It made a good story 
just as a similar one would in any other 
state where tourists come and go. Cham- 
bers of Commerce or other organizations 
have information along these lines.— 
P. O. Narveson. 


Have a reporter ask a given number 
of young people of both sexes what they 
think of prohibition. Put the question 
to as many girls as boys, not necessarily 
college students, but young people of all 
ranks, not over 21; and not younger 
than 16.—Fred L. W. Bennett. 


Get a feature story on the members of 
the graduating class of your high or 
prep school, telling where they are going 
to continue their studies, also those who 
are going into positions in the business 
and professional world. This information 
is of special interest where the leading 
athletes are concerned.—D. P. 


Presidential year is here. What is 
your community and state doing regard- 
ing registration of voters for the coming 
elections Compare the figures obtained 
with those for 1924 and show the in- 
crease or decrease and reason given for 
the conditions existing. Which party is 
showing the most energy in the matter 
of registration and what is being done to 
arouse the interest of the voters?—D, P. 


Two pages of pictures of Civil War 
veterans who are still living in Lebanon, 
Pa., were run by the Lebanon News in a 
recent issue. There were 28 pictures, and 
the feature was followed up by having 
reporters call on the 28 veterans to get a 
story from each one. One story will be 
run each day for 28 days, and then the 
pictures and stories will be filed in the 
ae for future use as obituaries.—J. 





DAILY FEATURES 


Cross-Word Puzzles, Radio, 
Comics, Fashion Hints, Portraits, 
Dot Puzzles, Noozie—the Sun- 
shine Kid, Motor Hints (3 a 


week. ) 


WEEKLY PAGES 


Camera News, Children, Fashion, 
Feature (full page of illustrations 
and copy.) 


MISCELLANEOUS 


House Plans (weekly), The Ad- 
route (a monthly house organ 
for your advertisers. ) 


Samples with pleasure 
on request 


The International Syndicate 


Baltimore Maryland 
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U. S. DAILY BUILDING 





Three-Story Addition and Imp-ove. 
ments Costing $100,000 Started 


Wasuincton, D. C., June 21.—Con- 
struction work on the United Siates 
Daily’s new $100,000 office and plant at 
the corner of Twenty-second and M 
streets N. W., was started this week. 

Plans call for extensive remodeling of 
the building which now houses the plant 
with an addition on the north side on a 
site recently acquired by the Daily. The 
building will be three stories in height 
of brick and reinforced concrete con- 
struction. 

It is expected that the enlarged struc- 
ture will be ready for occupancy about 
Oct. 1. The paper will be published 
daily, except Sunday, at the plant dur- 
ing the remodeling and extension work, 

The United States Daily was estab- 
lished on March 4, 1926, and publishes 
activities of the Federal Government, 
David Lawrence is president. 


Ruth 


Cameron 


One of the most beloved 
writers to women in America 
is Ruth Cameron. Her talks 
are clean, wholesome and in- 
spiring. No better woman's 
feature is being published. 





Let us send you several week- 
ly sets for examination. 


The 
George Matthew Adams 
Service 
250 Park Ave., New York 











NEW YORK STATE 
Westchester County’s 


Fastest Growing Cities 
Mount Vernon and 


New Rochelle and 
The Vicinity Towns 


Are Covered Completely by 
THE DAILY ARGUS 
f 
siblind ‘Veit 


THE STANDARD STAR 
of 


New Rochelle 
Both Members of A. B. C. 


Westchester Newspapers, Inc. 
Franklin A. Merriam, Pres. 
Mount Vernon—New Rochelle 














“Today’s News Today” 











Complete wire 


reports for eve 
ning, morning and 


Sunday news- 
papers everywhere. 























DO YOU NEED 
A TRAINED MAN? 


The Personnel Bureau of 
Sigma Delta Chi, an 


tion of os news- 
paper, magazine vertising 
men, wants to help you find him. 


NO CHARGE TO 
EMPLOYERS 








THE WELFARE COMMITTEE 
of the 
INTERNATIONAL 
CIRCULATION MANAGERS 
ASSOCIATION 


Can supply you with com- 
petent circulation men of 
capacity and ability capable 
to take entire charge of 
your departnient or to fill 
important posts in the de- 
partment. 














cme 








ment. 





